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Now that the radio bigwigs have 
agreed to pay the down-trodden musi- 
cians $1,500,000 more a year, maybe 
you won't have to listen to so many 
hill-billy tunes. 


7 F F 


The Financial Advertisers’ As- 
sociation is going to meet at Fort 
Worth in 1938, and after that the 
city may change its name to Net 
Worth. 

on 9 


A lot of opposition to the Miller- 
Tydings law from housewives has 
been eliminated since they have dis- 
covered that price maintenance of- 
fers no bar to bargains. 


ee a 


Link-Belt is telling the story of 
how machinery lightens the burdens 
of industry. And has also given the 
busy little housewife a chance to 
spend her afternoons at bridge, golf 
and the movies. 


. =» 


“Bankers Held in Low Esteem, Sur- 
vey Shows.” 

But a lot of those whose low es- 
teem has been surveyed merely re- 
call that their loan applications were 
turned down. 


a. @ 


Sven. uae w meat product, is_be- 
ins. given an advertising test, the 
agency no doubt hoping that it will 
justify using the slogan, “Wham!” 


, ? | 


The candid camera, Lynn Sumner 
avers, created the new type of pic- 
ture magazine. But what will hap- 
pen when the enraged victims of 
candid cameracraft find themselves 
in tie majority? 


+ @ 


A lot of people wild take advantage 
of that dog food offer which provides 
checks of Fido’s metabolism by a 
licensed vet—more in fact than use 
the facilities of their life insurance 
companies for themselves. 


, ¥ 9 


An expert comments in ADVERTIs- 
InG AGE on low costs of home build- 
ing. The only difference between a 
layman and an expert is that the lay- 
man hasn’t heard of them. 


v  F 


The motor car builders’ current ad- 
vertising, urging prospects to wait 
until they’ve seen the new line, is 
giving the dealers a chance to in- 
dulge in some very pleasant thumb- 
twiddling. 

vg¥eeg? 


Only 51 speakers addressed the 
three-day meeting of the National In- 
dustrial Advertisers Association, 
proving once more that the human 
frame has more endurance than it is 
usually given credit for. 


, F F 


Spuds is attacking throat irrita- 
tion with its mentholated cigarette 
Story. Is it possible they don’t be- 
lieve what the other cigarette makers 
have been saying on this important 
Subject? 

vvey 


“Brassiere copy seeks to alter 
Point of view.”—ADVERTISING AGE. 

But the illustrations indicate that 
the customary point of view is all 
right. 


Copy CUB. 


SIX NON-HEARST 
PAPERS TO CARRY 
AMERICAN WEEKLY 


Circulation to Be 7 Million 
With Expansion Jan, 2 


New York, Sept. 24.——The Ameri- 
can Weekly stepped out to achieve 
a circulation of 7,000,000 today with 
the announcement that for the first 
time the publication will be dis- 
tributed by other than Hearst Sun- 
day newspapers. Effective Jan. 2, 
1938, the weekly magazine will add 
a million circulation to its present 
6,000,000 figure with distribution 
through the Buffalo Courier-Exrpress, 
Cleveland Plain Dealer, Houston 
Post, Minneapolis Journal, Nashville 
Tennessean and Wichita Beacon. 


Tribune Replaces Journal 


The Plain Dealer and Journal are 
members of This Week’s distributing 
ahd publishing group and the new 
set-up will find the Journal replaced 
in Minneapolis for This Week by the 
Tribune. The Plain Dealer will dis- 
tribute both The American Weekly 
and This Week. 

Coincident with the announcement 
by. The American Weekly was a 


statement by William Schmick, ‘busi- 


ness manager of the Baltimore Sun 
and chairman of This Week’s news- 
paper publishers’ committee that at 
the expiration of the present con- 
tract This Week would be published 


(Continued on Page 49) 


Sky Writing at 
Night Gives a 
Pause to Stars 


New York, Sept. 23.—Oldetyme Dis- 
tillers, Inc., lays claim to having 
sponsored the first instance of sky- 
writing at night. Using the same 
type of smoke that is used for day 
writing, Andy Stinis, Floyd Bennett 
field pilot, zoomed into the New York 
sky last Saturday night, and treated 
congregating Legionnaires and native 
New Yorkers to “Green River,” 
spelled out twice, illuminated by the 
moon. 

The explanation is that only when 
the moon is bright will the writing 
show, and then, it is claimed, it 
shows more clearly than it does dur. 
ing the daytime. 

Flying 11,000 feet up, the aviator 
wrote without being able to see what 
he had already done, but spectators 
agreed that the job was a success. 
The flyer took the commission, inci- 
dentally, on the basis that he would 
get paid if it worked, and would get 
nothing if he was proved wrong in his 
contention that the moon would illu- 
minate the writing. 


DIRECTORY OF FEATURES 


Basic Business Index.......... 
Getting Personal ........... 


Information for Advertisers.... 12 


Photographic Review of the 
EE abba Xp oekiccita ke Bt 51 


DISCUSS SPACE 


Mrs. Mabel P. Hanford, Batten, Barton, 

Durstine & Osborn and leading business 

paper space buyer, engages in “shop 

talk’ with Elmer E. Way, Taylor Instru- 

ment Companies, Rochester, N. Y., at 
the NIAA convention. 


Legionnaires 
Inspire Novel 
Promotion Bids 


New York, Sept. 24. — Drums 
boomed, cannons boomed and so did 
sales as an estimated 125,000 Legion- 
naires and their families jammed the 
city for their annual convention this 
week and advertisers made capital 
of the gathering with a host of novel 
promotions. 

National liquor and beer advertis- 
ers led the promotional parade. News- 
paper advprtising stressed the Legion 
angle for. Peter. Dawson Scotch; 
Johnnie Walker Scotch; Ruppert’s, 
Rheingold, Schaefer’s, and Burke’s 
beer and ale, among others. 

Schenley, with the only distiller’s 
post in the Legion parade, rented its 
old building at 20 W. 40th street 
to the Legion as business headquar- 
ters. A Schenley booklet was dis- 
tributed to all Legionnaires, giving 
the history and insignia of all World 
War outfits. In addition, the com- 
pany gave a cocktail party to Na- 
tional Commander Harry W. Col- 
mery, with such guests as Secretary 
of State Cordell Hull, Secretary of 
War Woodring, Mayor LaGuardia, 
Governor Lehman of New York and 
the governors of 16 other states, and 

(Continued on Page 49) 


Urges Industry to Tell 


Story With 


$5,000,000 


New Court Ban 
Hits General 
Shaver Plan 


Hartford, Conn., Sept. 24.—Gen- 
eral Shaver Corporation, subsidiary 
of Remington Rand, Inc., this week 
received what appeared to be a 
severe setback in its plan for cap- 
turing a share of the rich electric 
shaver holiday market, when Judge 
Edwin S. Thomas in U. S. district 
court here ordered the company to 
desist from manufacturing, distribut- 
ing, advertising, selling or offering 
to sell any dry electric shaving de- 
vice pending a hearing Oct. 6, when 
it will be required to show cause 
why it should not be found in con- 
tempt of court for violating a pre 
vious court order, issued at the in- 
stance of Lektro Shaver Corporation, 
New York, manufacturer of the Pack- 
ard shaver. 

According to the Packard com- 
plaint, General Shaver Corporation 
was charged with having “flagrantly 
ignored the court’s decree and openly 
and through transparent devices en- 
gaged in a widespread and deliber- 
ately conceived eénspiracy to nullify 
the court’s decree.” Co-defendants 
named in the action with General 
Shaver are Remington Rand, Inc., 
Remington Typewriter Company and 
American Writing Machine Com- 
pany, Inc. The decree referred to 
was issued last July 14, ordering 
General Shaver to refrain from 
manufacturing, advertising or selling 
any shaving device with a round 
head design similar to the Packard. 

Remington Rand executives told 
ADVERTISING AGE today that no pro- 
cedure for the immediate future has 
as yet been outlined and the shaver 
program will be formulated only 
after the company’s legal department 
has had an opportunity to study the 
situation carefully. 


Last Minute News Flashes 


Johns-Manville Cuts Instalments to 24 Months 
New York, Sept. 24.—Johns-Manville Company today announced a 
cut in instalment credit on building materials from 36 to 24 months, the 
first building industry factors to make a credit-tightening move. 


O. K. $2,500,000 for 1937-38 Ice Campaign 


Chicago, Sept. 24.—National Ice Advertising, Inc., has approved assess- 
ment of 3 cents a ton, expected to net $2,500,000, to advertise ice during 
the forthcoming year, Harley Hust, advertising manager, revealed today. 
Donahue & Co., Inc., has been re-appointed agency in charge. 


San Francisco Fair Issues Advertising Rules 
San Francisco, Sept. 24.—Officials of the 1939 Golden Gate Interna- 


tional Exposition today issued rules 


governing advertising for the event 


with a general stipulation that all promotion to be used on the grounds 
must be submitted for check on accuracy. 


Outlines Inaugural Bendix Home Laundry Drive 

South Bend, Sept. 24.—The first national sales convention of Bendix 
Home Appliances, Inc., here today was given a preview of a strong pro- 
motional campaign to be placed behind the new Bendix Home Laundry 


by W. H. Leininger, advertising manager. 


Large space newspaper copy in 


metropolitan areas will complement newly-launched magazine advertising. 


Willis to Close Agency, Join American Air Lines 
Chicago, Sept. 24.—P. P. Willis will liquidate P. P. Willis Advertising 
Corporation, handling Cord advertising, and join American Air Lines, 


Cord unit, it was announced today. 


NIAA CONCLAVE 
HEARS TWO YEAR 
PROGRAM DEMAND 


Wyse Elected 


Chicago, Sept. 24.—Frank O. Wyse, 
Bucyrus-Erie Company, South Mil- 
waukee, Wis., was elected president 
of the National Industrial Advertisers 
Association at the closing session late 
this afternoon, Charles McDonough, 
Combustion Engineering Company, 
New York, and Stanley A. Knisely, 
Republic Steel Corporation, Cleve- 
land, were re-elected vice-presidents, 
and Richard P. Dodds, Truscon Steel 
Company, Youngstown, and Theo- 
dore Marvin, Hercules Powder Com- 
pany, Wilmington, Del., were named 
new vice-presidents. William D. 
Murphy, Sloan Valve Company, Chi- 
cago, was named secretary-treasurer. 
(Additional Convention Stories on Pages 

6, 10 and 43) 

Chicago, Sept. 23.—Demanding that 
industry “quit puttering with the 
problem of reselling the capitalistic 
system to the United States,” Charle? 
McDonough, advertising . manager,» 
Combustion Engineering Company, 
New York, created a sensation at the 
15th annual convention of National 
Industrial Advertisers Association, 
here today, by calling for a $5,000,- 
000 advertising appropriation to com- 
bat adverse propaganda emanating 
from many quarters. 

Equally insistent that action is 
needed, but less optimistic about get- 
ting industry to see the light, James 
P. Selvage, director of public rela- 
tions, National Association of Manu- 
facturers, New York, followed Mr. 
McDonough on the program, and told 
of the modest, but effective methods 
of that organization to rehabilitate 
industry in the eyes of the public by 


local effort in a number of communi- 
ties. 


Plan Progress Week 


Mr. Selvage divulged that an In- 
dustrial Progress Week will be held 
next spring to enable industry to get 
its complete story of contributions 
to American welfare before the pub- 
lie. 

More than 700 registrations, lar- 
gest in NIAA history, marked the 
conference, reflecting the interest of 
members in problems of moving 
heavy goods from industry to indus 
try. They heard two provocative ad- 
dresses on research, indicating that 
this activity, sadly neglected during 
the depression, will come into its 
own in the near future on a founda- 
tion of sanity and common sense. 
The speakers who intrigued imagi- 
nations of NIAA members in discuss- 
ing their specialties were L. O. 
Brown, research director, Lord & 
Thomas, Chicago, and Archibald 
Crossley, of Cross!ey, Inc., New York. 

H. Von P. Thomas, merchandising 
manager, Bussmann Mfg. Company, 
St. Louis, reported that after four 
years of effort, the committee of 
which he has been chairman for that 
time, has completed work on NIAA 
publication forms, which will be re 
leased in the immediate future. The 
forms make it possible for advertis- 
ing managers to compare circulation 

(Continued on Page 47) 
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ADVERTISING AGE 
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September 27, 1937 


PROPOSE JOINT 
CAMPAIGN FOR 
TRANSIT GROUP 


White Sulphur Springs, W. Va., 
Sept. 22.—Possibility of a million 
dollar co-operative advertising cam- 


paign by the transit industry, based 
on one-tenth of 1 per cent assess- 
ment on gross revenue, was pro- 


jected here as the American Transit 
Association staged its 56th annual 


convention at the Greenbrier Hotel. 


The proposal was made by Hud- 
son Biery, 
pany executive, during a roundtable 
discussion 
motion in which the industry was 
charged with failure to present its 
story adequately in the face of cur- 
rent powerful competition for the 
consumer's dollar. 

“Transit companies must adver- 
tise with the same care and selec- 
tion as other advertisers,” he said. 
“If transit companies would donate 
one-tenth of 1 per cent to a national 
fund from their gross revenues, the 
resulting million dollar appropria- 


c 


Cincinnati transit com- 


of advertising and pro- 


tion, while infinitesimal in the 
whole promotional world, would 
have an effect strong enough to be 
felt immediately and positively.” 


Proposal Gets Support 


His suggestion was supported by 
William B. McGorum, president of 
the Charleston Transit Company who 
declared, “The time is ripe for 
transit companies to have a _ shot 
in the arm. A _ co-operative cam- 
paign featuring rapid transit would 
waken individual members of the in- 


dustry to the great possibilities in 
advertising.” 
“The major problem facing all 


transit companies is a common one,” 
Mr. Biery said. “It is the task of 
merchandising transportation and to 
do that we must fight the ceaseless 
competition of the dollar.” 

While the association took no for- 
mal action on the proposal, another 
slant on the need to bring a joint 
picture of the industry to the pub- 
lic was presented by William L. 
Day, vice-president of J. Walter 
Thompson Company, New York, who 
declared that business must inject 
greater “personality” into its public 
contacts. 

“When the public, big business’ 
customers, become inimical to big 
business, it is because big business 
has grown mechanical and imper- 
sonal,” he declared. 


WINDOW DISPLAY 
REPORT NOW IN 
PRINTER'S HANDS 


Lithographers, Display Men 
Give Advance Views 


New York, Sept. 24.—-Although the 
long awaited report of the national 
window display research is still in 
that last stage of gestation known as 
“in the printer’s hands,” lithograph- 
ers and display men here this week 
grasped meager snatches of the re- 
port that have thus far seeped out 
as sufficient for energetic speculation 
on the future of point of purchase 
advertising. 

Advertisers have thus far _ re- 
mained silent on the subject, mark- 
ing time patiently until the Associa- 
tion of National Advertisers releases 
the results of the two-year investiga- 
tion. Display producers, on the other 
hand, have had their appetite whet- 
ted by a “preview” of the report 
offered by John Paver, chief engi- 
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"THE LOWEST PRICES 
"IN COLGATE HISTORY! 


S. Bayard Colgate, 
Palmolive-Peet. 


President, 


Drug Co., Fort Dodge, 1a. 


MR. O'CONNELL 


one of your Iowa dealers 


Smart modern merchandising ideas—such as 


Colgate-Palmolive’s famous 


Week” promotion—have helped James O’Con- 
nell and his brother build an outstanding drug 


store in Fort Dodge, Iowa. 


Equally progressive ideas in newspaper oper- 
ation have built The Des Moines Sunday Reg- 
ister circulation to its present statewide more- 
In the O’Connell brothers’ own 
Fort Dodge, 95 miles from Des Moines, 4,675 
(83 per cent) of the 5,611 families read The Sun- 
And Fort Dodge is just one of 


than-300,000. 


day Register. 


“Toilet Goods 


homes. 


Colgate- 


James H. O'Connell, of O'Connell Bros 


MR. COLGATE.... 


the 202 out of 205 Iowa cities and towns of 1,000 
or more population in which this one newspaper 
goes into an average of 67 per cent of all the 


In fact, Mr. Colgate, we might compare the 


leadership of 


newspapers. 


munities. 


OWA 


The De 


the Colgate-Palmolive-Peet line 


among everyday necessities, to the leadership of 
The Des Moines Sunday Register among Iowa 
Iowa dealers like to hear about 
new Sunday Register schedules because they 
mean potent 300,000 circulation—circulation that 
counts, concentrated right in their local com- 


ines Register and Tribune 


new fall 24-sheet poster. 


a". 


ATLANTIC'S FAMOUS 3 IN NEW GARB 
bccilatiad INTO LINE 


Atlantic Refining Company's symbols of triple service toot their own horn in a 
Strobridge Lithographing Company, Cincinnati, is the 
lithographer. 


neer of the research body, at the re- 
cent meeting of the International 
Association of Display Men in Chi- 
cago (ADVERTISING AGE, Aug. 9). 
Lithographers’ speculation on the 
effect of the survey, when it is fin- 
ally made available, fall into two 
main classifications: those who be- 
lieve established standards for com- 
puting window display coverage and 
circulation will provide them with 
powerful sales ammunition proving 
the display more economical than 
other media; and those who hold 
that unbiased findings will establish 
the window display as a recognized 
advertising medium, not competing 
with other media, but entitled to a 
fair share of the promotion ap- 
propriation. 


Fit Buyer’s Data 


One lithographic observer asserted 
that at last his salesmen will have 
“ammunition which is comparable to 
the facts and figures available to 
space salesmen.” These figures, he 
added, arrived at under the guidance 
of unbiased authorities, will enable 
the lithographic salesman to present 
his story on the basis of the buyer’s 
own data, inasmuch as the research 
was undertaken “at the instigation 
of the Association of National Adver- 
tisers.” In an exuberant mood he 
cited some of Mr. Paver’s figures to 
show how a 17 by 22%, inch window 
display, the same size as a news- 
paper page, would serve the same 
quality market and equivalent cov- 
erage of a newspaper with circula- 
tion of 180,000 at a cost of only $8.33 
a day, compared with a space bill of 
$756. 

Get Greater Share 


“However,” he reflected, “this is 
not an analysis intended to create a 
fight among the various types of ad- 
vertising media. Such fights are 
never healthy for advertising in gen- 
eral. But it should do one thing. It 
should bring to the creators and 
manufacturers a greater share of the 
appropriation than has been accorded 
heretofore. It should teach litho- 
graphic salesmen to sell displays on 
a circulation basis—with a unit of 
measurement which is familiar to 
advertising men. It should call for 


greater consideration in the prepara- 
tion of copy for window display ma- 
terial.” 

The element of display waste was 
brought into the discussion by Fred- 
erick L. Wertz, Window Advertising, 
Inc., New York, who asserted that 
many observers have in_ recent 
months misinterpreted reports issued 
by Arthur C. Nielsen, Chicago re- 
search executive. Instead of indicat- 
ing widespread waste in display 
usage, Mr. Wertz said, the Nielsen 
findings prove exactly the opposite. 


Tells of Checks 


Mr. Wertz pointed out that the fig- 
ures cited represented only the num- 
ber of displays for a given product 
on a given day. The check, he said, 
is made every 60 days; and does not 
pretend to show how many displays 
for each product may have been in 
the stores for 59 of the 60 days. 

Thus, Mr. Wertz went on, when 
one branded product was found dis- 
played in windows in 12 per cent of 
the stores visited, it did not mean 
that there was an 88 per cent waste 
factor. On the contrary, he declared, 
the one advertiser who had displays 
in 12 per cent of the stores had a 
very remarkable showing. 

“This product was Alka-Seltzer,” 
he said, “and if Alka-Seltzer had this 
same percentage of displays in drug 
stores throughout the country, it 
would mean there were 6,000 display 
showings for the product on that 
particular day, there being approxi- 
mately 50,000 drug stores in the 
country. 


“If these percentages held true 


throughout the year, that is, if Alka- 
Seltzer had displays in 12 per cent 
of the drug stores in the United 
States every day of the year, they 
would have the equivalent of 312,000 
displays, allowing each one a seven- 
day showing. These 312,000 displays 
would have a circulation in excess 
of four billion, 56 million. If that 
looks like waste, let us have more 
of it!” 


Joins De Soto 
J. C. Ulery has been named direc: 
tor of used car merchandising of 
De Soto Division of Chrysler Cor- 
poration, Detroit. 


selecting air 


on. contract, 


est a 


{i aa 


*Survey will be sent upon request. 


70 81% of PRACTICAL 
BUILDER readers select, 
recommend or cooperate in 
- conditioning 
equipment when they nal 


PRACTICAL BUILDER, 
: CHICAGO a 


1938 will reward 
PRACTICAL BUILDER 
advertisers | 


WW 


AIR CONDITIONING 
UNITS 
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RTUNE MEANS BUSINESS = FORTUNE MEANS BUSIN S + FORTUNE MEANS SUSINE 3S + FORT 


Bees. 


ForTuNE means business in dol- 
lars and cents, in dotted lines for a 
dozen trucks, for a rug or a radio 
or a carload of steel. 

Fortune can mean business for 
your business because your cam- 
paign in Fortune will reach the men 
who Make What America Buys and 
Buy What America Makes, who read 
Fortune...advertising pages and all. 


FORTUNE 


135 EAST 42ND STREET, NEW YORK 
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ADVERTISING AGE 


September 27, 1937 


Kansas City is 
New Outlet for 
Macy’s Brands 


Kansas City, Sept. 24.—Drugs and 
cosmetics bearing the label of R. H. 
Macy & Co., became available to con- 
sumers west of the Mississippi for 
the first time this week when Pecks 
department store was appointed the 
second out-of-New-York distributor 
for Macy private brand merchandise. 
Fowler, Dick & Walker, Wilkes 
Barre, Pa., launched the new Macy 
policy early in August. 

Hailing the introduction of the 


Macy lines as an event of great im- 
portance to Kansas City shoppers, 
Pecks used large mewspaper adver- 
tisements to emphasize the “labora- 
tory tested-consumer tested” attri- 
butes of the New York store’s brands. 
A strong Gotham keynote permeated 
the Pecks announcement with a 
photographic reproduction of the fa- 
mous Macy “It’s Smart to Be 
Thrifty” neon sign that hangs over 
New York’s Seventh Avenue and 
Thirty-fourth Street and a striking 
view of the Empire State building in 
the background. 


Prices Are Higher 


Meantime, in New York, Paul Hol- 
lister, Macy vice-president, told Ap- 
VERTISING AGE today that the scope 


of the initial stock put in by Pecks 
is substantially the same as that 
which marked Fowler, Dick & Wal- 
ker’s debut as a Macy distributor. 
The latter store offered about 48 drug 
and cosmetic items out of the more 
than 3,000 items available. Sales in 
both stores are progressing favor- 
ably, it was said, with re-orders al- 
ready noted. 

Comparison of Pecks’ prices with 
those of the New York store reveals 
that the latter is substantially lower 
for the same merchandise. Fowler, 
Dick & Walker also set its prices at 
considerably above Macy’s. Most 
Pecks’ prices, however, are below 
those of the Wilkes Barre store. 

When the original Macy expansion 
was first announced it was pointed 


out that no attempt will be made to 
control prices but that all merchan- 
dise will be sold to outside distribu- 
tors “price-free,” consistent with the 
position Macy’s has maintained in 
its battle against fair trade legisla- 
tion. 


Ferd Mulhens Appoints 


Ferd Mulhens, Inc., United States 
representative for 4711 toilet prod- 
ucts, has appointed Bowman, Deute, 
Cummings, Inc., New York, to handle 
its advertising. 


Announce Plant Opening 


Graphart Photo Engraving Cor. 
poration, New York, has opened a 
new plant operating day and night 
shifts. 


Indianapolis 


Why skim the edges of the prosperous 


FOR DRUG PRODUCT ADVERTISERS 


market? Why not reach 


its REAL buying power? Simplest way 
is to use the medium which already has 
the warm, close attention of more than 
91,000 Indianapolis families and more 
than 60,000 key families in the Indian- 
apolis Radius. Only one advertising in- 


vestment is necessary! 


CANNON TO PUT 
CONSUMER COPY 
BACK OF HOSE 


(Ficture on Page 51) 

New York, Sept. 23.—Cannon 
Mills, Inc., will open its first con- 
sumer promotion behind a new line 
of Cannon Cambrilawn sheets, and a 
packaged line of Cannon hosiery in 
class magazines early in 1938, Gor- 
don Cole, advertising manager, said 
today. 

Advertising for Cambrilawn will 
be a year-round campaign, in four- 
color bleed pages. The sheets retail 
from $9 to $11 a pair, and derive 
their patented name from their fab- 
rication, combining cambric and 
sheer lawn. 


Distribution Underway 


For many years Cannon has been 
manufacturing hose and selling to 
jobbers for private labels, but early 
this year the company decided to 
establish a line under the Cannon 
name. [In line with the regular Can- 
non policy of establishing distribu- 
tion before advertising nationally, 
the hose were gradually placed upon 
the market, and the advertising 
campaign should be in full swing by 
February. The two features of the 
hose are a new package and a new 
idea for identifying the different 
types included in the line. 

The new package brings the hose 
to the customer in a cellophane en- 
velope, with three of these envelopes 
packed in a transparent box. Aside 
from the compactness and the ap- 
pearance of the package, it was 
pointed out by the company, the ad- 
vantages are protection of stock for 
the retailer, and a guarantee of per- 
fect, mill-sealed hose. 


Describes Products’ Uses 


On each stocking, the construction, 
and the purpose for which the stock- 
ing is suitable, are identified by per- 
manent labels on the welt. Thus 
users may tell at a_- glance 
which hose to wear for evening, 
afternoon, or morning. It was 
ilso pointed out that the identifica- 
tion saves wear and tear on the 
hose by making it easier for the 
wearer to use the correct type at the 
right time. 

Complete display material and 
other forms of dealer helps are be- 
ing prepared to help merchandise 
the two new lines. 


CBS Adds WNBX 
WNBxX, Springfield, largest radio 
station in Vermont, became an af- 
fillate of the Columbia Broadcasting 
System, effective Sept. 26. 


Opens Syracuse Office 

Charles Dallas Reach Company. 
New York, has announced the open- 
ing of a branch office in Syracuse, 
in the Onandaga County Savings 
Bank bldg. 


If you sell 
BEAUTY 


@ @ © make sure that your New York 
advertising is in The Sun. This news- 
paper, with its sure appeal for the 
market's progressive families, reaches 
your likeliest prospects—people who 
appreciate beauty, look for it in things 
they buy and can afford to pay for it. 
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ADVERTISING AGE 


teen, Oe 


September 27, 1937 


—— 


Everybody living within reach of these 
stations’ voices, knows them in a friendly 
way—likes them—invites them in to spend 
a good part of the day or evening. 


Everybody hears some of their favorite 
programs on these stations, and as Tallyrand 
said over one hundred years ago, every- 
body is wiser than anybody. 


Wise advertisers know that everybody 
likes these stations. That's why you'll find 
them on the most successful spot broad- 
casting schedules. 


Atlanta 


THE YANKEE NETWORK 
THE COLONIAL NETWORK 
TEXAS QUALITY NETWORK 


Atlanta NBC 

Baltimore NBC 

Boston MBS 

Boston NBC 

Bridgeport NBC 

Buffalo NBC 

Buffalo NBC 

Charleston, W.Va.| CBS 

Cleveland NBC 

Dallas NBC 

Fort Worth NBC 

Denver NBC 

Detroit CBS 

Houston NBC 
Indianapolis CBS | 

Kansas City NBC 

KARK Little Rock NBC 

KFI Los Angeles NBC 

KECA Los Angeles NBC 

WHAS | Louisville CBS 

WLLH Lowell YN 

WTMJ Milwaukee NBC 

WSM Nashville NBC 

WSMB |_ New Orleans NBC 

WTAR | Norfolk NBC 

WFIL Philadelphia NBC 

KGW Portland, Ore. NBC 

‘KEX Portland, Ore. NBC 

WEAN | Providence NBC 

WRTD | _ Richmond, Va. NBC 

KSL Salt Lake City CBS 

WOAI San Antonio NBC 

KOMO | _Seattle NBC 

KJR Seattle NBC 

KHQ Spokane NBC 

KGA Spokane NBC 

WMAS | Springfield CBS 

KVOO |_ Tulsa NBC 

KFH Wichita CBS 

Also 


Represented throughout the United States by 


EDWARD PETRY & CO. 


NEW YORK 
CHICAGO 


INCORPORATED 


DETROIT 
° SAN FRANCISCO 
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MAKING FRIENDS 
IS MAJOR JOB 
OF ADVERTISING 


Industrial Group Urged to Cul- 
tivate Employes, Public 


Chicago, Sept. 22.—Public and em- 
ploye relations, more specific infor- 
mation about markets, more scien- 
tific pricing, and more intimate 
knowledge of media were listed be- 
fore the National Industrial Adver- 
tisers Association today by G. D. 
Crain, Jr., publisher of ADVERTISING 
AGE and Industrial Marketing, as 
phases of marketing demanding 
more attention. 

Making the keynote address at the 
opening of the 15th annual conven. 
tion of the NIAA at the Edgewater 
Beach hotel, Mr. Crain also quoted a 
number of presidents of leading in- 
dustrial organizations as to the op- 
portunities and responsibilities of the 
industrial advertising manager, of 
which the following, by B. B. Wil- 


liams, president, Cooper-Bessemer 
Corporation, is typical: 
“American industry has done a 


grand job of selling its products, but 
has neglected the extremely impor- 
tant one of selling its policies to its 
employes and the general public. As 
a result, the politicians have blamed 
industry for the depression and got- 
ten away with it. 

“Industry must look to its public 
and industrial relations and do some 
real advertising and selling in these 
fields. This is generally recognized 
and plans and programs are already 
under way. 

“Can't the NIAA give us a hand? 
It would be immensely appreciated.” 

This spells opportunity for the in- 


TALK IT OVER WITH NIAA PREXY 


This interesting group at the NIAA convention, obviously in a cheerful mood, 

includes George F. Mathews, (left), Lunkenheimer Company, Cincinnati; W. E. 

Elliott, Gardner Richardson Company, Cincinnati; William E. McFee, The Ameri- 

can Rolling Mill Company, Middletown, and retiring president of the NIAA. 
and C. C. Tapscott, McQuay-Norris Mfg. Company, St. Louis. 


dustrial advertising manager who 
has a workable plan for making 
friends for his company, Mr. Crain 
asserted. And stripped of its tech- 
nicalities, the chief and most impor- 
tant task of any advertising man, he 
said, is simply to make friends and 
build good will. Those of whom 
friends should be made include not 
only customers and prospects, but 
employes, stockholders and the gen- 
eral public. 


Sound Policies Necessary 


While admitting that sound basic 
policies are necessary for the pros- 
perity of any given company, Mr. 
Crain said that many of the most 
difficult situations in industry have 
been the result of complete mis- 
understanding by employes as to 


volume of business, profits and 
competitive condition of a com- 
pany. 

“Intelligent presentation of the 


facts, provided they are based on 
correct policies affecting workers. 
stockholders and customers, will an- 
swer the questions in the minds of 


many employes,” he commented. 


Speaking of the need for more 
market research, Mr. Crain said that 
much of the storehouse of knowledge 
created by the NIAA since its for- 
mation 15 years ago has been gen- 
eral, rather than specific. Twilight 
zones still exist, concealing expen- 
sive lack of co-ordination, duplica- 
tion of effort and absence of central- 
ized marketing control. 

Reverting to the public relations 
theme, Mr. Crain took the viewpoint 
that this is an assignment for the 
company’s own promotion and pub- 
licity departments, rather than for 
outsiders unfamiliar with the back- 
ground. He cited American Rolling 
Mill Company as one which has 
taken an advanced position in this 
respect, its advertising department 
helping to make friends of its own 
community and even reaching out 
to others. 


O’Shaughnessy Named 


Colman O’Shaughnessy has joined 
McCann-Erickson, Inec., New York. 
He was formerly advertising man- 
ager of Equitable Paper Bag Com- 
pany, Inc., Brooklyn, N. Y. 


~x~ * * 


Near Accord on 


Independents, 
AFM Contracts 


New York, Sept. 23.—Early agree- 
ment between the American Federa- 
tion of Musicians and the Independ- 
ent Radio Network Affiliates on trade 
provisions to be incorporated in all 
contracts was indicated following a 
conference this week which found 
representatives apart on only minor 
points. Representing independents 
at the conference were Samuel R. 
Kosenbaum, WFIL, Philadelphia, 
Emule Gough, Hearst Radio, and 
John Shepard III, Yankee network. 

Indication that a_ settlement of 
the AFM-IRNA problem is near also 
was seen in the agreement made by 
the union and Columbia Broadcast- 
ing System and National Broadcast- 
ing Company to start negotiations 
on new contracts for New York, Chi- 
cago and Los Angeles originating 
stations, despite the fact that present 
agreements with union locals at 
these cities do not expire for several 
months. The significance of this 
agreement to negotiate lies in the 
fact that the AFM had previously 
asserted that it would not consider 
matters other than the independent 
network affiliates’ problem until the 
latter had been settled. It is be- 
lieved that AFM now considers its 
IRNA agreement about reached. 


Enables Parallel Contracts 


By making agreements with the 
AFM at this time, when the entire 
situation is still in the air, networks 
will be able to negotiate new con- 
tracts which run parallel to those 
which will be made between AFM 
and the independents. This would 
tend to clarify the entire matter, and 
perhaps save networks from being 
faced with drastic demands from 
local unions a few months from now. 

The affiliated independents, mean- 


while, are still attempting to set up 


a fair measuring rod for the $1,500,- 
000 they have guaranteed the AFM; 
and independents not affiliated with 
the networks are marking time until 
the big National Association of 
Broadcasters meeting in New York. 
Oct. 12, when the NAB will attempt 
to departmentalize itself to deal with 
problems affecting only certain mem- 
bers. 


Course Announced 

The 9th annual course in advertis- 
ing for young women has been an- 
nounced by Advertising Women of 
New York, Inc. Tuition fee is $10, 
and classes will be held each Mon- 
day, starting Oct. 18, from 7:30 to 
9:30 p. m., at 229 W. 48rd street, 
New York. 


Sea Food in Test Drive 


Gorton-Pew Fisheries, Gloucester, 
Mass., has added a new product to its 
line called Gorton’s Fishroyl. Test 
campaigns are being conducted in 
newspapers in Eastern cities. H. B. 
LeQuatte, Inc., New York, is handl- 
ing the advertising. 


Conducts Movie Survey 


The St. Louis Star-Times is conduct- 
ing a survey among patrons of the 
31 theaters of the St. Louis Fanchon 
& Marco group to get their prefer- 
ences of stars, types of features, 
shorts and programs. The poll closes 
Sept. 27. 


Pabco Uses Color 


The Paraffine Companies, Inc., San 
Francisco, hard surface floor cover- 
ing, will use color pages in Liberty 
and Woman’s Home Companion to 
feature Pabco rugs. Emil Brisacher 
& Staff, San Francisco, is in charge. 


Emily Steward Named 

Mrs. Emily Stewart has. been 
named advertising manager of the 
Paris Company, Salt Lake City, de- 
partment store, succeeding Sol Ab- 
bott, who has opened an agency in 
Salt Lake City. 


Cook Joins Agency 
Franklin P. Cook has joined Al- 
bert Frank-Guenther Law, Inc., New 
York, as account executive. 
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300,000 


The Fastest Growing 


NEWSSTAND SALE 


Among Women’s 


SERVICE MAGAZINES 


April July Oct. Jan. April July 
to to to to to to 
June Sept. Dec. March June Sept. 
1936 1936 1936 1937 1937. 1937 

* 
613,300 
537,861 
478,85\| 
428,724 


*Estimated 


364,438 


The persistency of the upswing 
in newsstand sales is one of the 
most satisfying phases of the 
forward march of Pictorial 
Review-Delineator. 


For five consecutive three- 
month periods newsstand sales 
have made a substantial gain 
over the preceding quarter. 
In one year and a half average 
sales through newsdealers have 
doubled...with September 
at an all-time high of nearly 


700,000 copies. 


This consistent growth in volun- 
tary sale is highly satisfying to us 
because it expresses the consid- 
ered opinion of women who pass 
judgment each month on the 
editorial merit of the magazine. 


And it is equally satisfying to 
a large number of advertisers 
who know that increasing 
newsstand sales offer the most 
convincing proof of the genuine 
reader interest that develops a 
more active degree of respon- 
siveness to advertising. 


x .« * 


Pictorial Review 


‘mtived V Yelineator 
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List DMAA Schedule 
for Campaign Showings 


Portfolios containing campaigns of 
the Fifty Direct Mail Leaders will be 
shown at the Direct Mail Advertising 
Association convention in Cleveland. 
Oct. 12-15. 

Following this, they will be shown 
at the DMAA regional exhibit in 
New York in the Port Authority 
bldg., Oct. 19-23; Philadelphia, Belle 
vue-Stratford Hotel, Nov. 1-3, and in 
Chicago, Hotel Sherman, Nov. 9-12. 


Lynch Joins Newman 


Vincent J. Lynch, formerly asso- 
ciated with Charles T. Johnstone and 
Carlsbad Products Company, Inc.. 
New York, has joined Newman Asso- 
ciates, New York. He will handle 
merchandising and advertising plans 
for drug accounts. 


Grant Standard 
Brands New FTC 
Hearing Oct. 4 


Washington, D. C., Sept. 22.— 
Standard Brands, Inc., today was 
granted permission by the Federal 
Trade Commission for a re-opening 
of the case heard during the first 
part of the month in which the com- 
pany’s discounts on bakers’ yeast 
were adjudged a violation of the 
Robinson-Patman act. 


To Give New Testimony 


Additional testimony will be of- 
fered by Standard Brands Oct. 4 in 
further support of its contention that 


the discounts as allowed were not in 
violation of the act. 

Involved in the proceedings is a 
new interpretation of the act and 
other anti-monopoly and anti-trust 
statutes which it is reported may 
possibly establish a precedent affect- 
ing all industries and trades. 

The FTC has held that a discrimi- 
natory price, deal or condition of 
sale may in itself be insignificant, so 
far as injury to competition is con- 
cerned, but that when continuously 
given a favored customer would 
cumulatively assume major propor- 
tions and thus violate the statute. 


Ward Appointed 


James A. Ward Company, Chicago. 
has been appointed Chicago represen 


tative of Doctor’s Digest, New York. 


Roma Wine Features 


“Solarized” Process 


Roma Wine Company, San Fran 
cisco, is releasing copy this month in 
Pacific Coast newspapers featuring 
the new “solarized” process, which 
“improves the bouquet, adds bright- 
ness and sparkle, clarifies the wine.” 

Mac Wilkins & Cole, Portland, is 
handling the account for the North- 
west, and James Houlihan, Inc., San 
Francisco, the national] account. 


Joins “World Almanac” 


Bradshaw Thurston, formerly of 
the local advertising staff of the Neu 
York World-Telegram, has been ap- 
pointed advertising manager of 
World Almanac, succeeding Stephen 
P. Glennon, who has resigned to join 
the staff of Popular Science Monthly. 


[ —— 


Hospitals and 
sanatoriums 

Schools and 
colleges .-°—-_—sq94,069 

Homes; Schools for 
A ee eee 
asylums, etc. . 

Jails, houses of cor- 
rection, penal 
institutions 

Government | 
institutions 

Restaurants. 

Building owners 
and managers 2,003 

Real estate depart- _ 
ments of insur- 
ance companies 75 

Steamship lines = 


companies 
Outfitters and their 
salesmen sis : 
Institutional depart- _ 
ments ‘of depart- 
ment stores _ 
Architects special- 
izing in institu-— 
tions 
Manufacturers and — 
their agents 
Miscellaneous 


new publication, 


All of these are institutions, joined by their 
kindred problems into the field which the 
INSTITUTIONS, has 
singled out for service. They and the out- 
fitters who serve them, both manufactur- 
ers and jobbers, and their salesmen, to- 
gether with the architects who specialize 
in institutional construction and 
remodeling, total more than 
54,000. They will comprise the 
reader audience of the new 
publication, 
army, 
INSTITUTIONS for the first time 
into simple, single-effort selling 
focus. 


a vast 


brought together 


buying 
by 


These Are Institutions... 


, 


If you have a product used by the institu- 
tional field in equipping, furnishing, dec- 
orating, maintenance, construction or 
remodeling, INSTITUTIONS will put your 
sales message by the most direct route 
into the buying minds of your best cus- 
tomers and prospects. 


The rate for INSTITUTIONS will 
make it possible for manufac- 
turers to do the complete selling 
job of the institutional field at a 
fraction of the cost of using 
just one vertical publication 


in each of the divisions of the 
field. 


NEWSPRINT IN 
FOREGROUND AT 
SNPA MEETING 


Birmingham, Ala., Sept. 22.—Lino- 
type machines operated by wire, 
standardized newsprint and “one- 
man” photo-engraving shops were de- 
velopments in newspaper production 
to receive major attention of the 
first Southern Newspaper Mechani- 
cal Conference which concluded here 
yesterday. 

Sponsored by the Southern News- 
paper Publishers Association, the con- 
ference drew an attendance of 270 
representatives from newspapers of 
13 Southern states as well as 90 dele- 
gates from type and print shop 
manufacturers. Group discussion 
leaders were George W. Stone, At- 
lanta Constitution; W. L. Knighton, 
Birmingham News and Age-Herald; 
W. B. Astor, Jr., Memphis Commer- 
cial Appeal, and Charles J. Conrad, 
New Orleans Times-Picayune. 

Floor discussion predominated in 
the session devoted to the linotype. 
A majority of the delegates ex- 
pressed enthusiasm concerning the 
possibilities of teletype  linotype 
which would operate in the same 
manner as automatic printers now 
used by news services. Definite opin- 
ions were lacking, however, as to 
the practicability of the machine in 
its present stages. Time saving was 
held to be its most important feature. 


Discuss Southern Pine 


The possibilities of Southern pine 
in newsprint paper were considered 
at the session devoted to newsprint 
problems. The chief complaint 
voiced here was that much of the 
newsprint now in use did not afford 
equally good printing surfaces on 
both sides. 

The “one-man” photo-engraving 
shop outlined to the delegates would 
cost under $400 and would be used 
mostly by the smaller newspa- 
pers. Conference opinion on such a 
shop was unfavorable, with the indi- 
cation made that unless adequate 
equipment was available, outside 
sources could provide better and 
more efficient work. 

W. A. Carns, mechanical superin- 
tendent of the Birmingham News 
and Age-Herald, was elected chair- 
man of the committee in charge of 
arrangements for the 1938 conference. 


Dunn Promoted 


Elmer Dunn has been appointed 
assistant manager in charge of the 
Denver office of American Type 
Founders Corporation, , Elizabeth, 
N. J. He has been in the sales de 
partment in the Denver territory for 
many years. 


Dugan Named 


Howard F. Dugan has been ap 
pointed vice-president in charge of 
sales and advertising of Statler Com- 
pany, Inc., New York, operator of the 
Statler hotels. 


Represented nationally 
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Thrift Group 
Lays Plan for 
National Drive 


New York, Sept. 22.—-Believing that 
the nation’s prosperity is dependent 
upon “the thrift of the masses,” the 
Thrift and Security Foundation, 
with offices in Washington, D. C., 
and New York, has issued a call for 
a meeting Oct. 13 at the Hotel Com- 
modore, here, to discuss plans for a 


promote “thrift, 
ity.” 

Although definite plans concerning 
the advertising will be dependent for 
their materialization upon the meet- 
ing at the Commodore, Herbert N. 
Fell, executive secretary, said the 
campaign will be built around the 
slogan that “People must support 
the nation; the nation cannot sup- 
port the people.” Newspapers and 
radio will probably be used, he said. 

Speakers at the October meeting 
will include Benjamin A. Franklin, 
secretary, Specialty Paper and Board 
Affiliates; Abraham Epstein, execu- 


saving and secur- 


for Social Security, Inc.; 
Magill, president, 
tion of Investors, Inc.; 
Spahr, secretary - treasurer, 


Dr. Walter E 


tary Policy; Eugene 
president National 
Council; C. T. Revere, 
Munds, Winslow & Potter, New York; 
and Wheeler McMillen, editor, 
Country Home. 


Smith Named 


L. John Smith has been appointed 
sales 
Current News 


Dr. Hugh S. 
American Federa- 


Econo- 
mists’ National Committee on Mone- 
P. Thomas, 
Foreign Trade 
economist, 


The 


representative of Illustrated 
in Rochester, N. Y., 


nation-wide advertising campaign to|tive secretary, American Association |and surrounding territory. 


ine 


_ OF NEARLY A MILLION 


nasturing more than 
3,000,000 sheep! 


Traffic cops don’t herd them—but on the 
mountain ranges and valley pastures sep- 
arating the cities, towns and hamlets of 


inviting field for sales-seeking advertisers. 
It is doubly inviting because sales expense 
is low here. ‘This market of nearly a 
million good spenders is e ffective ly se -rved 
by one metropolitan medium, The Salt 
Lake Tribune-Telegram, read by more 
people than any other siz newspapers 
combined in this region. ‘Tribune-Tele- 
gram milline rate is one of the lowest in 
the entire publishing field. 


the Salt Lake Market Area, millions of 
sheep are placidly growing mutton ond 
wool. 


An odd industry for a city, you say. But 
this is a most unusual city—unique in 
that, although it covers a vast territory, 
it is really a self-contained unit. 

All of which points to a most attractive 
opportunity for profitable and economical 
selling! 


Sheep-raising is just one of the diversified 
sources of cash income that make this an 


ONE 
UNIFIED 


-*BIG CITY 
MARKET 


The Salt Lake Tribune 


MORNING AND SUNDAY 


National Representatives: 
KEYNOLDS-FITZGERALD, INC. 


Salt Lake Telegram 


EVENING ONLY 


Color Representatives: 
Member, ASSOCIATED WEEKLY 


| between 
| partments, he said his company fre- 
| quently 
|duce the two heads of these divisions | 


OBSOLESCENCE 
HASTENED BY 
RISING PRICES 


Ehrlich Tells NIAA of New!: 


Opportunity 


Chicago, Sept. 22—Soaring mate- 
rial prices have created a tremen- 
dous sales opportunity for manufac- 
turers of equipment which will off- 
set the increases by cutting operat- 
ing costs, Howard Ehrlich, executive 
vice-president, McGraw-Hill Publish- 
ing Company, said in a brief, but suc- 


cinct, address before the National 
Industrial Advertisers Association 
today. 


Mr. Ehrlich was one of several out- 
standing speakers on today’s opening 
program, others being Arthur W. 
Ramsdell, of Ramsdell and Haase, 
commercial research, New York, and 
E. T. Gundlach, head of the Chicago 
advertising agency of that name. 
Kenneth M. Goode, of Ryan, Leach 
and Goode, New York, also provided 
one of his noted inspirational ad- 
dresses, with a case report by Harry 
W. Fortey, advertising manager, 
Warner and Swasey, Cleveland, fol- 
lowing. 


Seek Cost Reduction 


Mr. Ehrlich said that many manu- 
facturers are having difficulty in 
maintaining profits in the face of 
rising costs of virtually everything 
that enters into the completed prod- 
uct. This situation has made pur- 
chasing agents, maintenance and 
operating officials highly susceptible 
to the possibilities of machinery 
which will bite deeply into costs. 

Asserting that this cost reduction 
is essential if purchasing power is to 
be maintained, Mr. Ehrlich cited the 
case of one large motor car manufac- 
turer, who has chosen to place the 
largest equipment order in his his- 
tory, rather than raise prices. He 
has elected, in other words, to re- 
duce costs rather than raise the 
price to the consumer. 

Mr. Ramsdell, research and 
analytical expert, espoused the selec. 
tive marketing principle frequently 
discussed in the industrial field, tell- 
ing of one large company with 4,000 
accounts which was losing money. 
Investigation disclosed that only 87 
of these accounts were profitable. 


Should Know Facts 


While it may at times pay to serv- 
ice small accounts which may grow, 
Mr. Ramsdell said that the manufac- 
turer should do so with his eyes 
open, and realize that present busi- 
ness is being handled at a loss. 

He urged rifle, rather than shot- 
gun tactics in the industrial field, say- 
ing that the fire must be directed on 
known prospects. Getting a list of 
the men who have something to say 
about buying in each company is a 
lot of trouble, he admitted, but 
worth while if the marketer is in 
earnest. 

Discussing the common practice 
of treasurers of shaving 50 per cent 
off of advertising appropriations, Mr. 
Ramsdell said that if the advertising 
manager is able to prove that he 
needs all of the money sought for a 
specific job, he is likely to escape the 
pruning knife. 

Speaking of lack of co-ordination 
advertising and sales de- 
finds it necessary to intro- 
to each other. He also took up the 
cudgels for the advertising manager 
who spends more for art than for 
space, saving this policy is usually 
productive. 

Mr. Ramsdell contended that most 
averages are meaningless, and that 
the advertiser who bases his policies 
on them is likely to throw large 
sums away. The good paint pros- 
pect is the man who just painted his 
house, and the poor one is the owner 
who never has painted, he contended, 
by way of illustration. 


He coneluded by asserting that 157 


counties of the United States account 
for 75 per cent of all payrolls, while 
6 counties contain 25 per cent. 

Mr. Gundlach, the agency man, 
discussed direct and indirect action 
copy asserting that advertising can 
be valued only to the extent that it 
creates action which otherwise 
would never occur. 

Most indirect copy is calculated to 
obtain action by mail or inspire local] 
direct action, he said. Clarity of 
thought is imperative in defining ob- 
jectives, he contended, and once de- 
termined, nothing should be allowed 
to interfere with reaching the goal. 
All extraneous sentences should be 
stricken from the advertisement. 

He said that alternatives in copy 
are dangerous, inducing procrastina- 
tion or absolute failure to act. 


Asks Emotional Appeals 


Mr. Goode, famed as Mr. Gundlach 
as a writer, deplored failure of copy- 
writers to realize that nothing inter- 
ests a man as much as himself. A 
person testing a fountain pen usually 
writes his own name, for instance. 

He ridiculed the contention that 
emotion is out of place in industrial 
copy. The engineer who closes his 
desk at 5 o’clock and a few minutes 
later is revealing himself as a de- 
voted husband and father, is not a 
case of double personality. His emo- 
tions are always within him, ready 
to be played on by the adept adver- 
tiser. 

Mr. Fortey said industrial advertis- 
ing managers can solve many of 
their problems by getting into the 
field, and making a firsthand ap- 
praisal of tough prospects. 


Georgia Press Group 


Picks Moore as Head 

Jere Moore, publisher of Milledge- 
ville Union Recorder, has been elected 
president of the Georgia Press Asso- 


ciation, and Roy McGinty, Sr., The 
Calhoun Times, vice-president. 
Hal Stanley, chairman of the 


Georgia Industrial Relations Board, 
was re-elected executive secretary; C. 
E. Benns, Butler Herald, recording 
secretary, and B. H. Hardy, Barnes- 
ville News Gazette, treasurer. 


Is this the same man? 


It is a coincidence that half a 
million people in this country 
have incomes of $5,000 and up, 
and half a million read THE 
DIGEST. I don’t claim it’s the 
same half million in both cases, 


but let’s figure why some men 
earn good incomes, and why 
some read THE DIGEST. 

‘The big earner is_ intelligent. 


‘Certainly only intelligent people 
would like THE DIGEST. 


The big earner is busy. From 
cover to cover, THE DIGEST is 
for quick reading. It condenses, 
digests, and is a service of select- 
ing the important from the triv- 
ial. 


The big earner mast know what 
is going on, and what the world 
is thinking and doing. THE 
DIGEST tells everything of sig- 
nificance that has happened in 
the week, and digests everything 
most worthy of thoughtful read- 
ing that has appeared in papers 
and magazines of the world. 


I advance this thought to adver- 
tisers: among the half million 
readers of THE DIGEST are 


most of those who can afford 
to live in good homes, ride in 
good cars, drink good _ liquor. 


smoke good cigars, 
or Pullman, 
games. 


travel by air 
and play expensive 


THE DIGEST may reach every- 
one it would pay you to reach. 


ALBERT SHAW, JE. 


PUBLISHER OF 


OF Revi ws 
we 233 Fourth Aven®™ 
New York City 
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“QOH, DAD—LET’S BUY THAT!” 


Outdoor Advertising and Human Wants are Perennial 


: | To people of all ages—at all hours—and in advertising telegraphs this buying message 
: __ allseasons—outdoor advertising carries this 


forcefully. It's as quick as thought—as big, 


compelling message: ” You want the product dominant and interesting as life itself— 


* | I'm advertising. It will add to the sum total as constant as human desire. Post your 
5 of your happiness. Buy it—now/” Outdoor message this winter and reap the rewards. 


Write for our interesting booklet, ‘‘You Will Love Me in December,’’ describing the modern trend in outdoor advertising. 


‘| Ourpoor Apv: INCORPORATED 


JR. 60 E. 42nd ST. NEW YORK 


ATLANTA + BALTIMORE . BOSTON - CHICAGO  . CLEVELAND =~ + £ODETROIT +++ + # WHOUSTON 


PHILADELPHIA . ST. LOUIS : LOS ANGELES 
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Tightening Up Instalment Sales 


The soundness of instalment selling 
has: been demonstrated by the ex- 
perience of recent years. The value 
of giving consumers an opportunity 
to pay for important purchases over 
a relatively long period, during 
which the product is actually in use, 
has benefited producers, users and 
the public. Certainly it has con- 
tributed to a higher standard of liv- 
ing than would be possible other- 
wise. 

On the other hand, it is agreed 
that too liberal terms under which 
deferred payments are financed rep- 
resents a weakness in the situation. 
To expand the market for a given 


product by reducing down  pay- 
ments and extending the _ period 
within which payments are made 


creates a favorable sales situation, 
but adds to the risk of trouble in 
the event of a business recession 
which might make completion of in- 
stalment sales difficult. 

Much uninformed criticism of in- 
stalment selling takes no note of the 
primary advantages of the plan, but 
objects to it in general terms. Dor- 
othy Thompson, usually intelligent 
in her criticisms cf current condi- 
tions, inveighs against instalment 
selling as though the entire system 
were at fault. 

“American business,’ she writes 
sarcastically, “continues to encour- 


age the wildest kind of speculation 
in consumers’ goods. A man with a 
family to support, earning $35 a 
week, is encouraged to buy simul- 
taneously on instalment terms a 
radio, an automobile, an electric re- 
frigerator, suits of clothes and les- 
sons in taxidermy. . . The standard 
of living becomes confused with the 
capacity for creating indebtedness, 
and when the latter capacity is ex- 
hausted the debtor feels that life 
has gypped him.” 

Many other critics are constantly 
predicting dire results of the present 
volume of deferred payment sales, 
and insisting that instalment selling 
carries the seeds of another major 
depression. The record of the past 
shows that this is not the case, but 
this knowledge should not disguise 
the importance of holding the terms 
and conditions under which sales are 
made on deferred payments within 
sensible limits. Certainly the period 
should be short enough to insure 
the possibility of repossession of the 
product while it is still in good con- 
dition. 

Moves to tighten up instalment 
selling have been started, and it 
would seem to be good logic and 
good business to apply common 
sense to the establishment of safe 
and sane limits to this type of sale. 


Stock Market Blues 


Under the present restrictions of 
the SEC for the operation of the 
stock exchanges, sponsorship of 
stocks is very difficult, if not impos- 
sible. Hence the law of supply and 
demand is permitted to operate 
without any of the cushions against 
severe and rapid declines which for- 
merly permitted liquidation without 
excessive shock to the whole price 
structure. 

In addition, it is much easier, un- 
der present margin requirements, to 
finance short selling than purchases 
of stock, and hence a market decline 
can be accentuated as compared 
with an upward movement. All of 
these things tend to reduce the 
value of the stock market as a 
barometer of business conditions. 
Business today, for example, is far 
better than the current state of af- 
fairs in the stock market 
suggest. 

It is unfortunately true, however, 
that the stock market has a real ef- 


would 


fect on the psychology of business 
and the public. When the whole list 
suffers a severe decline, an effort is 
made to rationalize it, and war 
scares, foreign liquidation and polit- 
ical uncertainties are all suggested 
as reasons for the break. In trying 
to find an explanation for the rough 
road traveled by the stock market 
under SEC rules, financial writers 
and commentators can hardly fail to 
make business men _ wonder if 
things are as good as they appeared 
to be only a short time ago. 

It is time for business executives 
to remember that the basic factors 
in the economic situation are favor- 
able; that farm incomes this year 
are the greatest in years; that the 
national income has been advancing, 
and that the distribution of earnings 
is more widespread than ever. If 
advertisers continue to provide at- 
tractive values, and to let the public 
know about them, buying will be 


held at a satisfactory level. 


a " 


2AWN BY IEFF KEATE 


ALL YEAR CLUB GOES INTO ACTION 


- os —— — 


Reprinted by special permission of the Saturday Evening Post. 


"Ah, California at Last!" 


Views from 
Shopping Price 


(As viewed by Howard Vincent 
O’Brien in the Chicago Daily News) 


The doctors haven’t yet devised a 
name for it, but the commonest 
mania these days is that prices can 
and should be fixed. Most manufac- 
turers suffer from this hallucination, 
as do most labor organizers. States- 
men fairly gibber with it, and few 
writers on economic themes are free 
from it. 


So it is that the statute books 
swell with laws and_ regulations 
while snoopers multiply by geo- 


metric progression. Yet it seems to 
me, mossback that I am, that there 
is no less price-cutting than there 
would be fewer weeds in a garden if 
Congress were to outlaw weeds. 

The majority of consumers, no 
doubt, are too indolent or too unin- 
formed to buy at less than card rates. 
But the scalpers form a sizable mi- 
nority, as any merchant will tell you. 
And steadily increasing is the num- 
ber of those who purchase through 
co-operative buying clubs. 

Aside from buying at wholesale, 
there are innumerable ways of get- 
ting around the fixed price. There 
is the trade-in allowance, for ex- 
ample. By this device it is easy to 
maintain a price without requiring 
the customer to pay it. Then there 
are rebates—oh yes, forbidden by 
law but still not uncommon—and as- 
sorted discounts and, in general, col- 
lusion as varied as the shells on the 
seashore and even more ingenious 
as to design. 

What is more, I think there always 
will be collusion, for price is the 
heart of a relationship almost as per- 
sonal and intimate as marriage; and 
it is far too fluid a thing ever to be 
captured in any code of laws, how- 
ever rigorous its attempted enforce- 
ment. 


Trade Treaties 


(As viewed in the Wall Street 
Journal) 


Earlier in the year, when import 
balances were an almost monthly 
feature of our foreign trade reports, 
apologists of ultra-protectionism ar- 
gued that the disastrous results of 
our reciprocal trade agreements were 
showing up; that we had been hope- 
lessly done in by the wily foreigner 
and that our exports would never 
benefit as much as imports from the 
current policy. 

Now while it is true that one 
month does not make a trade year, 


the Outside 


figures for July are so impressive as 
indicating the direction in which our 
trade is moving that it is worth 
while considering their implications. 
First, the actual export balance foi 
the month was slight, but the in- 
crease of export total over a year 
previous was greater than that of 
imports. Second, the figures are im- 
portant, since the principal gains 
over a year previous in dollar vol- 
ume were in automobiles, machine 
tools and in petroleum, rather than 
in grains or grain products—thus 
making certain that the current up- 
ward trend will be maintained for 
the balance of the year if non-cereal 
exports merely hold their 1936 levels. 

Our import balance in the first 
half of the year thus appears in the 
light of an advance payment for our 
goods—which we are to sell in the 
latter half of the year. Surely in 
this sense it is obvious that not only 
will our prospective exports this year 
reduce or eliminate the previous im- 
port balance, but that without the 
latter, present and prospective vol- 
ume of sales abroad could not have 
existed. 


Spent Once 


(As viewed in The Insuliter, pub- 
lication of The Insulite Company) 


A great deal of new money is mov- 
ing; there are better earnings, new 
dividends, increased dividends, in- 
creased salaries. There is an opti- 
mistic and complacent belief that 
business will be still better. So it 
will be—much better. But it will be 
better jirst for those who keep in 
mind that the margin of spending 
money beyond the amount required 
for necessities is still limited; that 
this slender marginal fund can be 
spent but once by the same person; 
and that the demands on this money, 
set up by more than half a decade of 
forced retrenchment, are numerous 
and acute. 

It is important and necessary to 
consider that the pressing buying de- 
cision in the home is not to deter- 
mine which of several competitive 
paints is best, nor which of two com- 
petitive rugs is the more serviceable. 
The pressing decision involves a 
choice between a new automobile 
house painting, repairs, redecorating, 
refurnishing, a radio, a piano, and a 
refrigerator. 

So the competition today is active 
and those who want to share the in- 


creasing prosperity now must take 
these new competitive conditions 
into consideration. , 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1232. The New KSFO 
History in California. 
Issued by Columbia Broadcasting 

System Pacific Network, this folder 

describes the recent changeover of 

KSFO, San Francisco’s key station 

of the Columbia Network, to a new 

site with greater power, new tower, 
transmitter and transmitter house. 

On the premise that the strength of 

the transmitter is important only in 

direct relationship to the appeal of 
the programs it transmits, KSFO’s 
fall program schedule is included. 


Makes 


No. 1233. Little Cities Within a City. 


The Evening Telegram, Toronto, 
has issued this brochure dealing with 
the 19 residential shopping districts 
in the Toronto market, and showing 
the coverage of the newspaper in 
each of these “little cities.” 


No. 1234. How to Pack It. 


This brochure, issued by The 
Hinde & Dauch Paper Company, con- 
tains descriptions and photographic 
illustrations of about 25 fundamental 
types of corrugated shipping boxes. 
It notes the most important construc: 
tion features of boxes especially de- 
signed for widely varying types of 
merchandise. 


No. 1218. The South—A Siz Billion 
Dollar Retail Market. 


The influence of farmer buying in 
the South is indicated in this study 
issued by Progressive Farmer and 
Southern Ruralist. It provides a de- 
tailed analysis of the distribution of 
retail sales by population groups in 
the 14 Southern states and covers 
several classes of merchandise. 


No. 1184. Velvet. 


This brochure, issued by Fortune, 
tells about a survey revealing the 
extent of advertising velvet created 
by the thousands of non-subscribers 
—‘free riders’”—on the subscription 
of some friend, associate or organi- 
zation. 


No. 1187. 
borhoods. 
Criterion Advertising Service has 

issued this brochure which outlines 

its sales and operating activities, and 
contains a breakdown by state, city 
and district, of Criterion poster dis- 

Play coverage. 


No. 1182. Your Michigan Market 
Outside of Detroit. 


Booth Newspapers have issued 
this brochure covering detailed in- 
formation on the Michigan market 
outside of Detroit. It includes maps 
of the various trading areas, and 
data on the Booth newspapers cover- 
ing these zones. 


No. 1212. Do You Eat 72 Pounds 
Each Year? 


Census figures show that bakers 
produced 9,307,578,674 pounds of 
bread in 1935—or 72 pounds per per- 
son, says this folder issued by Bak- 
ers’ Helper. Tables show the per 
capita value of products, number of 
establishments, and value of products 
from 1879 to 1935, and a state by 
state breakdown for the industry. 


Market Coverage by Na 


No. 1179. Radio in 1937. 


This analysis of radio ownershiP 
and listening habits is the latest pre* 
entation of a continuous study, now 
in its fourth year, issued by Colum: 
bia Broadcasting System. 


No. 1190. Why the Chicago Dail 
News Ranks First in Grocery At 
vertising. 

This folder gives several reasons: 
and contains a table showing the 
standing of Chicago newspapers '" 
grocery advertising among the first 
160 daily papers in the U. S. 
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Less than two years ago, the modern Farm Journal was only an idea. 
And a radical idea. For when we set out to give the farmer national 
farming facts in time to be of use to him, it was said it couldn’t be 
done. It never had been done before. 


It meant printing more than a million copies of a complete magazine 
and getting them into R. F. D. boxes from Maine to Florida, from the 
. east coast to the west...all in four days. It couldn’t be done... so we did it. 


Farm Journal goes to press on Thursday and farmers every- 
¢ where are deep in its interesting pages the following Monday. 


We believed the American farmer would welcome this new conception 


of a farm magazine’s helpfulness, would appreciate its timeliness and 
freshness. He did. 


« f Farm Journal is enjoying the fastest growth in its history 
a 5 cm . . with present net paid circulation of 1,333,000. 

cet 

‘ps . e . ° e 
a We believed national advertisers would recognize the value of this 
7 i tremendously increased reader interest and responsiveness. They did. 
ers * > ° 
og | Farm Journal has scored the largest advertising gain in the 
pe . he entire farm field. On many lists Farm Journal leads all 
?_ publications, general as well as farm, in keyed returns. 

hip When Farm Journal’s new 4-Day Writer-to-Reader schedule was first 
on conceived, people said “I think you have something there!” Now 


a they know we have. 
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Evanston is called “‘The City of 
Homes.” Its wide streets, lake 
frontage and convenient loca- 
tion make it an ideal place to 
live. Here’s a residential row 
with well-kept lawns and spa- 
cious homes, typical of the older 
sections of Evanston. 


Across from Marshall Field's 
s Huerbinger’s Pharmacy, one 
»f the finest in Evanston. ‘‘Lib- 
gty readers,” says Proprietor 
oseph Huerbinger, “‘are good 
ustomers. They buy the quality 
lrug products. I never miss an 
ssue of Liberty myself.” 


if sont Me git Ee 
BOE SR a 


| Non THMESTERS UME 
; gory OF MOMES 
 sHoprinG CENTER OF WORTH SHORE 
$18 DAVIS ST. 


Miss Ann Peck is Cosmetic 
Buyer for Marshall Field. “‘I 


VANSTON, to football followers, means ‘'Go— in their own communities are the real leaders o 
read nearly everything in every 


issue. I like Princess Kropot- you Northwestern! ’’ Movie fans recognize the America. Look into their reading habits, as we didi 
| 2 hbase vain oc address of The Cradle where Hollywood adopts = and you'll discover that most of them read magia 
its babies. Police chiefs know it as the place that zines. More important, almost all of them read on 


made automotive safety famous. of the three big weeklies — Liberty, Collier's anf 
But go to Evanston, as we did, and you'll find The Saturday Evening Post. 


it's more than a collegiate suburb of Chicago. It's 


Check the members of a Rotary Club or Parenj 


a well-rounded city of 66,000 with a life of its own, Teachers’ Association. Ask the important re-selley 
a significant sample of that part of the American of your merchandise. Time after time, in town afte) 
market where sales mean profit as well as volume. town, you'll see that the three big weeklies blanke, 
It's one of the first dots on the sales map to come worthwhile America. In Evanston, Liberty alor 
alive, for the products which pass Evanston’s higher averages 32% readership among the four busines 


standard of living are sure of success wherever clubs — Rotary, Lions, Optimist and Kiwanis. ; 


quality means more than unbranded bargains. We introduce a few of Liberty's better-know! 


In Evanston, in White Plains and in similar cities ~ readers in Evanston as a standard by which yous mmm 


President A. H. Meyer of the 


Svanston Trust & Savings Bank, to come, you'll find that certain individuals and can measure the substance and character of Liberty 
Biongtime Liberty reader, likes organizations guide the daily life ofthe community. __ itself. Because a magazine which carries authori 
best the editorials, ‘the chal- 4 


lenging articles on national 
affairs.”” Mr. Meyer is also Presi- 
dent of the Evanston Clearing 
House Association. 


Visit a hundred Evanstons, and you'll come to see with these business, sacial and civic leaders obvigg(: 


that these individuals and organizations who lead ously wields great influence with all its readenp 


President of the Builders Lumber Company is 
Aubrey Prosser. He handles Celotex, Sheet Rock, 
Johns-Manville and U.S. Gypsum products. He 
is treasurer of the Evanston Masonic Order, always 
enjoys Liberty. “‘A great family magazine,” he ob- 
serves, ‘“‘every member of my household reads it.” 


Thousands of Evanston people 


commute over the Chicago & 
Northwestern ... Its Presi- 
dent, Fred W. Sargent, says: “I 
enjoy especially the editorial 
pages. It seems to me your 
writers are exceptionally cou- 
rageous and to the point.” 


Kenneth L. Wilson (““Tug” Wilson 
on the sports page) is Director of 
Athletics at Northwestern. A reg- 
ular reader, he feels that Liberty’s 
vigorous approach accounts for its 
popularity among younger people. 


Lynn Waldorf, famous foot 
coach of Northwestern, says: 
erty’s All-Players, All-Amet* 


2 
Migs ae of ® 
team is, in my opinion, one od 


fairest and most logical meth 


of choosing an All-America 
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Meet Dwight K. Vogeding, one of the biggest 
automobile dealers in the country. His four com- 
panies, handling Nash and Chevrolet in Evanston, 
Winnetka and Chicago, retail $1,500,000 worth 
of cars annually. “Managing four businesses and 
traveling a hundred thousand miles a year make 
Liberty the perfect magazine for me.” 


Raymond A. Carey has lived in 
Evanston for 25 years, where he 
manages the Illinois Bell Tele- 
phone Co. “Liberty gives me a 
lively, comprehensive picture of 
what’s going on in the world to- 
day,” says Mr. Carey. A past presi- 
dent of the Rotary Club, his present 
civic duties include directorships 
in the Safety Council, the Chamber 
of Commerce, the Boy Scouts. 


Justice Triumphs: W, Jj. Justice, 
president of North Shore Refrig- 
eration, services thousands of Frig- 
idaires, sells carloads of new “boxes” 
to old customers. A Liberty reader, 
he likes its hard-hitting, thought- 
provoking articles. 
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Evanston is known as ‘“‘America’s Safest City,” but its 
low accident rate is no accident. Every car must pass 
through the Municipal Testing Station; and politics fixes 
no “tickets” for reckless driving. Honest enforcement 
boosted convictions, cut auto deaths and accidents in half. 


The $1,000,000 Deering Library is one of the 
sights of Northwestern. This leading midwestern 
university boasts a beautiful campus, a famous 
football team; accommodates over 10,000 students 
who come from all over the country. 


SE SO TY BE ORES EN es 
as 


Fountain Square” is the heart of 
ane business district, near 
sh ich ate found such outstanding 

©Ps as Marshall Field’s, Lord’s 

Partment Store, Weiboldt’s and 
ee inger’s Pharmacy. It’s the cen- 

of a trading area for 200,000. 


a, em ae as 
b, Ae 


_ tally, the Kiwanis, Rotary, Lions 
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Evanston’s progressive Mayor, 
Henry D. Penfield, is an en- 
thusiastic reader. “‘Liberty’s for- 
ward-looking editorial content 
gives me a political viewpoint 
offered by no other periodical.” 
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For years, Charles N. Stevens 
has been an important figure in 
midwest banking. He is Chair- 
man of the First National Bank 
& Trust Co. Mr. Stevens reads 
Liberty. “I enjoy a good story 
as well as a stimulating article.” 


Dr. D. D. Waitley, President of 
Kiwanis as well as practicing 
physician, says: “Busy as I am, 
I read Liberty—keep it in my 
waiting room, too.” Inciden- 


and Optimists averaged 32% 
readership of Liberty. 


‘“‘Liberty makes important 
things interesting to me,” says 
W. J. Schmitt, Vice-president 
of Dampman-Schmitt Company, 
Dodge and Plymouth dealers. 
“I can understand why the fac- 
tory talks about Dodge adver- 
tising in Liberty.” 
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3rd Dimension 
Adds Emphasis 
to Durex Story 


Dayton, Sept. 24.—The old parlor 
pastime of procuring three dimen- 
sional emphasis through a stereo- 
scope has been adapted in a new 
promotional brochure to so staid a 
subject as a metal surface. 

The Moraine Products Division of 
General Motors Corporation is re- 
sponsible for the adaptation with a 
“Stereoscopic Micrograph” leading 
off descriptive material on Durex 
bearings. 

Through the aid of the familiar 


green and red “glasses,” inserted in 
the booklet, the magnified surface o! 
a Durex bearing is revealed in three 
dimensions to emphasize its ability 
to absorb lubricants, and with gen- 
erous use of color the penetration of 
oil into the pores of the metal is 
graphically portrayed. E. S. Patch, 
sales manager, reported this is the 
first such adaptation of third-dimen- 
sional description to promotion of a 
material, 


Hygrade Names Johnson 


Henry C. L. Johnson has been 
named assistant advertising and 
sales promotion manager of the radio 
tube division of Hygrade Sylvania 
Corporation, New York. He was for- 
merly advertising manager of Thord- 
arson Electric Corporation, Chicago. 


Housewives have remembere 


THE FAMILY CIRCLE 


Demand has 


From 800.000 to over 1.477.000. 


Research based © 


Has proved reader interest. 


Case histories of respo 
Show whet T 
Has 4 
We'd like to show you 
What we thi 


Mais oui! 


FC 


about PROOF: 


d to get 


weekly. for five years. 


boosted circulation 
n over 12.000 calls 


nse and results 


Station to Recreate 


Hindenburg Disaster 


Experts of Station WLS, Chicago, 
will be guests of Chicago Post, 170, 
American Legion, at the Tavern Club 
Sept. 27, with their transcription of 
the burning of the Hindenburg. The 
station was making a transcription 
of the landing when the airship burst 
into flames. 

Charles P. Dickson, national ad- 
vertising manager, Prairie Farmer, 
which operates the station, will at- 
tend with Charles Nehlsen and Her- 
bert Morrison, principals in the epi- 
sode. 


Muller Moves Offices 


J. P. Muller & Co. will move on 
Oct. 1 from 512 Fifth avenue to 19 
W. 44th street, New York. 


HE FAMILY CIRCLE 


one for other advertisers. 


nk it can do for you: 


make us 


‘s that kind of 


THE FAM 


400 Mad 
Ave., Chicag° e121 


FRAME CONTEST 
TO SPUR ADULT 
BICYCLE RIDING 


New York, Sept. 23.—With sales 
of bicycles for this year topping the 
record high of 1,250,000 made in 
1936, the Cycle Trades of America, 
New York, will launch a radio cam- 
paign over 39 Red network Nationa) 
Broadcasting Company stations Sept. 
29 to support the swiftly accelerating 
momentum which interest in cycling 


think that our magazine 


STRAIGHT LINE! 


ILY CIRCLE 


ison Ave., New Yo 
1 Russ Bldg *% 


rk 6 No. Michigan 


San Francisco. 


NEW PACKAGE 


ke 4 
Hecker Products’ new Silver Dust pack- 
age is matched by a shipping container 
convertible into a harmonious floor dis- 
play. O'Neill & Babbitt, New York, 
redesigned the package. 


has gained since national “bike” pro- 
motion was launched in 1934. 

The feature of the new radio cam- 
paign will be a contest providing for 
gifts of 12 bicycles each week to 
winners, the awards to be made by 
local bicycle dealers by whom all en- 
tries must be stamped for validation. 
Each dealer who gives a bicycle to 
a successful contestant will himself 
be rewarded with a check for $10 by 
the cycle association. Of the 12 
bicycles, 10 will be awarded each 
week to persons 20 years of age or 
under, and two to persons over 20. 
The latter stipulation is designed to 
increase adult interest in cycling, 
which in this country is still much 
lower than that of adolescents. 

Titled “Bicycle Party,’ the pro- 
grams will be presented Sunday 
afternoons from 3:30 to 4 as a 
party at which listeners are in at- 
tendance and participate in solving 
mystery games, catching mistakes 
made by guest artists, and in guess- 
ing names of untitled songs. Joe 
Williams, New York World-Telegram 
sports editor, Bill Slater, NBC sports 
commentator, and others will act as 
master of ceremonies, with comedy 
provided by Swor and Lubin, black- 
face team, and music by Hugo 
Mariani and his orchestra, and Bert 
Whaley, soloist. 

The radio broadcasts will be ad- 
vertised weekly on radio pages of ap- 
proximately 70 newspapers circulat- 
ing in the broadcast areas. No fur- 
ther advertising is contemplated for 
the fall season, and amplification of 
the institutional campaign along any 
other lines will not be made before 
the new year. 

Realization of the broad field of 
promotion awaiting utilization is 
widespread among commercial 
cycling interests and plans are now 
being laid by them for tapping the 
sporting and recreational enthusi- 
asms of millions of adult Americans 
who, it is asserted, can be wooed to 
a “bike” in addition to a car. 
Although the Cycle Trades of 
America possesses a history going 
back into the pre-automobile years, 
it has only been since the first part 
of 1933 that it has vigorously pro- 
moted the bicycle to the public. Its 


efforts, combined with generally bet- 
ter times, have boosted sales from 4a 
stationary 250,000 to 300,000 units 
yearly to 450,000 in 1934, 639,000 in 
1935, and 1,250,000 in 1936. 


Complete Broadcast- 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 
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purchasing potential. This seems to prove it! 


N THE picture magazines, American advertisers are 

discovering a new technique in publishing. And a 
ratio of reader interest, from cover to cover, that standard 
types of periodicals never have obtained. 
_ In the interest it has engendered, the vast following 
it has clinched in so few months, LOOK has no parallel 
in publication history. It provides the showmanship, 
the excitement, the pace, the entertainment, of radio— 


@ Booz, Fry, Allen and Hamilton’s survey established that each 
copy of LOOK found in a Muncie home was read by an average of 
4.9 people, adult and children. This was almost double the reader- 
ship of a major 5c weekly which was included in the survey for 
comparison. Applying this multiple-reader ratio to the national 
circulation figures, a nine-million-reader LOOK audience is indicated! 


® Each 100 LOOK families of Muncie own 6% more cars than the average 100 
families. LOOK families own 30% more 1936 and 1937 models than other Muncie sed highe 
families reached in the survey. We have maintained to ourselves that 1,700,000 
voluntary newsstand circulation at 10c a copy indicated an above-the-average 
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but over radio it has the advantage of visual im- 
pressions—therefore more enduring, and influential 
impressions. 

All the pertinent pointers about LOOK gleaned from 
the Muncie survey are collected in a little book “No 
Private Life in Middletown.” It is full of facts, and pic- 
tures. You'll get it if your name is on LOOK’s mailing 
list. If you do not receive it, just write us. 


Look, Incorporated, Des Moines, Iowa 


NEW YORK 
551i Fifth Avenue 


CHICAGO 
333 N. Michigan Ave. 


ATLANTA 
Grant Bidg. 


DETROIT 
General Motors Bldg. 
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September 27, 1937 


No “Uncertain Terms” 
in Price Message 

To the Editor: I thought you 
might be interested in our instruc- 
tions to retailers regarding our atti 
tude under the Tydings-Miller act 
and the way we have come under the 
act in no uncertain terms. 

In our notice to retailers and 
wholesalers we are telling them, in 
addition to notification that all re 
sale prices on Anderson products are 
to be maintained without deviation, 
that “violators—regardless of their 
size or the number of their offences 
—will be prosecuted promptly and 
vigorously—for the protection of the 
public from ‘loss leader’ deception.” 

“For your protection,” we go on 
to tell them, “the correct retail price 
is printed on the individual package 
containing each Anderson product.” 

We also were able to do a little 
crowing in a message to our dis 
tributors in which we say “we trust 
we may not be misunderstood if we 
seem unduly gratified to be able to 
direct your attention to the fact that 
most of the states, in their fair trade 
acts—and now the federal govern- 
ment—have at last caught up with 
and annointed a principle of price 
maintenance which we inaugurated 
for our business 15 years ago.” 

Supplementing this general infor- 
mation we are enclosing a copy of 
“Hammer and Tongs,” our house 
organ, dated July, 1924, in which at 
that time we were vigorously driving 
against vicious “loss leader’ prac- 
tices and which enabled us to end 
our message with the quotation: 

“The mills of the gods grind slow 
—but they grind exceeding fine.” 

JoHuN W. ANDERSON, 
President, The Anderson Com- 
pany, Gary, Ind. 
vgvweegY 
Mountie Tales Make 
Tie-Up for Insert 

To the Editor: Use of brief stories 
concerning exploits of Canada’s 
famed Northwest Mounties in news- 
paper copy has provided an interest- 
ing lever in promotion for Drewrys’ 
Ltd., U. S. A., of Des Moines, Ia. 

We think this has been developed 
into a rather unusual and effective 
sustained drive. 

The advertisements, containing 
brief but complete Mountie stories 


TALES OF THE EXPLOITS OF 
NORTHWEST “MOUNTIES” 


are being carried in a list of more 
than 300 newspapers in Indiana, Illi- 
nois and Michigan, including all the 
principal cities in these states. 

Now we have developed an insert 
for each case of Drewrys Ale and 
Drewrys Lager Beer in which the 
series of stories on Mountie feats is 
expanded and tied up with the news- 
paper copy. The stories are pre- 
sented in much more complete form 
than they appear in the advertise- 
ments. 

We believe these stories in the in- 
serts will not only make the news- 
paper advertising a great deal more 
effective, but will also be a concrete 
selling force in themselves. 

Rupy Moritz, 


The R. A. Moritz Company, 
Davenport, Ia. 
vvwegy 
Anyway, L&N Train 


Broadcast a Success 


To the Editor: The L&N owes you 
a vote of thanks for the attention we 


received from the story about our 
Pan-American broadcast carried in 
your issue of Aug. 9; also for a 


Voice of the Advertiser 


wumems This department is a reader’s forum. Letters are welcome. 


couple of personal chuckles at the 
celerity shown by our friends Ed 
Schmidt of the Union Pacific, Bob 
Van Sant of the B. & O. and several 
others in defending their laurels in 
ADVERTISING AGE as prior “moving 
train broadcasters.” 

Just to set the record right, ag 
Union Pacific’s Schmidt puts it, the 
L&N does not claim, and never has 
claimed that the broadcast from the 
Pan-American on August 14 and 15, 
1937, was the “first broadcast from a 
moving train.”” We knew there had 
been others—in fact, we made one 
ourselves from this same Pan-Ameri 
can over station WSM Aug. 15, 1936. 

But we do believe it to be the first 
continual broadcast from a regular 
train from its origin to its destina- 
tion nearly 1,000 miles away, in 
volving short wave broadcasting ana 
rebroadcasting over seven different 
radio stations, successively, in five 
states. 

In our letters to the press we ex- 
plained the exact nature of the 
broadcast and said, “Widespread in- 
terest is expected in the unique 
broadcast. WSM states the Federal 
Communications Commission advised 
it, when application was made for a 
permit for the installation of the 
special equipment, that no request 
for such a broadcast had ever before 
been made.” 

There’s a distinction there, and on 
that statement is based our beliet 
that ours is the first broadcast of its 
particular kind. If there have been 
prior ones of this nature, they must 
have been made without the knowl- 
edge of the FCC. 

Incidentally, the broadcast was a 
big success. 

Tuomas E. OWEN, 

Editor, Louisville & Nashville 

Railroad Company Employe’s 

Magazine, Louisville. 


vvy 
Shame on Chien for 
Peabody Dog Vagary 

To the Editor: Referring to the 
little item at the bottom of column 
five on Page 40 of the Sept. 13 issue, 
my cocker bitch, who has formed a 
habit of looking over advertising 
publications when I am through with 
them, has asked me to find out from 
you when the House of Tre-Jur and 
Lou DeGarmo are going to bring out 
this “Crepe de Chien.” 

It seems that there is a police dog 
up the street with whom she hasn’t 
been able to make as much progress 
as she thinks she should. 

STUART PEABODY, 

Director of Advertising, The 

Borden Company, New York. 

vvwegy 
Automobile Shows 
Pull Early or Late 

To the Editor: Your issue of Aug. 
23 quoted American Machinist as say- 
ing that early automobile shows are 
not being as well attended as those 
formerly held in January. 

Whoever put out this information 
didn’t tell the truth because 98 per 
cent of the shows held last year were 
attended by a greater number of en- 
thusiasts than in any previous year. 
In our own case in Chicago, we ran 
over the 200,000 mark in November, 
1935, and over 300,000 last year. 

It is difficult to change a practice 
which has been in effect for 35 years 
and make the innovation popular. 
Nevertheless, at the request of the 
President of the United States, the 
change in dates was made by the 
automotive industry, which has taken 
the lean months of October to Janu- 
ary and made them quite fertile as 
compared to the 35 years during 
which the shows were held in Janu- 
ary. 

A. C. FAEH, 

Manager, Chicago Automobile 
Show. 

vvweey 


Claim Three Firsts 
for Watkins Contest 


To the Editor: Perhaps our new 
contest for Watkins Liniment is a 
“first” or even a “triple first.” 

As far as I know, it is the first 


customer contest of its kind in the 
direct selling field. It is being pro- 
moted exclusively through literature, 
including an “Advance Notice” and 
“Liniment Bottle Cut-Out” which are 
mailed or distributed to the custome) 
by the dealer. 

Secondly, the item sold to the cus- 
tomer has a retail value of $1. Other 
contests on cigarets, soap or wash- 
ing powders range in retail price 
from 10 cents to 30 cents. 


Third, the latter are daily used 


staples, while the liniment is a 
medicine to be used when need 
arises, 


This is the 70th anniversary of our 
company and as liniment was the 
foundation product, it was thought 
fitting to celebrate the anniversary 
with a contest on this product with 
$25,000 in cars and cash prizes being 
awarded — $15,000 to customers for 
best letters, and $10,000 to dealers 
for most sales of liniment. 


Entries have started coming in 
sackfuls. It will, indeed, be inter- 
esting to see how successful this con- 
test can be when it varies so vitally 


from the standard contest on a mod- 
erately-priced item, sold through re- 
tail channels and used daily. 
L. W. GoLpBERra, 
Advertising Manager, L. R. Wat- 
kins Company, Winona, Minn. 
vvwey 


Chance Line in Florida 
Copy Has Local Appeal 


To the Editor: You will be inter- 
ested, we believe, in copy we pre- 
pared for our client the Atlantic 
Company, maker of Atlantic Ale and 
Beer. 

This advertisement featured the 
opening of the Atlantic Company’s 
fifth brewery located in Orlando, Fla. 

The advertising is designed dy- 
namically perfect and laid out on a 


—caacnasie 


ITs 5 


route 5 rectangle. This copy com- 
mands the maximum of attention for 
a minimum insertion and by this 
very design dominates any page. 
The lead line of this insertion fea- 
tured the company’s slogan “Full of 


Good Cheer,” and the line “Just say 


—__ 


Atlantic, a winner every time,” takes 
advantage of the popularity of 
chance so pronounced in Florida. 
A. P. PHILLIPS, Jr., 
A. P. Phillips Company, Orlando, 
Fla. 
7 FF F 


Load of Salt Seasons 
New Worcester Copy 


To the Editor: Full page news. 
paper copy was used to announce the 
fact that for the fourteenth time in 
14 years, 51 carloads of Worcester: 
Salt were shipped, via Erie Railroad, 
from the Worcester Salt Company’s 
refineries at Silver Springs, N. Y.., 
to Lancaster, Pa., to supply the 
salt needs of Lancaster County. The 
shipment was the largest single ship- 
ment of salt made in the past year. 

Thirteen hundred tons of salt were 
brought to Lancaster County by the 
“Worcester Special.” Placed in bar- 
rels and piled end-on-end, this 
amount of salt would make a tower 
over four miles high—higher than 
the highest mountain in the United 
States. 

On one occasion, a train of 147 cars 
of Worcester salt was started to its 
destination by President McKinley. 
He started the train by pushing a 
button at his home. 

E. B. Tustin, JR., 
Worcester Salt Company, New 


York. 
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Don’t “Cover the Earth”’ 


You can’t buy a coverage of everything under the sun with the W. R. C. 


Smith business papers, but you can buy a reader interest for your message 
that is gained by close contact with the specific fields covered—in each case 
keen reader interest that cannot be gained through any other paper. 


For example, COTTON is specifically edited for those in charge of opera- 
tion and maintenance of textile mills, and reaches more of the country’s 
; textile mili buyers than any other publication. 


SOUTHERN AUTOMOTIVE JOURNAL, ELECTRICAL SOUTH, SOUTHERN 
HARDWARE serve their respective Southern fields exclusively and inten- 
sively—intimate contacts with the most rapidly developing markets in the 


country. 


SOUTHERN POWER JOURNAL devotes its pages to the power and engi- 
neering problems of those particular industries which are natural to the 


South. 


| Thirty years have been spent in furnishing readers “next door” help with 
their particular problems. Concentration on distinctive fields gives greater 
service to subscribers—more intimate, intensive and profitable coverage 


) for advertisers. 
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Congress may have gone home; but Washing- 
ton is no deserted village. It’s home to more 
than 600,000 people who live there the year 
round—and have more money to spend than 
most other people*. These people, and 350,000 
more, live in wjsv’s daytime primary listen- 
ing area, and are constant wysv listeners. 

That’s why wysv is doing more non-network 


commercial broadcasting than any other sta- 


tion in Washington. And, in addition to its 


U. S. Senate Chamber —Washington, D. C. 


local business, wysv carries the full Columbia 
Network commercial schedule. WASHINGTON 


Is WJSV, the (District of) Columbia station. 


Any office of RADIO SALES can supply you with 
the facts you should know about Washington 


as a market and wJsv as the best way to cover it. 


*Washington is a capital market. In Sales Man- 
agement’s recent survey of Buying Power, 
Washington's effective buying income in 1936 
—on a basis of dollars per family—is 61 per 
cent above the national average. 
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NEW CUSTOMER 
PROBLEM NEEDS 
RESEARCH HELP 


White Urges Jersey Marketers 
to Recognize Turnover 


Newark, N, J., Sept. 23.—Warning 
advertisers against the constant 
threat of “consumer obsolescence,’ 
James R. White, vice-president, Rick 
ard & Co., New York, told the first 
fall meeting of the Industrial Mark- 
eters of New Jersey here that re- 
search is the “backbone of business 
stabilization” and the only insurance 
against ruin when business completes 
its current upward swing and reverts 
once again to a cycle of depression. 

The average length of time a cus- 
tomer remains on a business con- 
cern’s books covers five’ specific 
phases of “customer relationship,” 
Mr. White said. “First it is ‘your 
prospect’; then it becomes your ‘new 
customer’; then your ‘regular cus- 
tomer’; next your ‘old customer’: 
and finally your ‘former customer,’ ” 
he declared. “The average length of 
this cycle has been fixed at seven 
years, which means an average an- 
nual customer mortality of 15 per 
cent. 

“This implies only one thing, and 
that is, the average company must 
have an ‘annual replacement’ of 15 
per cent, more or less of new cus- 
tomers, merely to hold its own. To 
make a gain of 10 per cent in the 
number of its customers, a company 
must add 25 per cent of new names 
to its books each year. 


Research Need Cited 


“We hear about building and ma- 
chine obsolescence—what about cus- 
tomer obsolescence? I would sug- 
gest two questions for advertising 
and sales departments. First, what 
are you doing to hold on to old cus 
tomers or to bring back those who 
would normally fall off? Second, 
what definite plans have you for win- 
ning 15 per cent of new customers, 
‘replacement only,’ next year and the 
years to follow?” 

The answer to these problems, Mr. 
White indicated, lies in a determina- 
tion to avoid an attitude of com 
placency and an unwillingness to 
dig into new marketing problems 
when the immediate concern at hand 
is to keep up production schedules 
and dispose of a substantial backlog 
or orders. The manufacturer who 
makes research an integral part of 
his whole program of sales and busi- 
ness development, he said, is the one 
who “over the years rides through 
the sea of a depression, perhaps with 
a severe shaking up, but without 
losing the ship.” Market research, 
he added, must be geared in with the 
other fundamental divisions of busi- 


FACTS FOR 
SPACE BUYERS 


AVERAGE 
FAMILY SIZE 
4.2 PERSONS! 


Larger families 
Buy MORE! 


Ask for the FACTS! 


SCREENLAND 
UNIT 


45 West 45th St.. New York City 


ness, “product, selling, distribution, 
sales promotion and advertising.” 

In support of his contention that 
market research is invaluable as a 
business stabilizer, Mr. White de- 
scribed the sales achievements of 
B. F. Sturtevant Company, Boston, in 
developing a new fan that has won 
nation-wide acceptance; Bakelite Cor- 
poration, New York, in promoting 
Luxene as a denture material; Par- 
ker-Kalon Corporation, New York, in 
cornering 75 per cent of the coun- 
try’s wing-nut business within a 
year; and Jenkins Bros., Inc., New 
York, is placing a new valve on the 
market during one of the depres- 
sion’s lowest points. 

Mr. White emphasized sales and 
product research as a_ practical 


means of “insuring” business against 
what the future may bring. “This. 
together with a sane sales policy and 
logical advertising and merchandis- 
ing,” he concluded, “is the method 
that prudent executives are employ 
ing today to keep their business out 
of the valleys.” 


13 Join Don Lee 


The following stations became a 
part of the Don Lee network, Pacific 
Coast affiliate of MBS, Sept. 26: 


KOL, Seattle; KOM, Tacoma; KIT. 
Yakima; KPQ, Wenatchee, Wash.; 
KVOS, Bellingham; KXRO, Aber 


deen, Wash.; KFIO, Spokane; KGY 
Olympia; KSLM, Salem, Ore.; KALE, 
Portland; KORE, Eugene; KRNR 
Rosenburg, Ore., and KIEM, Eureka, 
Cal. 


Reynolds New Manager 


Charles Reynolds has been ap- 
pointed divisional manager at Chi- 
cago of the Park & Tilford Import 
Corporation and Park & Tilford Dis- 
tillers, Inc., and will supervise sales 
activities in Northern Illinois, Indi- 
ana, Wisconsin and Minnesota. He 
was formerly sales manager of Philip 
Blum & Co., Chicago, and later joined 
Seagram-Distillers Corporation as 
assistant district sales manager in 
Chicago. 


Joins “Inland Printer’ 


J. E. Allen, for the past two years 
with Stage, has taken over the East- 
ern territory for the Inland Printer. 
Previously he was in the business 
development department of Curtis 
Publishing Company, Philadelphia. 


- 


Pflaum Gets Five 


Stanley Pflaum Associates, Chica- 
go, has been named to handle the ad- 
vertising of Spink Wawasee Hote) 
and Lake Wawasee Resorts Co- 
Operative Association, Lake Wawa- 
see, Ind.; Alger Dental Laboratories, 
Cuban Cosmetic Company and Wen- 
dell Mfg. Company, Chicago. 


Big Siroil Campaign 

Siroil Laboratories, Detroit, manu. 
facturer of skin treatment prepara. 
tions, will release one of the largest 
newspaper campaigns in its history 
early in October to extend to June, 
1938. In addition to using 200 news 
papers, Siroil will soon begin a radio 
program over WHK, Cleveland, for 
26 weeks. Martin, Inc., Detroit, is 
the agency in charge. 


The Mirror delivered 
erage Net Paid Circulation 
April through August 


another sale is made. 


Wh 


SECOND LARGEST 
CIRCULATION IN NEW YORS 


ASK YOUR SALE 


Place: The world’s largest market—New York, N. Y. 
Scene: Any store where advertised products are sold. 


Characters: The vital elements of a sale—(I. to r.) the manu- 
facturer’s salesman, store proprietor, customer. 


Action: Customer enters. Under her arm—the Daily Mirror. 
In her mind—an advertisement. In her hand—cash!.. . and 


. eeangecent have to know what the public’s up to. They 

sense trends and observe facts, for delivering sales means 
hard-headed knowledge—plus hard work. They know far 
more than they tell. They are busy men. But ask your sales 
manager about the Daily Mirror, and you’!] find how well he 
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Roto Lineage 
for August is 
51.3% Over ’36 


Chicago, Sept. 23.—Rotogravure 
lineage for August registered a 51.3 
per cent increase over the corre 
sponding month last year to run up 
a total of 999,953 lines, according to 
a report today of Kimberly-Clark 
Corporation. 

The total compares with 660,753 
lines for August of 1936, with the 
sharp rise largely attributable to na- 
tional advertising. National roto. 
gravure advertising for the month 
increased 285,008 lines to a total of 


637,265 lines, an increase of 80.9 per 
cent over the 352,257 lines carried in 
August of 1936. 

Local rotogravure advertising to- 
taled 362,688 lines, an increase ot 
17.5 per cent over the 308,496 lines 
carried in the same month last year. 
Color rotogravure for the month ag- 
gregated 60,571 lines with monotone 
running 939,382 lines. 


Turner in New Post 


Alan E. Turner, vice-president of 
Van Sant, Dugdale & Co., Inc., Balti- 
more, for the past three years, has 
resigned to join The H. B. Davis 
Company, Baltimore paint manufac- 
turer, as merchandising director and 
head of the sales department. Van 
Sant, Dugdale wil! continue to han- 
dle Davis advertising. 


CONSUMER CONTACT 


Product information about silk at the 
recent forum in New York goes to Mrs. 
Wilbur Fribley, president of the Ameri- 
can Housewives’ League, from T. D. 
Blanke, merchandising division director 


of the National Retail Dry Goods 
Association. 


Shaving Habits Are 


Revealed in Survey 


The changing shaving habits of 
men were revealed in a survey by 
Macfadden Publications, Inc., New 
York, covering every 20th family in 
Fort Wayne, Ind. 

The report shows that 9.1 per cent 
of the families have an _ electric 
razor; 35 per cent use lather shaving 
cream; 41.7 per cent, soap or cake; 
18.7 per cent, brushless shave prep- 
arations, and 4.6 per cent, no specific 
type of shaving soap. 


Amis Appointed 


Lewis R. Amis, formerly director 
of radio for Erwin, Wasey & Co., De- 
troit, has been appointed radio di- 
rector of Brooke, Smith & French 
Inc., Detroit. 
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(and your dealers) know the sequence of: ‘‘Mirror-customer- 


cash-sale.”’ 


The man on the firing line doesn’t talk the language of space 
buyers or space salesmen—he couldn’t tell you that a higher 
percentage of the people earning $5,000 or more read the Daily 
Mirror than do those earning less—but he knows the Mirror’s 
popularity in both class and mass districts. He might not tell 
you that 3 out of 4 buyers of New York morning newspapers 
prefer them Mirror-size—but he knows that the Daily Mirror 
fits in with today’s streamlined selling. Maybe he wouldn’t 
say, ‘‘New York’s second-largest circulation blankets 23% 
of the primary market,” but he knows how many dealers say 
—"The Daily Mirror pulls for me.” 

_The salesman hasn’t time to note the Daily Mirror’s steady 
circulation increases—but he knows that new reading habits 
and buying habits go hand in hand. It is a fact that more and 
more people every day read the New York Daily Mirror. 
They like its features, its form, its honest-to-goodness news. 

And more .. . a circulation 35% greater than that of any 
large-size morning paper in New York... a daily milline rate 
of $1.30 compared to the $2.00 rate of a conventional New 
York City list... cross-section coverage for mass consumption 
Products—and high-income coverage for class consumption 
‘tems. Reasons enough, aren’t they, to look over your New 
York plans once again—through your salesmen’s eyes? 
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SESSION— 


EZ ANAGER ABOUT THE MIRROR 


BUDGET BOOSTS — 
BY BREWERS TO 
SUSTAIN DEMAND 


New York, Sept. 23.—Aggressive 
promotion of beer as a year-round 
beverage is expected to bring beer 
advertising for this fall and winter 
to a point approximately 25 per cent 
over last year, it was indicated here 
today. 

Agency executives and brewers in- 
terviewed were unanimous in stating 
that promotional efforts will be ex- 
panded for the cold months, with in- 
creases running as high as 75 per 
cent over 1936. General increase in 
beer sales, and planned increases in 
advertising by liquor companies are 
the leading reasons for fall expansion 
by the beer interests. 

The F. & M. Schaefer Brewing 
Company, Brooklyn, anticipates an 
expenditure of about 75 per cent over 
last year, according to John Johns, 
Batten, Barton, Durstine & Osborn, 
Inc., account executive. An enlarge- 
ment of the Schaefer territory into 
certain parts of Connecticut and New 
Jersey, plus the addition of a regular 
half-hour radio program over WEAF 
are the two major factors in the in- 
crease. Withall, the number of news- 
papers used this year will be about 
tripled, and the newspaper appropria- 
tion about doubled. 


New Ruppert Ale 


Jacob Ruppert, Brewer, New York. 
will place a new ale on the market 
some time this fall or winter, and the 
result will be a larger expenditure 
for advertising than in 1936. Accord- 
ing to Kelly, Nason & Winsten, Inc., 
agency for Ruppert’s, definite plans 
will not be known until the ale is 
ready for distribution, but expansion 
is certain. 

Executives of Piel Bros., Inc., 
Brooklyn, said today that the pros- 
pects for a greater beer season this 
fall and winter warrant an increase 
in advertising, which will probably 
be about 30 per cent over 1936. Em- 
phasis will be given to painted 
boards, but use of newspapers and 
displays will also be increased. The 
company’s sales are considerably 
ahead of last year, an official said 
today. 

Expansion of advertising by the 
Christian Feigenspan Brewing Com- 
pany, Newark, maker of P. O. N. 
beer and ale, is also contemplated. 


Joins Empire Art 


Alexander Fox has joined Empire 
Art Press, New York, as vice-presi- 
dent in charge of advertising and 
sales promotion. He was formerly 
connected with Balch-Price & Co., 
New York. 


P&A Issues Brochure 


Partridge & Anderson Company, 
Chicago, electrotyper and stereotyper, 
has issued a brochure containing the 
Constitution of the United States. 


‘“‘Remember 
the Maine”’ 


Only three words— 
but they sent Spain 
back to the Minors. 
Wouldn’t you like 
to sink a little op- 
position / 


THE 25-WORD MAN 


Box 1178, c/o Advertising Age 
Ten 25-word Ads for $75 
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ADVERTISING AGE 


September 27, 1937 


ABC Directors 
Meet; 23 New 
Members Named 


Briarcliff, N. Y., Sept. 22.—Elec- 
tion of 23 new members was ratified 
by directors of the Audit Bureau of 
Circulations here Saturday. 

National advertisers elected were 


Aluminum Company of America, 
Pittsburgh, and Estate Stove Com- 
pany, Hamilton, O.; Illinois Bell 


Telephone Company, Chicago, was a 
local advertiser elected, while Behel & 
Waldie, Chicago, came in under the 
advertising agency classification. 

Daily newspapers elected were The 
Tribune, Altoona, Pa.; Morning Joui- 
nal, Daytona Beach, Fla.; Valley 
Morning Star, Harlingen, Tex.; The 
Journal, Henderson, Ky.; Cape Cod 
Colonial, and Cape Cod Standard 
Times, Hyannis, Mass.; Sentinel, 
Santa Cruz, Cal.; Daily Journal, and 
Daily News, Tupelo, Miss.; and The 
Post, Wichita Falls, Tex. The Stan- 
dard Freeholder, Cornwall, Ont., and 
Northern Miner, Toronto, were 
weekly newspapers elected. 

New ABC members among the 
magazines are Look, Des Moines; 


CONFERENCE 


ee ee ee 


SPEAKER 


Mrs. Anna Steese Richardson 


MAP CONSUMER 
RELATION DRIVE 
AT CONFERENCE 


Women Hear Buyer, Seller 
Views At Inter-City Conclave 


Chicago, Sept. 21.—Growing con- 
sumer demand for information not 
only about products but about ad- 
vertising itself was reflected in a 
series of resolutions adopted at the 
4th annual Inter-City Conference of 
Women’s Advertising Clubs, pointing 
toward achievement of better con- 
sumer relations. 

The conference, staged at the La 
Salle Hotel here over the week-end, 


Paquita, Mexico City; Photo Journal, 
and Sucesos Para Todos, 
Mexico City. Business papers elected 
Journal of 
Accountancy and Linens € Domes: 


Montreal, 
were Dress Accessories, 


tics, all of New York. 


was attended by women’s club mem- 
bers from eight cities and both the 
consumer and the advertiser’s view- 
points were aired by prominent 
speakers. 

In outlining a consumer relations 
program, the conference  recom- 


* Whos’ 9 get this time 


B uying radio time on the basis of gen- 
eral statistics is pretty much as uncertain 
as buying without any statistics. 
any given station (or any given time on 
that station) may be swell for selling cigars 
yet may smell for some- 


(for instance ) 
thing else. 


For example: 


ably wasting your dough . . 


Lots of stations run special 
sports reviews in the late afternoon. 
you've got a man’s product on a competi- 
tive station at the same hour, you're 
. The statistics 


Because 


9” 


may or may not favor the competitive sta- 
tion—you're still out of pocket. 
on through literally hundreds of instances 
(all of which, incidentally, almost scream 
the advantages of spot-broadcasting) . 


And so 


If you want to make sure of what you'll get 


via radio, call us in and let us advise with 


you. 


If 
prob- 


We've got fourteen men who do 
nothing but study the ways in which radio 
can be made more profitable for you— 
hence for us. 
the offices mentioned below? 


Why not telephone one of 


FREE & PETERS. inc. 


(and FREE, JOHNS & FIELD, INC.) 


R ij $4 i E 


NEWYORK 


10 East 42nd St. 
Lexington 2-8660 


SAN FRANCISCO 
One Eleven Sutter 


WHO .. . . Des Moines 
WGR-WKBW . . . Buffalo 
WHK-WCLE . . Cleveland 
WHKC .. Columbus 
WwOWO -WGL. a - 
i verte : schicaso 

pn , 180 N. Michigan | 
ong ; en _.. Frapklin 6373 
KOIN-KALE . . . Portland : ATLANTA 
KSD . . St. Louis 216 Bona Allen 
WFBL . . Syracuse im - Jackson Se 
KOL . . Seattle 


WCSC .... . Charleston 


wis . . Columbia 

wot .. . . Davenport 

WDAY.... . . Fargo 

_ KTAT Fort Worth 

| aie WNOX .. . . Knoxville 
"alae Sante KFAB . . Omaha-Lincoln 
Trinity 2-84.44 WMBD .... . Peoria 
Los ANGELES (ae) 
KVI. . .. . . Tacoma 

KTUL . .. » Tulsa 

WKBN . . . Youngstown 


p Register Publishing Company, Chicago. 
Club of Chicago, 


LEADERS AT INTER-CITY CONCLAVE 


Edith B. Ellsworth, of Roche, Williams & Cunnyngham, Philadelphia, and AFA 
vice-president (left), talks things over with Mercedes Hurst, Commonwealth 
Edison Company, Chicago, conference chairman, and Edna Louise Fitch, National 


president of the Women's Advertising 
conference host. 


mended establishment of a central 
speaker’s bureau which would oper- 
ate through Advertising Federation 
of America headquarters and make 
persons qualified to speak on adver- 
tising available to consumer clubs. 


Want Vigilance Committee 


Appointment of a vigilance com- 
mittee by each local organization to 
work with Better Business Bureaus 
in stamping out questionable and 
misleading advertising and creation 
of a legislative committee to keep 
club members abreast of legislation 
affecting advertising also were in- 
cluded in the suggested program. 
The interesting sessions saw Mrs. 
Richard Edwards, former vice-presi- 
dent of the League of Women Voters, 
and Mrs. Frank B. Staely, chairman 
of the homemaking committee of the 
Cook County Federation of Women’s 
Clubs, present the consumer’s view- 
point while H. G. Weaver, General 
Motors Corporation consumer _re- 
search director, and Mrs. Anna 
Steese Richardson, associate editor of 
the Woman's Home Companion, gave 
slants from the advertisers’ side of 
the fence. De Loss Walker, asso- 
ciate editor of Liberty, stressed the 
need of leadership in a banquet ad- 
dress. 


Too many advertisements run to 
a pattern, Mrs. Edwards told the con- 
ference, recommending inclusion of 
four points in copy—price, service 
availability, capacity and perform- 
ance. 


Concerning price, Mrs. Edwards 
said that buyers know in advance 
what price range they can buy but 
they want to know exactly the prices 
of products. A guarantee is neces- 
sary but what is behind the guaran- 
tee is even more important. Point- 
ing to the need for widespread serv- 
ice through agencies and dealers, she 
said that the fact that a washing 
machine, for example, can be re: 
paired in any part of the country, 
should be stressed in copy. 

The consumer also ought to be 
told whether the capacity of the arti- 
cle is suited to the buyer’s needs and 
finally, copy should bring out what 
the product does for the consumer 
that no other can do. This latter 
point should be emphasized in par- 
ticular for household equipment, she 
said. 


Mrs. Edwards stressed the fact that 


consumers often are more susceptible 
to negative than positive emphasis. 

“It would be better to say, for ex- 
ample, that a refrigerator does not 
dry out food than to say it keeps 
food moist,” she declared. 

The consumer expects truthfulness, 
fairness and clearness and does not 
just want pretty pictures in adver- 
tisements, Mrs. Staely told the con- 
ference. She also wants authoritative 
copy. 

“Kenneth Goode expressed it best 
when he said ‘Find out what people 
like and do more of it,’” Mr. Weaver 
said in explaining General Motors 
policy. ‘“‘We are not just a statistics 
gathering body. We attempt to re- 
cover human aspects and human un- 
derstanding.” 

Also representing the advertiser, 
Mrs. Richardson said that advertisink 
has been cleaned up and that adver- 
tisers are giving the consumer what 
they think he wants: glamor, excite- 
ment, thrill. 

“But debunking advertising has 
become the favorite indoor sport of 
women,” Mrs. Richardson told the 
conference. “People think that Con- 
sumers Union and Consumers Re- 
search are gospel. And these groups 
are making inroads. We must con- 
tact people attacking advertising.” 

Mrs. Richardson asked questions of 
several women in the audience to 
get their direct reactions. Sally 
Woodward, head of the woman’s di- 
vision of Station WWJ, Detroit, said 
that women like to talk about adver- 
tising and criticize it unfavorably as 
individuals, but as a body they never 
object to it. 

Mercedes Hurst, Commonwealtlr 
Edison Company, Chicago, was Con- 
ference chairman, 


SEED INDUSTRY PROSPERS 


Reader survey shows Seed World 
offers advertisers an annual 


HUNDRED MILLION DOLLAR MARKET 


through its coverage of 
tailers who sell seed 
and icultural items to 41,000,000 farmer 
and suburbanite customers. 


We will gladly give you an analysis of this 
Geld co & applies to your busin iness. 


SEED WORLD 


Published every other Friday 
223 W. Jackson Blvd. Chicago, Ill. 
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One of the first principles of marketing is that numbers 
alone do not make a market. It takes purchasing power 
also. When both these essentials are present you have a 
profitable volume market. Many mediums provide either of 
these essentials. The New York Times provides both. 


In numbers — The Times offers over 500,000 families week- 
days, over 750,000 Sundays. 


In purchasing power — The Times offers active, prospering 
families, quick to buy what advertising makes them want 
because they can afford it. 


Because The Times market is unique in this happy combina- 
tion of numbers and purchasing power, advertisers for 18 
years have preferred it above all others in New York. It is the 
more abundant market they all seek. 


The New York Times 


“ALL THE NEWS THAT'S FJT TO PRINT’’ 


NET PAID SALE AVERAGES 517,732 WEEKDAYS, 
791,161 SUNDAYS (6 MONTHS ENDED MARCH 31) 


' ae " j 
' SE —E——E———————————EEE——————————————————————— 
FSi ap ee hehe - i 
“7 Fy or | 
; : \ fi e Rq a 
lee Asi ee - 
: WE: we i f ia ae 
: E sould; ; é - &. oe ~ Rigi. 
19 ce ih pad’ 4 i; : . with : eae ; 
ha’ Set ttale® © : ” aaa 1 eee ¢ *y 
; “avin wrecker “eee Fey ¥ 4 g ia ‘ 
| MZine- 
~ Fe of * Ad J Ox i a 7 
Lig tea ee ¥ — 
: ee 8 oe ‘ R . P hs, S 7 ™ % a 
; : : 3 Bes. a “Qe ‘ ert . ‘ Y See Roe og ee: ia 
= \ : 4 1 * ' furrie , bi : - aless P , . - ae he fe Es | : rs e: 
ee os i an & : ce “ “ERs , oe ; ay heey i 
ise’ Baek ot be re ted, Byrnes Says- al wy P ‘ Aur - e ea ees ¥ & 
ASES. 3 tfay) 72" tHe Bon. e ¢ ee OF ee. te | S 
— 4 . : EAT ; tiken te Po age a 5 . vw * P Re a ood Pt I | £ i ast ? , 7 
1 96. i te eas ord. al Y Pe | k) eae Bat a Pe, 
é MAted at 300 ; ern, re ret She ae eh a 
ts ‘ 3 ws me *™ - % P ee ; oo a ta : pee 
x- Block ads | Rte mee “Ww Ronge Tues, a = " o — sae oa ps 
ot ‘ ilies Bio. ; 34 ree *he “oo ; or LD, x a << by 
f ' Here - Hf, e a : 
ot , ae. ann 
er. ¥ - ‘ rot 
‘ oe 
om | ee y 
ive 9 7 
est i , 
| THE MOR 4 
ver P Fi 
ors amr. a 
ics j a + eee ay ¥ 
_ | s wy oS i . 
ty: et" ) bia ‘The veal 
ing Pos, * ~ SS Te ae 
ver- EGE “i « 2) gees 
hat eS - 8 7a 4g io DY (e 
has FP es TR x . oN at . . 
the | puregoe ae” st 
Con- ' ce. ¢ Se : if ed a 
Re- 7 ey ey: ? 
pups ™ a 
con- |& a Oe 
” a | 
nsof || i 4 
> “ es 
Sally "4 att 3,08 a % ea 
said | a eee 
yas ae a he nd 
ever STA CMERIPNS AS a 
’ Li® “Ss a 
ealth a a geht s ” * Gy 
Con- ff ea | a | 
y thal @Rd_, i071) | 
ERS Ah, ey | 
oy er fo Rs “Seale 
RKET eg uy, a Sees Pp ; Pe. 
cultural | ® Re ‘yes ’ ‘Bae 

‘ ieee i. Pity, BT cada aa 

¥ te Tine 1 POmRten, ‘ < Tome. ee be ae oe 
a D & SAE oe be Letin se , Ane Swe i _ 

F lah ° Bin: pot Pe rac ' ei tik 
ze 3 Con, Teitige a srt I a | Behan 
ago, ill. a, eS a. “he \heav i” gina 
—j; “ leagoty eho B xecuty, “~ RVR 1, i Bc, 
——> ~—&F or ie oo a ¥ix aoe? les or te 

sas “tinny af : Rr eo é ous sa ae ¢ of His ‘ ; ‘a 4 . A a 

4 : Shee we 

ae, 
- oe | pM ae 
Rk hoe : s % a Be Se 3 - — = - ae en 

“eS % mmf 2 : 

OF a a -—— ‘Day a 
4 Ne gt RS Je : gee is i Pacey ma o 
Wot: Ade \yoe: * ite) a 
Vee, oe = ar ee c 
dea ie | 3 .¥ + 6 the, FM ae 
oe \. EN me EO « a i I ' 7 ae 
sy et alee oe id eS. 
Le ¢4 ene pen ¥ 4 Saas 
OR ce" eile eee ee ; 4 ; 
x; ‘ & wr. Ae ee ws _ a eae 

“pe oe 


26 


igh le 


ADVERTISING AGE 


September 27, 1937 


Movie Survey 
Reveals Rosy 

Business View 

New York, nrg Despite labor 


unrest, infantile paralysis epidemics 
and other localized unsettling factors, 


business conditions throughout the | 


country give every evidence of a 
roseate season ahead, according to a 
survey of 29 key marketing areas re- 
leased today by Ross Federal Service, 
Inc. 

Although undertaken primarily to 
check the outlook for the motion pic: 
ture industry during 1937-38, the sur- 
vey revealed a promising outlook for 
business generally, which can be dis- 
turbed only by a “major catastrophe.” 
Significant trends were spotlighted as 
follows: 


Profit Prospects Told 


1. Economic conditions throughout 
the country are showing a vast up- 
swing with crop prospects and realiz- 
ations unusually high in most farm 
areas. A large amount of spendable 
money is immediately available. 

2. Greatly increased production 
budgets of all the major film com- 
panies, backed by concentrated em- 
phasis on big feature pictures, points 


| Approves Necktie 


Prague, Czechoslovakia, Sept. 


22.—The subject himself of 
| countless advertising cam- 
paigns during the coronation- 


abdication-romance sequence, 
the Duke of Windsor, former 
King Edward VIII of Great 
Britain, has at last entered the 


testimonial field. His name 
appears today in !ocal news- 
paper copy for a brand of 


Czech necktie which notes that 
the Duke wears this brand and 
is said to have authorized use 
of his name in the copy. No 
information on whether the 
testimonial was “paid” was 
forthcoming. 


to record box office receipts and more 
profits all along the line. 


3. Prospects of enlarged income 
have spurred the nation’s exhibitors 
to reopen and improve their theaters 
All sections of the country report ex- 
tensive theater renovation. 

The survey revealed improved con- 
ditions not only in cotton and grain 
areas, but in industrial regions such 
as New England as well. 


| 
| 


| 
| 
| 


TTACK TIMING 
OF COPY INN. Y. 
MILK CAMPAIGN 


Bureau Indicates ‘Coincidence’ 
Will Not Affect Drive 


New York, Sept. 23.—Protests 
against the New York State Bureau 
of Milk Publicity’s advertising, 
termed by the Milk Consumers Pro- 
tective Committee as being “an effort 
to pre-judge the results” of the cur- 
rent auditing of the books of large 
milk companies by the state, wi!l not 
affect future advertising by the bu- 
reau, it was indicated here today. 

The controversy opened last week 
when, on the day that the auditing 
of the books began, the bureau’s ad- 
vertisements appeared in New York 
newspapers, stressing low distribution 
costs by comparing them with how 
much it would cost to send a bottle 
of milk by mail. The Milk Consum 
er’s Protective Committee, in a letter 


Hs HOBBY 


Makes Office Work 
More Pleasant and 
Efficient .... 


also pleasing to the eye. 


@ John A. Zellers’ hobby is the modernization 
and styling of office equipment. He thinks that 
the millions of office workers who spend more 
hours at their desks than any other one place, 
should be surrounded by equipment that is 


not only the last word in labor saving, but 


Mr. Zellers has a world wide outlet for his 
hobby in the tremendous Remington Rand 
organization and like 288,209* other men, 
many of whom also are top executives in 
America’s greatest industrial concerns, this 
veteran of ideas enjoys Modern Mechanix be- 
cause it presents the kind of pictures and 
articles that keep him thoroughly informed 
on the last minute news in the world of 


are reading for relaxation. And of course 
there are the rank and file readers who an- 
nually buy $50,000,000 worth of household, 
workshop, sports and hobby equipment. 
Here’s an All-Man market with 


*Publishers Interim Statement 1st Quarter 1937. 


MODERN 1X 


ECHAN 


mechanics, hobbies and inventions. 


Your advertising message in Modern Me- 
chanix will reach a surprisingly large number 
of key men whose voice is “the law” in the 
purchasing departments where millions are 


spent for equipment—and at a time when they 


average purchasing power that you can reach 
through its favorite “fan” magazine at the 
surprisingly low cost of $1.60 per page per 
1,000 in color and only $1.30 in black and 
white based on ABC Guarantee. It’s a BUY! 


MODERN MECHANIX PUBLISHING CO. 


1501 Broadway, New York * 360 N. Michigan Ave., Chicago * General Motors Bldg., Detroit 
Garfield Bldg., Los Angeles * 1014 Russ Bldg., San Francisco * Walton Bldg., Atlanta, Georgia 


above- 


PLEASANT CONSUMER RELATIONS 


H. G. Weaver, General Motors’ consumer research staff director, enjoys a 
between-sessions visit at the annual Inter-city Conference of Women's Advertising 
Clubs in Chicago with Mrs. Frank B. Staely (left) and Mrs. Marie Stuart Edwards, 


who presented consumers’ viewpoints. 


to Governor Lehman, objected to the 
advertisement appearing on the day 
the investigation of the milk com- 
panies’ books was beginning, pro- 
tested that the advertisement was 
“almost a duplicate” of one run bv 
Sheffield Farms last February, and 
said that the advertisement “appears 
to be . . aimed to justify the pres- 
ent large spread between the farmers’ 
and the consumers’ prices of milk.” 

Holton V. Noyes, state commis- 
sioner of agriculture, who is in 
charge of the Bureau of Milk Pub- 
licity as well as the state’s inquiry 
into milk production, distribution, 
and other costs, replied that the ad- 
vertisements were not intended as 
justification of any practices charged. 
xr any prices, but intended to ‘“con- 
vey the idea that the present modern 
means of distribution enable this 
perishable product to be _ brought 
from long distances to the doorstep 
of the consumer at a small sum when 
its great health and food qualities 
are considered.” 


Copy Appeals Rotated 


Commenting on the situation, J. M. 
Mathes, Inc., New York advertising 
agency preparing the copy for the 
Bureau of Milk Publicity, pointed 
out today that six appeals are being 
utilized in the $250,000 campaign: 
the alkalizing qualities of milk, its 
aid to comp!exion, its use by sport 
stars, its aid to beauty, its use by 
many people, and economy. These 
appeals have been rotated, it was 
pointed out, and will continue to be 
used unless the state committee 
which passes on the advertising de- 
crees otherwise. 

In answer to charges that the Bu- 
reau is using state funds to promote 
the cause of the large distributors, 
it was pointed out by the agency that 
the funds were collected from the 
producers and distributors on the 
basis of volume, with the state act- 
ing as a collecting agent. As for 
the similarity between the Sheffield 
advertisement and the Bureau’s ad 
vertisement, the agency pointed out 
that the statistics given would natur- 
ally be the same, since both came 
from the same source—the U. S. Post 
Office Department. 


How Wording Compared 


The wording of the Sheffield and 
the state advertisements, to which 
the consumer group objects, is as 
follows: 

Sheffield copy, showing a mi!k bot- 
tle tagged “To mail this bottle from 
the farm to you costs 40 cents,” con 
tinues, “Through efficiency and econ- 
omy Sheffield Farms rushes fresh 
milk to you from farm to city at ex 
press speeds.” 

State copy, which shows a farmer 
handing a bottle of milk to the mail- 
man, is captioned, “What! It'll cost 
me 40 cents to send a bottle of milk 
to the city?” It continues: “Then 
how can milk be delivered so cheaply 
to your doorstep, hundreds of miles 
away from the farm? Only one thing 
makes it possible—the dairy indus- 
try’s matchless efficiency in produc- 
tion and distribution. . .” 


Hulman Uses Radio 


Hulman & Co., Terre Haute, Ind.. 
will use an extensive chain of radio 
stations this fall and winter to pro- 
mote Clabber Girl baking powder. 
Arbee Agency, Inc., Terre Haute, is 
in charge. The agency has been ap- 
pointed by Maumee Collieries, Terre 
Haute, and The Binco Corporation. 
proprietary medicines, as advertising 
counsel. 


N. Y. Office Opened 
by “Sunset” Magazine 


Sunset magazine, published by 
Lane Publishing Company, San Fran- 
sisco, has opened an office at 551 
Fifth avenue, New York, with E. A. 
Potter in charge. 

Mr. Potter, who has been in the 
San Francisco office, will work under 
direction of Allen K. Reasoner, in 
‘harge of Eastern territory. 


Rack Wins Title Prize 


Raymond Rack, Chicago, has been 
awarded the $100 prize offered by 
Pictorial Review-Delineator for the 
best movie title for Faith Baldwin’s 
story, “Charm,” which appeared in 
the Sept. issue of that magazine. The 
prize-winning title is “Satan’s Angel.” 


“Country Weekly” Bows 


Country Weekly, a newspaper mag- 
azine supplement, has announced its 
publication date as the third week 
in October and every week there- 
after. A circulation of 1,000,000 is 
guaranteed with the first issue. 


Agency for Columbia 
Columbia Brewing Company, St. 
Louis, has appointed Westheimer & 
Co., St. Louis, to direct advertising 
of Alpen Brau beer. 


Clark Adds Lupton 
H. M. Lupton, Jr., formerly presi- 
dent, Lupton, Reed & Co., New York, 
has joined C. P. Clark, Ine., Nash- 
ville, as account executive. 


10th BIRTHDAY... 


AIR EXPRESS 


1927....1937 


Railway EXPRESS 
AGENCY, INC. 


Grown up and nation-wide, AIR 
EXPRESS, now speed master of 
giant super-swift transport planes, zooms 
America’s shipments north, south, east 
west—2500 miles overnight! Complete day 
and night service to 216 cities, and 
points between, in the United States and 
Canada. Direct to Latin- America, Hone 
lulu, and the Far East. Low cost. Tr 
modern economy. For service, telephone 
any office of Railway Express and S¥ 
“AIR EXPRESS DIVISION!” 
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ifor its influence on Dea/ers as & 
well as Consumers 


Any advertising or sales executive in the apparel field knows that Formfit’s success 


| 


ae 7 


has been, to a great extent, based on strong dealer support. But not until Walter H. Lowy, ' d 
vice-president in charge of advertising of the Formfit Company, gave the interview 
quoted here, were many outside of the field privileged to know how that support was won. Sa 


In pointing to the fact that Formfit established a policy of concentrating all advertis- zz . 


ing in rotogravure until their distribution became so wide that they could use other mediums 


with economy, Mr. Lowy comments: "Today we are using rotogravure space in 


39 papers because from a standpoint of sales, reproduction, and dealer 


influence our experience with rotogravure has been highly satisfactory. 
We have found that with it, we are not only able to show the fine de- 
tails of textile and fit which distinguish our models and thus create 
the greatest consumer interest, but, also, that through rotogravure we 


are able to influence the better class of dealers to a marked degree." 


@ The Radin shops 


of New York have reason to 


know the pulling power of rotogravure 


— and feature Formfit displays accordingly. 
Concerning the use of this medium, Mr. Radin 
has written Formfit: 
"There is no question about the efficacy 
| — of rotogravure advertising. It has been my 
ny observation that women are attracted by 
am ie this form of advertising to a greater 


wa Pm extent than by the advertising in any 
. other part of the paper. The pho- 


tographs herewith show how 
we feature Formfit in 


our stores." 
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Newspape! Readers 
Tell You 


What Uhuy wad 
. on ie 


You can do it better with ROTOGRAVURE ‘ 


———— 


5 Newspope! Reader's 
y' vpon reques! 
yth 


A few years ago, rotogravure was bought by advertisers solely for its ability 
to endow illustrations of products with greater appeal... then, as the result 
of a nation-wide Gallup survey, because its pages proved themselves to 
enjoy a far greater percentage of reader interest than did the advertising 
pages of any other part of the paper. Today, the experiences of more than 
250 leading advertisers have added a third reason to use rotogravure: its 
effect on dealers! Next time you schedule space in newspapers, give the 
product you are advertising the advantage of these three factors, and 
insure the success of the campaign by printing your tie-up material on 
Kimberly-Clark paper—Kleerfect, Hyfect, or Rotoplate — designed for 
perfect rotogravure printing. 


“Let 4,979,87 
Read on Sunda 


Free COPY of 
Tell You Wh 


Address ovr odvertisif 
avenue, Chicago 


t They 
‘i 9 department ot 8 Se 


michigan 


Established 1872 ¢ Neenah, Wisconsin 


CHICAGO 
8 South Michigan Avenue 


LOS ANGELES 
510 West Sixth Stree! 


NEW YORK 
122 East 42nd Street 
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BURRELL CITES 
SHIFTING MOOD 
OF RURAL AREA 


Boston, Sept. 22.—Picturing the 
“other half,” the rural population, as 
a broad market comprised of people 
whose desires and standards have 
changed radically in the past few 
years, George A. Burrell, vice-presi- 
dent of Atlantic States Gas Com- 
pany, Inc., yesterday emphasized in 
an address at the annual Conference 
on Distribution here, the varied ef- 
fects which a single new development 


might have in cultivating this 
market. 
Mr. Burrell drew from the experi- 


ences of his own company in mar- 
keting liquefied gas which, he said, 
has been too costly for rural con- 
sumption until recently. 

The country housewife, represent- 
jing a market of 16,000,000, is not able 
to have gas at a rate which she can 
pay, Mr. Burrell said, simply because 
utility companies cannot afford to 
extend regular mains to distant 
spots. 

Devise Larger Tank 


In making liquefied gas obtainable 
at a price which would compare fa- 
yorably with city rates, Mr. Burrell 
said that the company had devised a 
larger tank container which is 
buried in the customer’s yard. This 
affords several months’ supply in con- 
trast to the small amount available 
heretofore in bottles. Gas is drawn 
from this tank to the customer’s 
range through a meter similar to 
those used in the city and which is 
read every month to determine the 
charge to the customer. 

In stressing the fact that if this 
form of gas proved as _ successitul 
as that supplied to urban areas in 
ordinary mains, it would gain 13,- 
000,000 customers in six years, Mr. 
Burrell pointed out the many other 
ehanges it would bring. 


Broad Fields Opened 


“With a new gas stove, the rural 
housewife will experiment in new 
types of cooking. Automatically she 
will buy foods and ingredients she 
hever bought before,” he said. ‘Her 
automatic water heater will bring a 
bathtub into the home for the first 
time. That bathtub will lead to 
something else, and as each new ar- 
ticle comes the appetite for more 
civilized living will grow. 

“Yesterday’s ural resident may 
have been content to see new com- 
forts available only to the city per- 
son; but today’s farmer and today’s 
resident of the small town demand 
everything that is available to the 
city man and woman.” 


Williams to Sigrist 


Al Williams has resigned as vice- 
President and art director of W. J. 
Rankin Corporation, Chicago, to join 
Sigrist Display Advertising, Chicago. 


> 


N IMPOSING group of successful 
advertising executives find this 
a lucky number. It enables you to use 
4 Service consisting of ad-setting, en- 
Saving, printing and creative ability 
~all under one roof . .“) Specially 
trained men are always, on their toes 
to serve you so well that you will come 
back again, We can lighten your bur- 
dens — and at the same time produce 
better and more ‘profitable. printing 
for you—at a saving of time, trouble 
‘td money. Phone Wabash 7820. 


FAITHORN{| 


ORPORATION 


Ap 
oar! * ENGRAVING + PRINTING 
SHERMAN STREET. CHICAGO - WABASH 7820 | 


180 N. Michigan to 
Be Harvester Bldg. 


International Harvester Company, 
which recently bought the building 
at 180 N. Michigan avenue, Chicago, 
and will move its general offices 
there Oct. 11, will change the 
name of the structure to Harvester 
Building. 

For the present, however, emphasis 
will be placed on the location, since 
I. H. C. headquarters have been 
situated on South Michigan avenue 
for many years. 


Brooks Promoted 


D. C. Brooks, formerly in the mer- 
chandising division, has been ap- 
pointed sales promotion manager of 
Westinghouse Electric International 
Company, New York. 


Peter Paul to 
Pay Dealer on 
Free Samples 


Naugatuck, Conn., 
ing Oct. 10, Peter Paul, Ince., 
manufacturer of Mounds, five-cent 
candy bar, will embark on a specia! 
sampling campaign which will give 
both jobbers and retailers their usual 
profit on the samples that go to the 
public free. Jobbers have been told 
by direct mail that it is “the big- 
gest sampling campaign ever 
launched for a candy bar,” and that 
the company is giving to the consum- 
ers “8,920,106 nickels.” 


Sept. 23.—Start- 


Half-page insertions in 34 news. 
papers in 24 cities will spread the 
all advertise- 
ments appearing in Sunday comic 
Each insertion will carry 
a coupon which entitles the pur- 
chaser of a Mound bar to another 
Coupons will then be re- 
deemed through the jobber, who in 
turn will be compensated by the com- 
pany. Coupons are labeled “good for 
The special campaign will 
not interfere with the regular Mound 
advertising, which appears regularly 
in the New York Mirror and News 


word to consumers, 


sections. 


bar, free. 


30 days.” 


Stein Joins Fawcett 


as Western Manager 


Frank G. Stein has been appointed 
Western manager of Fawcett Publi- 
cations, New York, the company has 
announced. 

Mr. Stein, who will make his 
headquarters in Chicago, handled the 
Fawcett account for seven years as 
an account executive for Ruthrauff 
& Ryan, Chicago. He leaves the 
agency to assume his new duties 
Oct. 1. 


— 


Appoints Federated 


Sunday comic sections. It will, how-| The Russel Mfg. Company, Middle- 
ever, be backed up by subway post-| ‘°W2. Conn., has appointed The Fed. 
ers in Boston, Chicago, and New erated Sales Service, Inc., Boston, as 
York 7 : , marketing counsel to introduce a 


Platt-Forbes, Inc., 
the agency in charge. 


New York, is 


new type of garden hose. Charles W 
Hoyt Company, Inc., New York, 
handles the advertising account. 


\\ Ze FLORIDA TIMES-UNION 


Pickle 
Medi 


New York Philadelphia 


“By the way, Helen, do you know that the Times- 
=~ Union is the big backbone medium for any well-planned 
advertising campaign in Florida?” 


THIS MARKET IS IN 
A BUYING MOOD 


With sales gains in all lines soaring well 


Sunday coverage is 


above the national averages, Jacksonville 


and its prosperous trading territory are in 


an active buying mood. 


rich frosting to the sales-cake. 


Immediate fall 
prospects are bright; brighter still is the out- 
look for winter when tourist gold will add a 


To this powerful 
generous statewide 


daily or Sunday, is o 
United States. 


The Florida Times-Union blankets Jackson- 


ville and dominates Jacksonville's trading 
area to its farthest corners. The daily 
Times-Union goes into 89%, of urban Jack- 
sonville's literate homes; into more than 73°, 
of literate homes in the trading territory. 


Times-Union Circulation Is 42°/, Greater Than the Same Period ; 


Daily 


Chicago 


buying mood. Then 


of 1929 


The Florida Cimes-Uniou 


LARGEST CIRCULATION IN JACKSONVILLE 


FLORIDA'S LARGEST NEWSPAPER Stiseclay- 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
San Francisco Los Angeles 


Detroit 


GARNER & GRANT, Atlanta, Georgia 
MEMBER AUDIT BUREAU OF CIRCULATIONS 


Jacksonville area, the Times-Union adds a 


value to advertisers. Yet its milline rate, 


Strike this market now and profit from its 


Union schedules through the winter and col- 
lect the sales-bonus offered by Florida's 
mightily increased tourist-season appetite. 


even higher. 
sales influence in the 
circulation of proved 


ne of the lowest in the 


continue your Times- 


Seattle 
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COPY TO CARTON 


One of the famous Mennen Company 
babies, featured in magazine advertis- 
ing, takes on a new duty as product 
identifier in this newly-designed gift box. 


Sales Leaders 
Add Impetus to 
‘Over 40’ Drive 


New York, Sept. 22.—Setting into 
motion what may become a national 
movement in defense of jobs for men 
over 40, the “forty-plus committee” 
of the Sales Executives Club yester- 
day hailed the creation of groups 
working toward this end in Newark, 
Baltimore and Washington, D. C., and 
“heartily” commended the decision 
of the American Legion, in conven- 
tion here, to start an aggressive 
campaign in behalf of Legion men 
who are 40 years of age or more. 

At the same time, Walter B. Pit- 
kin, famed author of “Life Begins at 
Forty,” told an assembly of the club 
that, with the possible exception of 
engineers, salesmen and sales execu- 
tives were working in a field that 
offered the greatest opportunities for 
“oldsters” to hold down positions 
and to make the most of themselves. 

In attendance at this meeting was 
a galaxy of leaders in the fields of 
publishing, most of whom were mem. 
bers of the forty-plus committee or 
the man placement committee of the 
club, and of industry. The former 
committee is headed by Harry Sim- 
ler, president, American Writing 
Machine Company, New York, and 
Hal Hode, Columbia Pictures, Inc. 
Other members of the committee in- 
clude Roy Dickinson, president, Print- 
ers’ Ink Publications; Carroll B. 
Merritt, director, Chas. Scribner’s 
Sons; Creed A. Neeper, sales man- 
ager, Harold Lloyd Corporation; and 
Everit B. Terhune, vice-president, 
Chilton Publishing Company, who 
introduced Mr. Pitkin. 

A feature of the meeting was a re- 
port on the answers to a question- 
naire that had been mailed to mem- 
bers, which revealed that a substan- 
tial majority of participating sales 
executives considered men over 40 
more likely to be conscientious in 
completing difficult assignments, less 
likely to resign, more likely to be 
open-minded to criticism, less likely 
to want to be different for the sake 
of being different, less likely to be- 
come discouraged by failures, more 
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likely to undertake willingly an un- 
pleasant assignment, less likely to 
“ves” his superiors when it was not 
necessary, likely to turn out more 
production, more likely to co-operate 
generally, less likely to become un- 
duly argumentative and more likely 
to do over-time work cheerfully. 

On the other hand, most sales ex- 
ecutives felt that men over 40 were 
less likely to have the type of enthu- 
siasm and cheerfulness valuable to 
the organization, less likely to adapt 
themselves promptly to the policies 
of the organization, less likely to 
be careful of personal appearance, 
less likely to have initiative result- 
ing in improvement, and more likely 
to lose time for sickness or other 
reasons. 


Pedlar & Ryan 
Get Chipso in 
P & G Revamping 


New York, Sept. 23.—A statement 
of policy on agency relations was 
made by Ralph F. Rogan, advertising 
director of Procter & Gamble Com- 
pany, Cincinnati, this week with an- 


nouncement that advertising of 
Chipso will be transferred from 
Compton Advertising to Pedlar & 


Ryan as soon as necessary arrange- 
ments are completed. 

Explaining the transfer, Mr. Rogan 
said, “A number of years ago the 


Procter & Gamble Company came to 
the conclusion that it was definitely 
to the best interests of the company 
to have the advertising of those of 
its brands which competed directly 
with each other handled by competing 
advertising agencies rather than the 
same agency. With this in view the 
company gradually put into effect a 
plan for dividing its brands between 
the four advertising agencies now 
handling them. The final step in this 
separation of competing brands is 
now being put into effect through this 
transfer.” 

No other changes in advertising 
agency line-ups are being contem- 
plated, Mr. Rogan added. Accounts 
are now being handled as follows: 
Compton Advertising—P&G White 


Naptha, Ivory products, Crisco; Ped. 
lar & Ryan—Chipso, Camay soap, 
Dash; Blackett - Sample - Hummert, 
Inc., Chicago—Oxydol, Dreft, Lava 
soap; H. W, Kastor & Sons, Inc., Chi- 
cago—Kirk’s castile soap, American 
Family soap and flakes, Drene sham- 
poo. 


Rustad with Hutchinson 


Roland Rustad has been appointed 
art director of Hutchinson Advertis- 
ing Company, Minneapolis, succeed- 
ing Herb Mason, resigned. 


“Her Majesty” Bows 
Smith Publications, Chicago, has 
issued Her Majesty, new publication 
in the beauty field. 
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Flettshiiens’s 
Essays Role of 


Party Promoter 


New York, Sept. 23.—Heavy pro- 
motion, including copy in daily and 
and na- 
tional magazines, with a total circu- 


Sunday newspapers, Puck, 


lation of about 34,000,000, has been 


jaunched by Standard Brands for a 
new “three-way gift offer” on behalf 


of Fleischmann’s yeast, in co-opera- 
tion with Arthur 
studios, New York. 


The “three way” offer consists of 
an Arthur Murray book, “Let’s Swing 


Murray dance 


It’; a party booklet, “50 Ideas to 
Make Dancing Parties Go with a 
Bang,” and a ‘“Murray-Go-Round,” 
which is a spinning ring designed for 
use at parties, as a means of choos- 
ing partners. Appeal is to adoles- 
cents; all three offerings are given 
for Fleischmann’s yeast labels on a 
“Murray-Go-Round” membership card 
available through retailers. 

The new promotion is an _ out- 
growth of “Let’s Dance,” an Arthur 
Murray book published by Fleisch- 
mann’s, and also offered for labels. 
The book is now in its sixth print- 
ing, and is still being distributed. 

At the same time, a Fleischmann’s 
campaign addressed to men and 
women over 40, “Life Begins at 40,” 
is being run in a broad list of maga- 


zines and newspapers with a total 
circulation of 40,000,000. Feature of 
this promotion is the use of amateur 
testimonials for which the company 
offers $25 apiece, if used. Letters 
from all readers of 40 or over are 
eligible for the money, and must be 
on the subject of “Success after 40.” 
The advertisement reads: “If you can 
truly credit Fleischmann’s Yeast 
some part of the health that made 
your success possible, write us—en- 
closing your picture.” 

J. Walter Thompson Company is 
the agency in charge. 


Photo Magazine Bows 

Photographic Retailing is the title 
of a new magazine published monthly 
by the Photographic Press, Chicago. 


Completes Survey 


McGraw-Hill Publishing Company, 
New York, has just completed the 
first national survey of the market- 
ing of industrial cleaning materials 
including benzene, chlorine, polish- 
ing compounds, abrasives, brushes, 
and hose. Interviews with 1,800 ex- 
ecutives in more than 500 organiza- 
tions and details of individual trans- 
actions are shown. 


Peterson Appointed 


Reuben Peterson, Jr., former mem- 
ber of Roberts Everett Associates, 
New York, has been appointed pub- 
licity director of Erwin, Wasey & 
Co., New York. Innes Harris, who 
formerly directed publicity among 
other activities, will devote full time 
to radio. 


@ It pays to concentrate 


automobile adv 


where automobiles concentrate! 
In Oregon that spot of concentra- 
tion is Portland, the one large city 


of the state. 


It is in Portland that your dis- 
tribution centers. It is in Portland 
that more sales are made. It is in 


Portland (where 
ily alone spent 
retail sales) that 


easier, faster, more profitably. 


ertising dollars 


You can do it by using the Journal in Portland, Ore. 


The daily Journal, with a circu- 


lation lead of 31% in this rich city, 
reaches one extra family out of 


every four. That extra family—the 
FOURTH FAMILY—will spend 


several million dollars for auto- 


the Fourth Fam- 
$20,630,000 in 


sales are made 


REYNOLDS-FITZGERALD, Inc., National Representatives 
NEW YORK e CHICAGO e PHILADELPHIA e DETROIT e SAN FRANCISCO e LOS ANGELES e SEATTLE 


mobiles alone this year. (In 1936, 
new car purchases of the Fourth 
Family alone amounted to*3,500, 
OOO). It’s a family you can't over- 
look, a big extra sale potential 
for you. Sell 4 instead of 3! You 
can do it by using the Journal. 


THE JOURNAL 


PORTLAND 
OREGON 


IMPETUS GIVEN 
MOVE TO UNIFY 
RETAIL TERMS 


New York, Sept. 23.—Progress 
toward setting up definite standards 
to aid buying by consumers was re- 
ported this week by the American 
Standards Association following a 
meeting here of representatives of 
five consumers’ organizations, three 
departments of the federal govern- 
ment and the National Retail Dry 
Goods Association. 

The Advisory Committee on Con- 
sumer Goods, which has been co-or- 
dinating efforts of these organiza- 
tions, indicated that it is concentrat- 
ing on the development of standards 
for certain staple and semi-staple 
products sold across the counter at 
retail. The standardization of shoes, 
it was said, is proving a difficult prob- 
lem, complicated by variety in meas- 
urement methods, number of lasts, 
shapes of feet and the style element. 


Define Shoe Materials 


For the present, nothing will be 
done in the direction of marking 
shoes from a construction § stand- 
point; instead, fit and wearing qual- 
ities will be stressed. Definitions of 
materials used in shoes will be part 
of the project on standard defini- 
tions of terms used in retailing, au- 
thorized by the ASA last spring and 
considered one of the most impor- 
tant activities of NRDGA. 
Standardization of children’s gar- 
ment sizes and patterns is also being 
developed through a study of chil- 
dren’s body measurements now being 
conducted under the auspices of the 
U. S. Bureau of Home Economics in 
schools, camps and playgrounds in 
eight selected regions of the country. 


identify Sheet Grades 


Development of sheet standards 
was also recommended on the basis 
of five different classes, the first to 
be designated as percale, the second 
by a distinctive name such as mus- 
cale, and three grades of muslin 
sheets. A committee on labeling will 
consult with retailers and manufac- 
turers to determine how buying in- 
formation about any particular grade 
can best be passed on to consumers. 

The Advisory Committee on Con- 
sumer Goods, which is headed by Har- 
old W. Brightman, vice-president, L. 
Bamberger & Co., Newark, also heard 
reports from sub-committees on label- 
ing boys’ clothing, gas burning appli- 
ances, household refrigerators, color 
permanence, hosiery, bedding and up- 
holstery. 


New Greist Campaign 


Greist Mfg. Company, New Haven, 
Conn., will promote its White Knight 
lamps in American Business, Busi- 
ness Week, Nation’s Business, News- 
Week and Time during the fall. Wil- 
liams & Saylor, Inc., New York, 
handles the account. 


eg belese 


Constructive 
— Informative 
-Profusely 
Your request will 


Illustrated. 
bring only the book — no sales- 
man. 


PORCELAIN ENAMEL INSTITUTE 
8612 No. Michigan Ave., Chicago 


Send me your free book on Porcelain 
Enameled Signs. 
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Agency Net is 
Again Headed 
By J. F. Arndt 


St. Louis, Sept. 22.—With all mem- 
ber agencies attending, the Conti- 
nental Agency Network held a se- 
ries of interesting discussions at the 
6th annual convention of the group 
which ended here Saturday. 

At the convention, while no formal 
election was held, John Falkner 
Arndt, head of the Philadelphia 
agency of that name, was named to 
continue as president, his office con- 
tinuing as headquarters. 

The members heard addresses by 
Fred R. Gamble, executive secretary 
of the American Association of Ad- 
vertising Agencies; J. C. Morse, Dan 
B. Miner Company, Los Angeles; 
Frank F. Casey, LaPorte & Austin, 
Inc., New York, and Harry H. Scott, 
Scott-Telander, Inc., Milwaukee. An- 
fenger Advertising Agency, St. Louis, 
was host to the group. Other agen- 
cies represented were Hughes, 
Wolff & Co., Inc., Rochester; Walker 
& Downing, Inc., Pittsburgh; Brew- 
er-Weeks Company, San Francisco; 
Larcher-Horton Co., Providence, and 
The Fensholt Company, Chicago. 


Broad Price Range Shown 
in National Trailer Show 


New York, Sept. 23.—Indicative of 
the coming of age of the trailer as 
a full-grown auxiliary automotive in 
dustry, the first National Trailei 
Show opened its doors to the pub- 
lic Monday and bid the nation to take 


to living in homes on wheels. To 
help it do so, a wide variety of 
styles, priced from $49.50 to more 
than $1,500, was on display. 
Cheapest to buy and_ simplest 
among the exhibits at the show 
were the “Pullman” trailers, made 


by the Broadway Trailer Company, 
New York, which showed a line rang- 
ing from $49.50 up to $195, designed 
to provide overnight sleeping accom- 


modations for campers, hunters, 
and others of the more hardy 
varieties of trail followers. This 


type of trailerette rolls in square-box 
form on one wheel and opens out 
into a canvas-covered “Pullman’”’ 
sleeper for two. Also in the low- 
price category was the Stewart 
Trailette, made by A. K. Stewart & 
Son, Yonkers, which travels on 
one wheel and opens up to a loosely 
protected canvas-topped sleeping and 
eating pavilion, with a gas cooking 


stove cached in the floor, from 
which also rises a collapsible dining 
table. After a meal is finished, the 
“dining room and kitchen” disappear 
into the floor to make room for the 
side cushions to be folded out, Pull- 
man compartment fashion, into four 
side-by-side beds. Described as “a 
comfortable rolling home,” this 
trailette sells for $275, equipped for 
sleeping accommodations for two 
passengers, and for $325, for four- 
passenger use. 


“Luxury” Models Unveiled 


Exhibited for travelers with more 
luxurious tastes were trailers 
equipped with facilities for hot and 
cold running water; electric gener- 
ating plants for lights, electric stoves 
and refrigerators; flush or chemical 


toilets; built-in ironing boards; 
radios, built-in sinks and cabinets 
and other’ refinements’ including 


slide-in doors for shutting off rooms 
and cubicles for the sake of privacy 
or convenience. In this class of 
traveling homes was the Rollaway 
Home, made by the Home Trailer 
Company, Aurora, Ind., which, de- 


FOR AMERICAN MANUFACTURERS SELLING IN THE BRITISH MARKET 


A Magazine with 3 times the coverage 
of the Saturday Evening Post 


{oe bida® 


The United States has a population of 
128,000,000*. The ‘‘Saturday Evening Post’’ 
It reaches ap- 
proximately one family in every ten. 


has 2,700,000+ circulation. 


Make sure the “RADIO TIMES”’ is on your list 


The “Radio Times” is the official 
organ of the British Broadcasting 
Corporation which controls every 
radio station throughout Great 
Britain. It is the only publication 
allowed to print British program- 
mes one week in advance! That is 
why the ‘Radio Times,’ which 
made its first appearance only 
thirteen years ago, has now risen 
to the immense circulation: of 
2,800,000 copies every week. 

Published weekly at two-pence, the 
“Radio Times” is read more thor- 


*1936 Estimate Bureau of the Census 
tRate base 


{ 


oughly than any other publication. 
Each issue is studied day by day 
for a whole week. whenever any 
member of the family wants to 
know “what’s on the air.” 

And who reads the ‘Radio 
Times”? People who have money 
to spend. More than 1,000,000 
well-to-do families take the “Radio 
Times” every Friday. This is 
more than any other publication 
in Great Britain. 

Although the “Radio Times” 
advertising income has increased 
enormously during the last five 


England has a population of 46,000,000. The 
‘Radio Times’’ has 2,800,000 circulation. 
It reaches approximately one family in 
every four. 


years, as a matter of policy the 
total volume of advertising pub- 
lished has not been allowed to 
increase. This means that the 
“Radio Times” protects you, the 
advertiser, from crowded _ posi- 
tions, from too much direct com- 
petition and the evils of unethical 
advertising. 

If you are selling in the British 
market, then you should be adver- 
tising in the “Radio Times.” Write 
for full information to: The Ad- 
vertisement Director, British 
Broadcasting Corporation Publica- 
tions, Broadcasting House, Port- 
land Place, W. 1, London. 


RADIO TIMES 


GUARANTEED AVERAGE NET WEEKLY SALES, 2,800,000 
Members of the Audit Bureau of Circulation 
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TRAILER INDUSTRY EVIDENCES PERMANENCE 


The National Trailer Show in New York last week unfolded, among other elaborate 
developments, this Rollaway Home, product of the Home Trailer Company, 
Aurora, Ind., containing five rooms and designed for flood areas. 


scribed as a five-rroom house on 
wheels, comprised two bed rooms, a 


living room, dining room and 
kitchen, and sells, complete with 
rubber tires and air brakes, for 


$1,295. Other exhibits 
eral class included the Martin Ecko 
Trailer, made by the company of 
that name at Scotia, N. Y., built 
with Masonite exterior and black 
walnut interior; and the United 
Auto-Trailer, product of United Au- 
tomobile Trailers, Inc., New York, a 
feature of which was a_ brightly 
glowing electric fireplace. Other 
companies exhibiting deluxe models 
included the Schult Trailers, Inc., 
Elkhart, Ind., and the Elcar Coach 
Company, Elkhart and Goshen, Ind. 

A noticeable sprinkling of visitors 
appeared to be veteran trailer-trav- 
elers, who critically appraised the 
offerings from the standpoint of im- 
provements in arrangements and re- 
finements in comforts and gadgets. 
One woman was heard to remark 
that she had lived in a trailer for 
the last five years and, while she ad- 
mitted that she knew little about 
body construction, asserted that she 
knew quite definitely what conveni- 
ences to look for in the next trailer 
she and her husband bought. An- 
other woman assured a trailer at- 
tendant that her family would be 
in the trailer market the very min- 
ute they were able to dispose of 
their home. 


in this gen- 


Describes Field’s Growth 


More than 2,000,000 trailerettes and 
400,000 trailers are now in use in the 
country, according to A. B. Hopkins, 
show director, who asserted the in- 
dustry promised to become one of 
the giants in the automobile world. 
More than 4,000 registered trailer 
camps and locations are available 
for use, it was stated, with the ma- 
jority of them equipped with water, 
gas, electric and sewage connections. 

The show also included the follow: 
ing exhibitors: The Folbot Corpora- 
tion, Long Island City, N. Y.; Sun- 
rise Trailer Mfg. Corporation, Ozone 
Park, Long Island, N. Y.; Trail-O- 
May Corporation, West Epping, 
N. Y.; Indian Trailer Corporation, 
Chicago; Cantrell & Co., Huntington, 
N. Y.;  Balsom DeLuxe Lined 
Coach Corporation, Huntington, N. 
Y.; Palace Trailer Coach Corpora- 
tion, Flint; Traveling Cabins Cor- 
poration, Bridgeport, Conn.; Pierce 
Arrow Corporation, Buffalo; Vaga- 
bond Coach Mfg. Company, New 
Hudson, N. Y. 


St. Louis Club Ties 


in With Constitution 


Tying in with celebration of the 
150th anniversary of the signing ot 


the Constitution, the Advertising 
Club of St. Louis has launched a 
weekly spelling bee, to continue 


through Nov. 20, offering a prize of 
$5 to the student who spells most of 
the list of words taken from the Con 
stitution. 

Station KMOX’s Columbia Play- 
house is scene of the contests with 
Station WTMV. East St. Louis. 
broadcasting the contest. 


First District AFA 


To Meet in Providence 
Town Criers and the Women’s Ad- 
vertising Club of Providence, R. I., 
will be hosts at the convention of 
the first district of the AFA at the 


Providence Biltmore Hotel Oct. 3-5. 


Ingersoll Announces 
Window Trim Contest 


For the best window trim featur- 
ing Ingersoll Mickey Mouse watches, 
the Ingersoll-Waterbury Company, 
Inc., Waterbury, Conn., will award 
$250 and 31 additional prizes, accord- 
ing to an announcement made by R. 
G. Brown, general sales manager. 
Walt Disney will be chairman of the 
judging committee, assisted by Kay 
Kamen, president, Walt Disney En- 
terprises, and editors of leading 
trade publications. 

Winners will be announced follow- 
ing a meeting of the judges Nov. 25. 
The contest will be judged strictly 
on the best use made of a given 
window. 


Sponsors Rochester Choir 


First Federal Savings & Loan 
Association, Rochester, N. Y., is 
sponsoring the Rochester Community 
choir, composed of 600 singers, in a 
series of 15-minute Sunday afternoon 
broadcasts over Station WHAM. Ed 
Wolff & Associates, Rochester, is the 
agency. 


HOW KANSAS 
LEADS NATION 


Kansas is celebrating 1937 
agricultural prosperity. A 
recent U. S. Department 
of Agriculture report 
shows that Kansas leads 
every state in farm income 
gain for the first six 


months of this year. 


During this period Kansas 
farmers received 4114 mil- 
lion dollars more than 
during the same period of 
1936. The state that most 
nearly approaches this re- 
markable showing is Cali- 
fornia with a 3714 million 


dollar increase. 


And in the Middle-West, 
Kansas leads every other 
state except Colorado in 
percentage gained with an 
increase of 29.8 per cent. 
Such prosperity is serving 
to stimulate Kansas farm 
buying. And KANSAS 
FARMER is the strongest 
link in the chain of Kan- 


sas farm spending. 


Kansas Farmer 


Topeka, Kan. | 
Arthur Capper, Publisher 


115.000 SUBSCRIBERS 
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® The guarantee of satisfaction offered 
by Vac-Cup-Bac Poster Paper is not 
subject to the moods of the seasons. 
And, the time of year has nothing to 
do with the desire of the artist to see 
his creation perfectly reproduced... 
the pride of the agency and advertiser 
in sponsoring such reproduction... 
and the anxiety of the lithographer to 
perform his important function with 
ease and dispatch. To make this pos- 
sible, specify Vac-Cup-Bac Poster 
Paper. Vac-Cup-Bac i is as dependable 
in December as it is in June. 


Vac-Cup-Bac Poster Paper is its 
ability to resist the ravages of the 
elements. Now that fall and winter are 
in the offing, this is a most important 
consideration. When Vac-Cup-Bac is 
specified, it is the same as insuring VAC-CUP-BAC's 
the poster for maximum effectiveness 
during the entire period it is on the 
poster panel. 
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This Poster developed by McCann-Erickson, Inc. 
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VAC-CUP-BAC’s 


Printing Surface 
One of the outstanding qualities of 


VAC-CUP-BAC’s 
Posting Surface 


% | . 
ms Service Guarantee: : 


The diamond-shaped Vacuum Cup, an exclusive principle in 
poster paper, gives VAC-CUP-BAC greater sticking qualities 
and smoother appearance during the entire life of the poster. 


Pe etna se 
Prt tt. =. 


WEST ‘VIRGINIA PULP AND > ee Sears 


reer Ny S23: oS \ , PIN 


j = _—S—_$—S—$$ 
' a eR — 
° VliAGe pmoy Vad a 
i | j 7 A ioe 
7] i | a 
: 
Wai i 
WV ANAT ATTA 
HH] MATA 
HATTA TTT a. 
° HVAT ATTA a zh 
HY | Mi Ht HII 
WA WHHIII 
HHT sli 
ITTV aici aah 
——- 
: | | ee 
| oe 4 
8, | oe ae 
iy. ‘. : oat eee . = ies 
rd ; / *, : 4 ae ee anes eee esse = <a ie Migiy ok 
te es anne 8 eee RFE oo 
he . | — a ot EF ie. 
ay t C fea. ey # ae ; ae et es ae ae & 2 s Fey: alae 
in- ff Pe seer eons of aa He Sp ee we =m 
ng f en Sg BAK. + oa es, a os 4 ro a ae S : oer fs 
wep SSE gallate ema Me” ae em a aN a re pies 
= ae Pe 3 eee SEE YOUR + al eae Se p AD a ea ees pas ny : SEO ie ae 
t y ; a ; cas am, a Geo hes ‘s re ig jee “ ee Si . eS : ? . Stee 5 ve ee F 
nd : Ne ; ge ig ea Ren wes . fia a 
7 —_ BRE a Sage go ae te ee Ke Se. ie) 7s PRS 
‘ , : ; : : ‘ Ret} i as r i Y oe a 
' ig ss r Utne ak are et ew, ey , > aan te ~ ka ake ic 
ur % i j > } ae RS or . :y Sy oo Ae 
P a wees in Se 4, wie coup NESE: Spey cay SS ete Lote ¥ ys fore 
Py ma fin) 2 a eee ae aw 2S Se » abe, 
— & bie ee - a: * — Caen > SS SSS - oe 
re Be a a SSS — a chee © 
ity | ee en oS ee se ee eee: me Sige 6 ~~ Se : ae 
1a — ce ee oe aay 
pon | Ber Shencse, one i ae tree e3 Baer ESOS: pe ———— ees 
Ed | ps | | : = aie: 
the | ee 
ee : : mi TT ass 
| | | a en | PCN Bi 
| ane rll ry id “dy al '€ 1 0 Bess 
, ATT il MTT TA eT HAN Saas 
: | HI HAVA ATIT TT | HHH i | | pistes ela 
k Hi | || | | | | | HH HI | I | ay ca _ 
¢ | ia | ‘ ot , | ee ae 
: ond ho rat “diy al ob p af aan Y 
: | ii WPL THT HTT 4 eee 
} | | HiIl Wl | a meee pees 
II AA A - 
| DT ALLL LA 1 HII |als | MY AL ALY ; ig 
| | | | er ey acs 
caeawec Tecan yee | aia 
| | | Hl | | | HHI} Hill S ein 
_ sii eT — 
. | HAA HAA TN AL — 
| 1] | } ul a TE HE WE PULL LL LE in | 
| yn Mil | ne ||| | ol r . 
“e i} “hah “a | yy | “ll | wl HD wes We ines eae 
i | | Tht 1] f, 1] +t - Wl | | nit hg I i| | " | uf i] Hy i] Hull I : — “8 
| lH | | Hi | i} | i WHI 
t HHI] | | | | | WHT eset: 
1)... UUGDUE I | 1} AAA (om) cet 
| pianoy a dape il OT tg | | oto oe 
ul | ! HAM | p sate 
| Hl al 
| TV. ie 
i i eer, 
: Ee oe 
: eS 3 
a | _ a 
: ... 
a 
§reinonoi:iwnt oe Fk : , _ a 
} “ yy “he, ‘> > Ds Re 
\ \ A Var ay, 8 
SF r by ¥ Py : 
OAS, a 
‘ . ‘ Y pe ay, J 
as j a We’ 
/ ~* med a & we én, ” i 
Aa 4 . Z 
a? | 
Sa ae ; 
So pes ic NG | 2 
‘ aie —_ = 
eres mee Coes iy Ses 
END ae Rey ce i. a te : oe Sa A 
her za tae sari aap RA e > | oe 
a Beek. eNO gf tee " oe 
eh Sara 2 sass wad ald eae 
BAe 35 East Wacker Drive, Chicago, lll =~ —~—* Public Ledger Building, rnilaaeipnia, ra, : 4 oo 
Bg 
. pope aX 
a Seas f fe yy ey ea , a ys % ae ese ep Rh ere Es pers dale Pg eaten eat fe Bs foe, So ape apnea a aa : A Bis oe a a dig bees pias ies Penis tae men ee iE ack a ae ‘ ae gas 


32 


we 


ADVERTISING AGE 


September 27, 1937 


Me AUGUST LINEAGE 
is —_|N NEWSPAPERS 
INCREASED 4.67% 


New York, Sept. 23.— Newspaper 
advertising in August registered a 4.6 
per cent increase over the same 
month last year with all classifica- 
tions except financial showing plus 
margins, according to Media Records’ 
measurement of lineage in 52 cities. 

Last minute drives to move 1937 
lines was reflected in a 9.4 per cent 
increase in automotive newspaper 
copy for the month over the same 
month last year although total line- 
age in this classification for the first 
eight months of 1937 was still 5.5 per 
cent below the same period of 1936. 
Financial advertising for August 
dropped 22.3 per cent under August 
of 1936, with retail lineage 5.4 per 
cent up, general, 2.1 per cent, depart- 
ment store, 5.2 per cent and classified, 
5.2 per cent. 


Total Increase 5.7% 


Totals for the first eight months in 
newspapers of the measured cities 
show retail lineage 5.5 per cent over 
the 1936 level; general 5.2 per cent; 
classified, 10.6 per cent; department 
store, 5.2 per cent, and total adver- 
tising up 5.7 per cent. 

The New York News led morning 
newspapers in retail advertising for 
the first eight months of the year 
with 6,881,477 lines, the Washington 
Star leading this classification in the 
evening field with 7,372,073 lines and 
the New York Times leading the Sun- 
day field with 3,194,547 lines. 

The Harrisburg Patriot led morn- 
ing newspapers in automobile lineage 
over this period with 378,847, while 
the Newark News led the evening 
field with 552,441 and the Los An- 
geles Examiner topped the Sunday 
field with 280,406 lines. 

The largest morning newspaper 
volume of general advertising was 
carried by the Chicago Tribune with 
1,718,817 lines. The New York Sun 
led this classification in the evening 
field with 1,997,069, according to the 
measurement, while the New York 
Times carried the most Sunday gen- 
eral copy with 1,398,582 lines. 


List Financial Leaders 


In financial advertising, the Nevw- 
ark Call led the Sunday field with 
128,342 lines, the New York Sun lead- 
ing the evening field with 301,857 
lines and the New York Times head- 
ing the morning field with 703,103. 

Classified advertising leaders were 
the Chicago Herald & Examiner in 
the morning field with 3,139,621 lines, 
and the Detroit News in both the 
evening field with 2,548,920, and Sun- 
day with 1,849,875 lines. 

Total advertising leader in the 
morning field was the New York 
News with 8,712,745 lines, the Chi- 
cago Tribune running second with 8,- 
684,513 lines and the Los Angeles 
Times third with 8,075,570 lines. 


COAL-HEAT 


The Stoker Magazine 


Judged by any measure .. . editorial 
initiative and leadership, circulation, cover- 
age, reader responsiveness, character and 
number of advertisers, typography and 
make-up, Coal-Heat stande out as the coal 
and stoker industries’ first choice. 

Havi pioneered and led the way in 
qnesuneding and developing the sale of sto 
kers, in featuring dustless coal and pro- 
moting the sale of better coal-handling, 
coal+reating and coal-burning equipment, 
has won the confidence and 
respect of the entire coal and stoker in- 
dustries. 

Edited foc a sales-minded group—the 
key merchandisere—Coal-Heat reaches the 
largest group of progressive coal and sto- 
ker dealers in the United States. 


Write for copy of Coal-Heat and infor- 
mation about the big new market for Coal- 


burning Equipment, Heating and Cooling 
Accessories. 


COAL-HEAT 
20 West Jacksen Bivd. 
Chicage, Ill. 
Phone: Wabash 9464 


New York: 19 Weat 44th St. 
Phone: Murray Hill 2-6565 


The Washington Star carried the 
largest total volume of advertising in 
the evening field over the first eight 
months with 11,361,338 lines, the De- 
troit News enjoying second with 10,- 
269,400 lines and the Pittsburgh Press 
third with 10,079,011 lines. 

In the Sunday field the largest 
total advertising volume was carried 
by the New York Times with 6,208,- 
201 lines, the Chicago Tribune follow- 
ing with 5,208,277 lines and the New 
York Herald Tribune third with 4,- 
459,627 lines. 


Heublein in ANA 


G. F. Heublein & Bro., Hartford, 
Conn., has been elected to member- 
ship in the Association of National 
Advertisers, Inc. 


Five Year Plan 


for Tennessee 
Tourist Drive 


Nashville, Sept. 24.—A long-range 
program for promotion of Tennes- 
see’s tourist travel will get under way 
next month with an initial, ten-inser- 
tion drive in 39 out of the state news- 
papers and seven magazines, under 
the direction of the state’s conserva- 
tion department. 

The ultimate aim of the drive, as 
outlined by Sam Brewster, conserva. 
tion commissioner, is an increase in 
tourist business from $15,000,000 to 


$100,000,000 by 1942. The immediate 
outlay of $70,000 and subsequent ap- 
propriations will be largely spent out- 
side the state, according to Mr. Brew- 
ster. 

First copy will be directed toward 
persons planning to spend the fall 
and winter on the gulf coast and in 
Florida. It will stress the scenic and 
historic points of interest to be seen 
on the trip through Tennessee. 


Guests of Governor 


C. P. Clark, president of the Nash- 
ville agency bearing his name which 
is handling the program, said spring 
and summer advertising will appear 
in newspapers within a _ 600-mile 
radius of Tennessee and will sell the 
desirability of tourists spending all or 


part of their vacation in the state. 
In addition to the newspaper and 
magazine copy, a variety of booklet 
travel literature will be prepared for 
distribution through travel agencies, 
automobile clubs and hotels. Each in- 
quiry from a prospective tourist will 
bring the latter a windshield sticker, 
identifying him in Tennessee as a 
“guest of the governor, to whom 
every courtesy must be extended.” 


Two Appoint Sneider 


A. M. Sneider & Co., New York, 
has been appointed by Andrew F. 
Hennelly, Inc., and Rosalie Tyson, 
Inc., New York, to direct their ad- 


vertising. Both accounts will use 
newspapers, magazines, and direct 
mail. ‘ 
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Letters from manufacturers whose products have been described in Business 
Week's "NEW PRODUCTS" columns furnish voluntary proof of the statement 
that Business Week gets action — offers unbiased evidence of the quality of 
Business Week's circulation. Here are excerpts from some of the letters 
received in recent months. (The original letters are in our files, available 


for your inspection.) 
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Modern Group 
Issues Third 
Market Study 


New York, Sept. 23.—The third 
study of markets and magazines has 
been issued by Modern Magazines, 
titled “Buying Boundaries,” offering 
an analysis, national in scope, of 
prand preferences and buying char- 
acteristics of a cross-section of the 
magazines’ subscribers, and evidenc- 
ing the trend toward preference of 
national brands by younger, urban 
purchasers. 

The study analyzes the group’s 
circulation by income levels, age 


groups, city sizes and also indicates 
the average marriage age and that 
of the mother when the first child 
arrives. 


Use More Branded Food 


A summary on brand preferences 
in the survey reflects the greater use 
of almost all branded food and house- 
hold products in the city rather than 
in rural sections. One of the biggest 
changes is noted in electric light 
bulbs, upon which brand preference 
dropped from 89.7 per cent in cities 
to 73.1 per cent in small towns. In 
the same comparisons, nationally ad- 
vertised cigarets dropped from 84.3 
per cent to 74.4 per cent. 

Durable goods, the survey indic- 
cates, reach a definite peak of con- 
sumption in cities of 25,000 to 100,000 


population. Automobiles, however, 
increase in use as population density 
decreases. 


Slamin Loses Daughter 


Mary Jane Slamin, little daughter 
of Henry A. Slamin, Western man- 
ager, George McDevitt Company, 
newspaper representatives, died in 
Chicago Sept. 17 of infantile paral- 
ysis after a brief illness. The child 
contracted the disease in the East, 
where the family spent the summer. 


Sisson Promoted 


Edgar Sisson, former assistant ra- 
dio manager, will head the radio de- 
partment of Lord & Thomas, New 
York. He will succeed Thomas Mc- 
Avity, who will take a similar posi- 
tion in the Hollywood office. 


Issues Yearbook Number 


The October issue of Modern Plas- 
tics, New York, will appear Oct. 15 
as a 350-page yearbook containing all 
recent developments of plastics, plas- 
tic materials and improved machin- 
ery and equipment for handling 
them. 


Directory Names Meyer 


J. Louis Meyer has been appointed 
advertising manager of the Oficial 
Catholic Directory. He has, for the 
last six years, been space representa- 
tive for Catholic News. 


Carnahan to “Photoplay” 

Bob Carnahan, formerly of Har- 
per’s Bazaar and Junior League 
Magazine, will join the Chicago sales 
staff of Photoplay Oct. 4. 


Just as gratifying is the fact that Business Week readers do some- 


— 


thing about what they read in Business Week — and a magazine that 


gets action from its readers is just as important to advertisers as a 
salesman who gets action from his customers. 
— From a Recent Business Week Advertisement 


UR WORD FOR IT... 


BUSINESS 


THE EXECUTIVE'S BUSINESS PAPER 
ALERT... ACCURATE... AUTHORITATIVE 


“We had over 100 replies from some of the largest and most representative companies in the 

United States . . . resulting in a satisfactory volume of sales. (Other) magazines also mentioned 

our products but none of them produced the results that you obtained for us in Business Week.” 
* * & 


“As a result of this notice inquiries were received from all over the United States and Canada. 
The number and quality were very gratifying.” 
* * & 


“The response was mainly from executives in high positions, such as presidents, vice-presidents, 
engineers, etc. Some of these (inquiries) we hope will develop into actual sales.” 
* *  & 


“Beginning with the day following your publication date, and continuing every day since, 
we have had inquiries from top executives of many of the best known companies in this country 
and Canada.” 

* * & 
“We are oa astounded at the number, quality and geographical sources of the inquiries 
we have received as a result of the small item in Business Week. Every reply has been from an 
executive or business house of standing.” 

.: = *® 
“It has brought inquiries from leading executives of large corporations throughout the United 
States. Ordinarily inquiries we receive are from Purchasing personnel, but inquiries coming 
from Business Week are from top-notch executives.” 

> ¢ *@ 
“One company in Canada has stated that they wish to represent us in that country and also in 
England.” 

* * & 
“As a result of that article we have received inquiries from executives from all over the United 
States, Canada and England. We have sold quite a number . . . and at present have negotiated 
options for royalty manufacturing rights for Canada and Europe with substantial organizations. 


* * * 
“We had a deluge of inquiries as a result of the article.” 
* *& * 


“We have received about 75 letters and telegrams with regard to our product. What impressed 
us more than anything else was the high type of client your magazine caters to.” * 


* 24 of these inquiries came from Business Week subscribers; 24 came from executives 
in companies reached by Business Week; 22 came from men whose contacts with 
Business Week could not be traced—proving again the value of Business Week's 
pass-along circulation. (An average of 3.7 readers per copy —a weekly audience of 
more than 350,000.) 
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NEW YORK, N. Y. 


330 W. 42nd STREET 


REFINED PRODUCT 


wre 
See tae aot soon sMRARD oe met 


Standard Oil Company of Indiana used 

news technique in inaugural large space 

copy hailing a new campaign on a new 
type gasoline. 


ABP Lists 690 
Agencies’ Space 


Records for '36 


New York, Sept. 23.—Agencies 
which used 10 or more pages in mem- 
ber publications are listed in the new 
“Agency Space Record for 1936,” is- 
sued by The Associated Business Pa- 
pers, Inc. 

The compilation ranks agencies 
according to the volume of space used 
during the year and the rank enjoyed 
by the agency during 1935. The num- 
ber of pages used during 1936 as com- 
pared with the previous year also is 
given. 

Six hundred and ninety agencies 
are included in the listing which is 
duplicated in alphabetical form with 
the agency volume rank likewise re- 
peated. 

As previously announced, Batten, 
Barton, Durstine & Osborn led in 
the number of pages placed with 
ABP members with 3,514 pages dur- 
ing 1936 compared with 1,998 in the 
previous year. G. M. Basford Com- 
pany, New York, was second again 
with 2,117 pages against 1,683 for the 
previous year. N. W. Ayer & Son 
held third place with 1,503 pages 
against 1,103 for 1935 while Lord & 
Thomas, Chicago, jumped from 
seventh to fourth place with 1,303 
pages as compared with 714 for the 
previous year. 

Fuller & Smith & Ross, New York, 
fifth ranking agency, placed 1,208 
pages in ABP papers compared with 
1,042 for 1935, while Rickard & Com- 
pany held sixth place with 970 pages 
against 824 for the previous year. 
Marschalk & Pratt, New York, 
jumped from tenth to seventh place 
in the volume listing with 960 pages 
against 613 and Campbell-Ewald Com- 
pany and McCann-Erickson, held 
eighth and ninth places respectively 
with 928 and 891 pages for 1936 
against 746 and 614 pages placed dur- 
ing the previous year. 

J. Walter Thompson Company 
moved into the first 10 with 852 pages 
against 567 for the previous year. 


Especially where printed dealer helps and direct-by- 
mail advertising is used. Wasting money on unneces- 
sarily expensive printing has always been adver- 
tisers’ biggest worry—but now, with MAIL-0- 
GRAPH, printing costs are shaved to a hair of 
regular prevailing costs; and printed advertising 
ny do a better selling job in less time with less 
effort. e 


USE MAIL-0-GRAPH 


(REAL PRINTING—NOT A SUBSTITUTE) 


FOR GOOD RESULTS 


Help the dealer to better sales, and help yourself 
to bigger profits with MAIL-0-GRAPH catalogs, 
folders, pamphlets, booklets, and NEWSPAPER 
SIZE CIRCULARS. They give you mass distribution, 
100% coverage, and put your product ‘‘on the map’”’ 
of successful sales. For samples and information, 
write, wire, or phone. 


STAR COURIER CO. Dept. A2 


Mewanee, Miinols 
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“Simplicity” Adds Five 

Simplicity Magazine has added 
Frank W. Nye, formerly of the Fam- 
ily Circle; Frank D. Sniffen, for- 
merly of Cosmopolitan; Everett H. 
Miller, Jr., formerly with A. J. Dona- 
hue Corporation, New York; Robert 
Whitney, formerly of Wilson & Co.; 
and Charles M. Carr, formerly cf 
the American Home Magazine, to its 
New York advertising staff. 


Olga Hourwich Named 


The board of directors ‘of Cooper- 
ative Distributors, New York, has ap- 
pointed Olga Hourwich, merchandis- 
ing expert, to succeed Ira Cotins, 
retiring manager. She was formerly 
merchandise manager for Gross 
Strauss Company, Worcester, Mass., 
and prior to that was with R. H. 
Macy & Co., New York. 


Agency Appointed 
Funk & Wagnalls Company, New 


York, has appointed Franklin Spier 
and Aaron Sussman, Inc., New York, 
as its advertising agent. A fall ad- 


vertising campaign is contemplated. 
R. D. Hamilton is the account ex- 
ecutive. 


Gussow, Kahn Appointed 


American Moninger Greenhouse 
Manufacturing Company, New York, 
has appointed Gussow, Kahn, New 
York, to handle its advertising. Class 


Copy Offers Alibi 
on Price Changes 


Brockton, Mass., Sept. 22.— 
In a move to avoid unpleasant 
scenes or angry words in 
liquor stores when customers 
discover that prices on their 
favorite beverage have jumped, 
the Southeastern Massachus- 
etts Package Store Association 
used newspaper copy to ex- 
plain the recently passed fair 
trade law and to emphasize, 
in italics, the following: “If, 
therefore, you find that your 
favorite beverage has suddenly 
jumped price, don’t blame your 
local dealer. It is a law, vio- 
lation of which may subject 
him to heavy penalties and 
probable loss of the entire 
line of merchandise sold by 
the producer or distiller whose 
contract is violated.” | 


Plans American Drive 


Laboratoire Jessel, Paris, manufac- 
turer and distributor of Dr. Miot’s 
Ointment, has appointed Zinn & 
Meyer, Inc., New York, as its adver- 
tising counsel for an American cam- 
paign to start Oct. 1. R. A. Zinn is 


NEW DEL MONTE 
LABELS READY 
FOR CONSUMERS 


Big Campaign to Merchandise 
Innovations 


San Francisco, Sept. 23.—Though 
89 canners submitted samples of 
their conceptions of informative 
labels at the convention of National 
Canners Association in Chicago last 
January, California Packing Corpora- 
tion is the first to complete its re- 
labeling program and present the 
results to housewives for their ap- 
proval. 

Believing that labels carrying all 
salient information are second only 
to quality of the product itself in 
winning good will of buyers, the 
company will feature the new labels 
in color spreads and pages in a list 
of November women’s magazines, in- 
cluding Good Housekeeping, Ladies’ 


“CHEER UP, JIM, YOU DON'T OWE ME 
SO MUCH— just about the line — 


old reliables, year in and out. 


over forty-two million will see 


“And I need golf lessons. 


“You've done little about changing your advertising formula. 


“Jim, can’t we play next week. 


rate of those Six gravure groups 


“You mean about $25.60. And the strokes I took probably look like 
their circulation—twelve and one-quarter million.” 


“Seriously, Jim, that Gravure campaign in the groups is the biggest 8 
thing your Company and mine have ever attempted. We've spent 
millions to improve our product but until now—” 


“What I like, Jim, is the coverage we get with the five Gravure 
Service Groups and Metropolitan. 
thirty-nine key markets; twelve and one-quarter—am I dreaming— 
why, that’s fifty million people—two out of every five!” 


“And Gallup Surveys prove eighty-five percent of all those people 
will turn to the page carrying your advertising. According to that, 


our copy.” 


I need a new car and—”’ 


I’ve just got time to let you buy—” 


Good thing Jim knows more about advertising than he does golf. 
We're not golf experts, but a Gravure Service representative can 
show you about the new economy and value of a gravure campaign. 


GRAVURE SERVICE CORP. 


420 LEXINGTON AVENUE, NEW YORK CITY 


360 N. Michigan Avenue, Chicago, IIl. . 
Mich. Chronicle Building, 5th and Mission Streets, San Francisco, Calif. 


Same 
Now with the trend to pictures you 
have a chance to portray your improved merchandise in the way it 
deserves—in a National picture medium.” 


Forty-three fine newspapers, 


General Motors Building, Detroit, 


GRAVURE GROUP 


CINCINNATI ENQUIRER 
ENVER 


D POST 
DES MOINES REGISTER 
they gH FREE PRESS 
INDIANAPOLIS STAR 
KANSAS CITY JOURNAL-POST 
ata ta 1ER- 


JOURNAL 
MILWAUKEE JOURNAL 
nk Guar TRIBUNE 
OM ORLD-HERALD 

8T. PAUL WPIONEER PRESS 
TOLEDO TIMES 
ciRCULATION . 2-321,891 


LINE RATE $5.70 


EMPIRE STATE 
GRAVURE GROUP 
BUFFALO COURIER-EXPRESS 
NEW YORK HERALD 
TRIBUNE. 
ROCHESTER DEMOCRAT & 
CHRONICLE 
SYRACUSE POST-STANDARD 


“Syracuse Herald is available, as 
an additional or alternative news- 
paper in Syracuse. The Group 
rate with both Syracuse newspa- 


pers is $2.10. 

Scranton Scrantonian also avail- 
able as optional member. Group 
rate, one Syracuse paper, $2.05; 
two Syracuse papers, $2.25. «+ 
CIRCULATION ...821,856 
LINE RATE $1.90 


NEW ENGLAND 
GRAVURE GROUP 


OSTON HERALD 
HARTFORD COURANT 
PROVIDENCE JOURNAL 
SPRINGFIELD UNION 


REPUBLICAN 
CIRCULATION...... 392,132 
LINE RATE.... _., $1.30 


PACIFIC COAST 
GRAVURE GROUP 


LOS ANGELES TIMES 
PORTLAND JOURNAL 
SAN FRANCISCO CHRONICLE 
SEATTLE TIMES 


CIRCULATION...... 795,922 
LINE RATE...... _. $2.05 
SOUTHERN 


GRAVURE GROUP 


ATLANTA JOURNAL 
eee St & AGE- 
L 


ALD 
DALLAS NEWS 
FORT WORTH STAR- 
TELEGRAM 
HOUSTON CHRONICLE 
KNOXVILLE NEWS-SENTINEL 
MEMPHIS COMMERCIAL 


EAL 
NEW ORLEANS ITEM- 
TRIBUNE 


LINE RATE 


yet " Dol Monit 


California Packing Corporation current 


consumer and home economist copy 
heavily emphasizes new descriptive label- 
ing of Del Monte products. 


Review 
panion. 

The October issue of National Con- 
sumer News will tell the same story, 
while other copy will appeal to teach- 
ers, doctors and all who advise on 
the purchase of foods. 

At the canners’ convention, Henry 
A. White, of California Packing Cor- 
poration, said that it cost Del Monte 
$100,000 to change a single label. On 
this basis, the company has com. 
pleted a job that cost a cool million 
dollars and it hopes to turn this in- 
vestment to good account by giving 
the consumer an explanation of the 
underlying reasons. 


and Woman’s Home Com- 


Describe New System 


“Commercial gradings were orig: 
inally established,” magazine copy 
will say, “as a trade convenience. 
These arbitrary trade terms have 
little bearing on the usefulness of 
the product from a consumer view- 
point. 

“Because it is obviously impossible 
to define Del Monte quality on the 
basis of such gradings, we have 
never felt that any system of arbi- 
trary grade labeling could possibly 
offer the complete and personal type 
of information so necessary to con- 
sumers. .. . 

“Note how carefully we show all 
product descriptions in simple terms 
that relate to your daily use. See 
how clearly every essential bit of in 
formation is printed; how easy to 
find and to follow. Note especially 
the opportunity these labels give you 
to exercise your own selective judg- 
ment.” 

The right hand page of the spreads 
show the new peach label, as it 
appears on the grocer’s shelf, show- 
ing buyers how to determine whether 
or not any given size is the one that 
best fits-their requirements, and dis- 
cussing the reasons for use of the 
label as adopted. 

The copy also explains that while 
the new labels are being placed on 
every Del Monte product as rapidly 
as possible, such a tremendous task 
requires time and that in the mean- 
while, consumers may buy cans bear- 
ing the old labels with confidence. 

The peach label shown in the first 
Del Monte advertisement tells what’s 
in the can, listing size of can, net 
contents, size of fruit, pieces in can 


and the type of syrup used. It also 
indicates the number of halves 
packed in other sizes, so that the 


housewife may quickly determine 
just which she requires. 


Aid to Buying 


F. H. McCrea, vice-president, Me- 
Cann-Erickson, Inc., agency in 
charge, said that the Del Monte 
objective, established in 1935 and 
pursued vigorously since, was to give 
such complete information on each 
of its labels that any consumer could 
buy any Del Monte product to fit 
exactly the size of her own family, 
the special occasion for which it was 
needed and the particular menu use 
for which it was wanted. 

“In each case,” he continued, “the 
name of the product has been given 
in large, readable letters. This can 
clearly be seen at average shopping 
distance. The vignette, usually in 


direct color, identifies the product 


as it is actually packed in the can. 
As the buyer walks to the shelf and 
examines these labels more closely, 
she finds on the face of the label the 
particular variety (where a special 
variety is used), the style of pack, 
the net weight and the number of 
pieces or servings in the can. 

“For the sake of absolute clarity, 
the same information is repeated on 
the back of the can. It is here that 
Del Monte’s new labels make their 
greatest contribution to more intelli- 
gent buying.” 

Some minor changes have been 
made in some Del Monte labels since 
the January convention. The Del 
Monte label for sweet peas, for in- 
stance, has eliminated the sieve num- 
ber, apparently on the theory that 
this information means little to most 
domestic buyers. 


Club Starts Course 


The Women’s Advertising Club of 
Cleveland opened its night school 
course on advertising Sept. 23 with 
a lecture by Helen Johnson, of Stouf- 
fer Corporation, on “Functions, Eco- 
nomics and Ethics of Advertising.” 
The course is given every Thursday 
night in the Cleveland Public Li- 
brary. 


Secwes Ink Patent 


International Printing Ink Corpo- 
ration, New York, has been granted 
a patent protecting a line of inks de- 
scribed as “substantially non-drying 
at room temperature but which dry 
instantly when the printed matter is 
heated.” The inks are being mar- 
keted under the trade name “Va- 
porin.” 


Johnson to KFRO 
Harold C. Johnson has been named 
manager of Station KFRO, Longview. 
Tex., succeeding T. R. Putnam, who 


has resigned to head the Tri-State 


Broadcasting System. 


Agency for Bradley 
Bradley Mfg. Company, Chicago, 
manufacturer of lamps and shades, 
has appointed Ernest Frank & Nei- 
man, Chicago, as advertising agency. 


After I tripped on that fraz- 
zled carpet the other day, and 
barely missed spilling soup 
down a member's collar, I 
spoke to the club manager 
about it and he said he is go- 
ing to have new carpeting 
put in and make a lot of 
needed repairs around the 
club. And I guess a lot of 
places need modernizing, too. 
Maybe you've noticed what ! 
mean at your own club. 


Of course, I’m only the 
waiter, but it seems to me that 
smart business men could get 
a lot of business from clubs 
right now by advertising in 
the leading club business 
paper. Don’t you think so? 


CLUB 


Management 


5 S. Wabash Ave. Chicago, Il!. 
551 Sth Avenue New York, N. Y. 
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Socony House 
Organ Adopts 
Picture Style 


New York, Sept. 
the enthusiastic reception accorded 
recent magazine arrivals, Socony 
Vacuum Oil Company, New York, to- 
day joined the “picture parade” by 
introducing the first issue of a pic- 
torial house magazine which will be 
distributed monthly to the company’s 
60,000 dealers throughout the coun- 
try. Called “The Flying Red Horse,’ 
after the famous Socony-Vacuum em. 
blem, the publication incorporates 
the most modern principles of maga 
zine format and photographic tech- 
nique. 

Eben Griffiths, Socony-Vacuum ad. 
vertising manager, said today that 
the magazine is intended to aid deal- 
ers through pictorial presentation of 
new merchandising ideas and to fur- 
ther unify the activities of dealer 
personnel. The company’s institu- 
tional background will also be pro- 
moted through the new medium, he 
added. 

Produced under the guidance of J. 
Sterling Getchell, Inc., New York, 
agency handling the account, which 


21.—Inspired by 


has acted as consultant in the launch- 
ing of other well-known picture 
magazines, “The Flying Red Horse” 
devotes more than three-quarters of 
total page space to photographic re- 
production. First issue uses about 
100 pictures, consists of 20 pages 
printed on heavy coated stock, and 
is 11 by 14 inches in size. The front 
cover, printed in two colors with the 
title in reverse on a bright red back: 
ground, features a caption, “Friendly 
Service” and shows an embarrassed 
service station attendant ministering 
to a crying baby. 

Content of the magazines is de- 
voted to dramatized sales and service 
tips; stories of Socony-Vacuum re- 
search achievements; and merchan- 
dising of current advertising. Only 
the outside back cover is a straight 
product advertisement. 


Torgerson New Editor 


Ralph S. Torgerson, formerly vice- 
president and editor of Mass Trans- 
portation, has been appointed man- 
aging editor of Rock Products, Chi- 
cago. 


List to Taylor 
Charles H. List has been appointed 
manager of the industrial division 
of G. R. Taylor & Co., New York. He 
was formerly with Post & Flagg, New 
York. 


DECENTRALIZED 
AREAS ON WAY, 
DECLARES WOOD 


Sears, Roebuck Head Gives 
Views on Distribution 


Boston, Sept. 22.—The decentrali 
zation of metropolitan areas and the 
shifting trends in population and age 
groups are major factors in the pres- 
ent day distributive picture which, 
like others in the past, many mer- 
chants are prone to disregard, Gen. 
Leonard Wood, president of Sears, 
Roebuck & Co., today told the annual 
Conference on Distribution here. 


Gives Statistical Facts 


The conference was afforded a fur- 
ther analysis of these and other fac- 
tors in an address by Dr. Vergil D 
Reed, assistant director, Bureau of 
Census, who presented statistical 
studies indicating what he termed a 
“sad neglect of facts by contestants” 


FULLER & SMITH & ROSS 


We are credited with 


many outstanding sales 
promotion campaigns; 

result, probably, of our 
in that 


great interest 


branch of advertising. 


CLIENTS 


Aluminum Company 
of America 


The Aluminum Cooking 
Utensil Co. 


Aluminum Ore Company 
Aluminum Seal Co. 
American Can Company 


American Lumber 
& Treating Co. 


Art Metal 
Construction Co. 


Country Life—American 
Home Corp. 
—The American Home 


Detroit Steel Products Co. 


The Pennzoil Company 
Review of Reviews Corp. 


Safe Manufacturers’ 
National Association 


Emery Industries, Inc. 
Fostoria Glass Co. 
The Fox Furnace Co. 


The B. F. Goodrich Co. 
—Brunswick, Diamond, 
Hood and Miller Tires 

—Goodrich and Miller 


The Standard Register Co. 


The Strong-Carlisle & 
Hammond Co. 


University School 


Virginia Hot Springs Co. 
—The Homestead Hotel 


Drag Sundries 


The Austin Company 
The Bassick Company 
The Bryant Electric Co. 


Hotels Statler Co., Inc. 
Wm. H. Jaokson Co. 


Kensington Incorporated 
of New Kensington 


The Bryant Heater Co. 


Central National Bank 
of Cleveland 


Chase Brass & Copper Co. 
Cleveland Fruit Juice Co. 


Commonwealth Shoe 
& Leather Co. 


P. & F. Corbin 


Mfg. Co. 


The Leisy Brewing Co. 


Lincoln Bag Company 
Mark Cross Company 
The National Screw & 


New York University 


¢ 1 EVE L a N D> 
_ 1501 Euclid Avenue | se 


Westinghouse Electric 
& Manufacturing Co. 


Westinghouse Electric 
Supply Co. 


Westinghouse Lamp Div. 
West Penn Power Co. 


The WGAR Broadcasting 
Company 


The Wood Shovel 
and Tool Co. 


The Wooster Brush Co. 
The Wooster Rubber Co. 


Lewis & Conger 


x 
¢ 


WINS BRITISH PACKAGING AWARD 


Judged the most outstanding British 
Fontaine toilet group was part of the 
competition sponsored by Shelf Appeal, 

London, was 


packaging achievement of 1937, this 
perfume company’s winning entry in a 
London publication. Consultants, Ltd., 
the designer. 


in current battles which have the re- 
tailers as their focal point. 

“The merchants of this country,” 
General Wood said, “have been slow 
to analyze and follow fundamental! 
long-time trends that profoundly af- 
fect the field of distribution, as for 
that matter, they affect all business. 

“The automobile has_ revolution- 
ized American business, yet the great 
body of retailers were long oblivious 
to its eventual effects on retailing.” 

The automobile made_ shopping 
mobile, Gen. Wood said, and thereby 
created an opportunity for the out- 
lying store. “I look to this move- 
ment of decentralization to continue 
in the great cities of the country. 
Not alone the wealthy, the wel!-to-do 
and the middle class will move out 
of the congested areas of the cities. 
but a great body of working people. 
Department stores in central areas 
will continue to exist, but their rela. 
tive importance may decline.” 

The Johnson Immigration Act, 
passed in 1921, was termed an eco- 
nomic milestone by General Wood 
To this act restricting the growth of 
population, he added the declining 
birth rate as dual factors which 
might soon result in a _ stationary 
population in some Eastern states. 

Volume and balance of sales will 
be effected by these changes, he 
pointed out, and food and apparel 
may account for lesser proportions of 
the total volume of retail sales. An- 
other influence toward this, he said, 
is the steady increase in the propor- 
tion of the population of those over 
50, accompanied by a decline in the 
percentage of those under 20. 

Dr. Reed pictured retail trade as 
the boitle-neck and battle-ground of 
distribution, asserting that the re- 
tailer himself was too often no more 
than passively interested in these 
Struggles. “Most unfortunate,” he 
added, “in these battles of price con- 
trol, taxes, and brands, is that al’ 
these contests are marked by a sad 
neglect of facts or even worse, a de- 
liberate misuse of facts by the con- 
testants. 

“Despite the hue and cry against 
the chain store as the big bad wolf 
of retailing,’’ Doctor Reed said, “‘it 


accounted for less than a fourth ot 
total retail volume in 1935. Single 
store independents accounted for 65.2 
per cent of total volume.” 

The severest indictment of the 
smallest of retail stores, Doctor Reed 
declared, is that they are neither 
efficient purchasing agents for the 
consumer nor profitable outlets for 
the manufacturer. 


“Probably the best that can be 
said to justify their existence is that 
in the case of food stores, at least, 
they furnish food at wholesale prices 
to the family of the owner and in 
many cases afford a small but wel- 
come addition to a meager liveli- 
hood,” he declared. 


He said that in 1935 11.6 per cent 
of all retail stores, excluding chains 
and mail order houses, had sales of 
less than $1,000. The average for 
this group was $565. In contrast to 
this group, Doctor Reed said that 
this same year showed 0.4 per cent of 
the retail stores, again excluding 
chains and mail order, whose volume 
was $300,000 or better. 

He termed as significant in com- 
parisons between 1934 and 1935 the 
fact that percentage of increase in 
retail trade was greater in areas of 
less than 10,000 population than for 
the larger cities. Outstanding gains 
were made in the following groups: 
automotive, 27 per cent, lumber-build- 
ings-hardware, 18 per cent and the 
furniture household group, 15 per 
cent, as compared with an 11 per 
cent gain for all business. 


To Freight Advertisers: 
A BONUS 


To advertisers interested in reaching the men 
who direct the shipping and receiving, storage 
and handling of the bulk of the nation’ s freight, 
TRAFFIC WORLD offers a 75% circulation 
bonus on its October 16 issue. 


This is the issue which will report the Asso- 
ciated Traffic Clubs Convention and which will 
be distributed to 6500 traffic club members over 
and above the 8500 regular subscribers who pay 
$10.00 a year for THE TRAFFIC WORLD. The 
regular advertising rates will apply. 


THE TRAFFIC WORLD 


418 S. Market Street Chicago 
New rate card effective November 1, 1937 except 


for space contracted for before that date. 
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When you mark if 


Drop over some time. Let us show you what 
we can really do when challenged to per- 
form unusually. See how easy it is to meet 
extraordinary demands for production; how 
hard it is to throw our smooth-running ma- 


bother you — even if it’s an overnight job. 
Or Ad-Electros, Stereos, Nickeltypes in 


— PARTRIDGE & ANDERSON COMPANY 


712 FEDERAL ST. 


Nickeltypes - Tenaplates 
Stereotypes 


out of gear. A long list of news- 
all needing mats? Don’t let it 


record time if need be. 


, CHICAGO - PHONE: HAR. 3732 
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Automatic Machines 
Perfects Robotyper 


A Selector Robotyper, automatic 
typewriter with dial controlled se- 
lecting mechanism, has been per- 
fected by Automatic Business Ma- 
chines, Inc., Pittsburgh. 

Advantages claimed for the new 
device are increased flexibility and 


adaptability to routine typing re 
quirements, elimination to a large 
extent of the necessity for changing 
the record roll, with consequent in- 


crease in production, saving of time 
and reduced cost of operation. 


Offers 2 Machines 


Moving Words Projecting, Chicago, 
is offering two types of machines, 
using either film or stencil belts. 
Letters are from one-half inch to 
three feet high with a spread to 35 
feet in any color, and reading matter 
can be shown at a straight, curved or 
angular line. 


Macdonald to Agency 
Duncan W. Macdonald, who for- 
merly headed his own industrial mar- 
keting agency in Cincinnati, has 
joined Pettinger-LaGrange, Inc., 
Indianapolis, as account executive. 


AL REPRESE 
RD PETR 


DOUBLE HELP 


This Bauer & Black “daily double” dis- 
play ” added dealer co-operation 


through inclusion of complete wrapping 
equipment in the back of the counter 
unit. 


Miss Gordon Shifted 

Jean Gordon, formerly with Libby, 
McNeill & Libby, Chicago, and for 
the past year on the editorial and 
sales staff of What’s New in Home 
Economics, Chicago, has been trans- 
ferred to New York as representa- 
tive in the Eastern states. 
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data, consult the 


form you desire. 


This booklet tells 
how and why 


tion regarding the 


Business Machines 


General Offices 
270 Broadway, New York, N. Y. 


This booklet gives complete informa- 
International 
Service Bureau. 
It contains illustrations of actual re- 
ports and forms. Send for free copy. 


de id, 
Nails eit vei 
2422 


these cards 


provide the tabulations you need 


For a quick and economical analysis of your survey 
International 
Service Bureau. This Bureau will accurately transcribe 
answers from questionnaires to tabulating cards, and 
will classify, count and tabulate the results in whatever 


Business Machines 


Our extensive experience is at your command. We 
will aid you in the preparation of questionnaire forms 
for efficient and speedy tabulation. 


We will also cooperate with you in the preparation of 
reports concerning orders, advertising, sales, and 
many other important business procedures. Branches 
of this Service Bureau are located in principal cities 
and are equipped with International Electric Classify- 
ing and Accounting Machines. 


Branch Offices in 
Principal Cities of the World 


AUTO CAMPAIGNS 
GET BACKING OF 
HEAVY BUDGETS 


Previews Offer Glimpse of 
'38 Copy Themes 


Detroit, Sept. 23.—With a number 
of 1938 models revealed to dealers 
and increased appropriations re- 
ported to be general in the automo- 
tive industry, new developments 
in engineering and styling are ex- 
pected to supply a wealth of ammuni- 
tion for a heavy barrage of advertis- 
ing drives timed to break with the 
automobile show opening. 

Awaiting the starting gun on these 
campaigns, indicated to be the most 
extensive since 1929, automotive 
manufacturers wound up this week 
a strenuous fortnight in which seven 
of them presented their 1938 models 
and made some preliminary dis- 
closures of copy themes. 

Studebaker and Hupp were the 
first in line to appear with announce- 
ment copy in the Sept. 25 issue of 
The Saturday Evening Post. Hud- 
son and Packard will follow, then 
Nash and Dodge, with initial copy 
for the others to emerge during Oc- 
tober. 

At Buick the preview audience 
was told by Thomas H. Corpe, 
director of advertising and sales pro- 
motion, that both newspaper and 
magazine schedules have been in- 
creased, that outdoor postings will 
be at least as large, and that the 
company will probably continue its 
policy of sponsoring big sporting 
events. Announcement of the new 
lines, he said, would be made next 
month. 

V. C. Havens, advertising manager 
at Olds division of General Motors, 
told his preview party that the 
schedules of the Lansing plant, also, 
are among the highest in its history. 
He said that money spent for a chain 
radio program last year will be in- 
vested largely in newspapers and 
magazines this fall. 


Make the Rounds 


The newsmen were also given a 
glimpse of 1938 Hudsons and Terra- 
planes at a dealer meeting. Later 
they went to Willys, where output 
on 1938 models began last week. 

Most of the General Motors units 
will announce, one after the other, 
during early October, along with 
Nash and Willys. From present in- 
dications, Chrysler and Dodge will 
lead off the Chrysler divisions’ first 
showings, with Plymouth coming 
shortly before show time—as will its 
companions among the “Big Three,” 
Chevrolet and Ford. 

Some magazine releases have al- 
ready been made to catch early clos- 
ing deadlines, but the bulk of copy 
is still resting in the offices of agen- 
cies. Newspaper representatives 
have as yet only scattered bits of 
information as to when announce- 
ment campaigns will begin. 

Dodge dealers were given their 
first glimpse of the 1938 models this 
week when company executives 
opened a series of shows under the 
direction of W. M. Purves, assistant 
general sales manager. 

A sound film, “The Big News of 
1938,” shown prior to the actual ap- 
pearance of the cars, outlined both 
the past year’s proniotional activ- 
ities of the company and its program 
for the new line. It was indicated 
by a spokesman for the company 
that Dodge would continue emphasis 


upon testimonial, human _ interest 
copy both in magazines and news- 
papers. Both “amateurs” and pro- 


fessionals will lend their names to 
this phase of the drive, it was said. 

Direct mail has been given a prom- 
inent place. Radio likewise will be 
a dominant factor in the program, 
with the Major Bowes show heading 
the list in this division. 

Dodge is also expected to put 
plenty of backing behind its deal- 
ers in aiding them to move their 
stock of trade-ins. Promotion of 
service and accessories has likewise 


NASH EXECUTIVES TALK IT OVER 


"It looks like Nash's biggest advertising year," A. R. Boscow (left), director of 
advertising, Nash Motors, tells his new assistant, Fred C. Williams. 


been given much attention in the 
general merchandising drive. 

Backed by an advertising budget 
which will nearly double that of last 
year, Nash division of Nash-Kel- 
vinator Corporation Monday launched 
production on its 1938 line, initiating 
a drive which is expected to again 
place this company in the top rank 
of independent automotive manufac- 
turers. 

Unfurled over the week-end at a 
preview party at the Lake Geneva 
country club, attended by more than 
200 press representatives, the new 
models feature three major develop- 
ments, 

“These features will provide our 
chief copy themes,’ A. R. Boscow, 
director of advertising and merchan- 
dising, declared. “In them we be- 
lieve we have a real story to tell. 


First Copy Oct. 9 


“Our first consumer copy will 
break in the Oct. 9 issue of The Sat- 
urday Evening Post. Complete de 
tails of the campaign will be released 
shortly. This year we expect sub- 
stantially to increase our use of two- 
color copy in magazines and to add 
extensively to our list of news- 
papers.” 

Other developments by Nash this 
season were outlined at the preview 
party by Charles W. Nash, chairman 
of the board; George W. Mason, 
president; and Courtney Johnson, 
general sales manager. 

Reports that the executive offices 
of the company would be shifted to 
Detroit were discounted by company 
officials, although it was considered 
a possibility that two or three of 
the top advertising executives would 
make such a move. 

Geyer, Cornell & Newell, Inc., New 
York and Detroit, is the advertising 
agency for Nash. 


CLEVELAND, LOS ANGELES 
SET AUTO SHOW DATES 


Los Angeles, Sept. 23.—Los An- 
geles Motor Car Dealers Association 
will celebrate its 25th anniversary 


with a Silver Jubilee Automobile 
Show in the Pan Pacific Auditorium 
Oct. 30-Nov. 7. Chet Crank, Inc., has 
been appointed to handle the adver- 
tising and publicity. The appropria- 
tion for newspapers, posters and 
radio advertising will approximate 
$20,000. 

The agency also handled the deal 
whereby Dick Powell, popular sing- 
ing star of motion picture and radio 
will appear at the Cleveland Auto- 
mobile Show, Nov. 13-20. 


Robinson Heads Course 


A course in advertising research 
will be offered by D. E. Robinson, 
director of research, Federal Adver- 
tising Agency, New York, at Colum- 
bia University this fall. The course 
will deal with the research prob- 
lems in planning advertising cam- 
paigns and the preparation of adver- 
tising copy, and it will cover the 
analysis of the product in use, in- 
vestigation of consumers’ attitude 
and buying practices, media re- 
search, copy testing, radio listening 
habits and package testing. 


Buy Magazine Interest 


Controlling interest in Oral Hy- 
giene, Inc., Pittsburgh, Pa., publisher 
of Oral Hygiene, Dental Digest. 
Spanish Oral Hygiene, and Proofs, 
The Dental Trade Journal, has been 
purchased by Merwin B. Massol, pub- 
lisher; Stuart M. Stanley, Eastern 
manager; Clara A. Paquin, assistant 
Eastern manager; John J. Downes, 
Western manager; Robert C. Ket- 


terer, publication manager; and 
Mary Connally, assistant to pub- 
lisher. 


Promotes Smoked Turkey 


Pinesbridge Farm, Ossining, N. Y., 
producer of Pinesbridge Farm 
Smoked Turkey, has named N. W. 
Ayer & Son, Inc., New York, to han- 
dle its advertising. Newspapers and 
magazines will be used to promote 
the sales of turkey through restau- 
rants and clubs and to obtain mail 
orders during the approaching gift 
season. 
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Write or call us today about im- 
printing and distributing your 
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NE of a great airline’s crack ships is hurtling us two hundred 
O miles an hour eastward across the continent. Night is coming 
on. A purple tinge darkens the sky. 

We are over a city. Looking two miles down, millions of lights 
twinkle like pin-points across the dim landscape. 

“We must be over one of the big markets of the country,” re- 
marks a young man. 

“That’s Chicago,” smiles the pretty blond stewardess. ‘Second 
biggest city in the country. Only one bigger—and that’s New 
York.” 

“And New York is bigger than Chicago—because?” says the 
young man. 

“Because it has more people.” 

Of course. A simple fact. And more—one of the fundamental 
principles of marketing. ‘The more people, the bigger the city; the 
bigger the city, the better the market. 

True, too, in advertising: the more people you reach, the more 
effective your campaign. ‘The more people who ask for your 
product, the bigger your sales volume. 

And so with publications—although this fundamental truth is 
often lost sight of in the wilderness of bolstered-up claims. 

For instance: the biggest woman’s magazine has a guaranteed 
circulation of 3,000,000. The biggest Sunday magazine supple- 
ment, 6,000,000. Which carries more food and drug advertising? 
The latter. Shrewd advertisers quickly found in 6,000,000 the 
BETTER market. 

Now that SIMPLICITY MAGAZINE has been opened to 
advertisers—you may want to look into the possibilities of an aud- 
ience of EIGHT MILLION sstyle-conscious women, reaching 
for their favorite fashion magazine on the counters of 11,000 retail 
stores—every month. 

You may find after investigation that SIMPLICITY’S aud- 
ience is a better market for your merchandise than the next biggest 
magazine, for the same reason that makes New York a better 
market for you than Chicago. 

At any rate, let us tell you about our 8,000,000 women—as seen 
through Daniel Starch’s eyes. His report, just completed, will 
be sent to any interested advertiser. 


. 
AIT RSI 


MAGAZINE 


419 Fourth Avenue New York City 


¥ <a ‘ Pgh ae, ae § . : om . ts | 
ip 3 Be = Ti um i ap. es 
is oar pe = - “Sint arg ie iy a 
7 | cr Spd freer. Si ee ss 
“oer ay ae het Rays go sia a Vi . 
ee at eee a 2 ger Wierda ob nauk i 
vie ie bd a, 2g me Ve ° 
1937 a eh: | ‘ 
3 2 cei 
4 7 
ie e eee ona ge te Ue RE Ss tat ie : ad = i 
) 7 | | . : ‘ 4 eee * | ) 
ee ee Leamece ace a: ie Metane ‘ % | : | 
: id My @ ” { fet eee ee ge ie By ” — ) 
: } 7 ia q | 3 = : ‘ 4 e 7s ‘ 4 « * 4 ‘ y £ 
. . . . : ‘ . soe a. 
4 . . a . . va ‘ . 3; * roa be : pea | | 
. rs ‘ ‘ s . ° . Py apie * : pa cm fk ve 
. . of . 4 = ‘ LPs. a ar a site ‘or Sh ee ne ae id cou 
; i sd 4 a : ate ag \ * ase: rei ea a° te BD io oe gt £ ite ways 4 
; ) | ™ age be ae ee be of er Fae gs Fee - i ot a ee 
AT es a +’ ’ . 4 oe ’ ' oo va. 2. “oun f ta oe a ra ‘hcSiled ro Cpe a Se ae ws an : re rT. ens ‘ | | 
; ; ’ ‘ : Tera. ‘ f aa 4S tai et ~ ie: eee Wee? © Mee, os neater Ce eee x i ee YOM Wes oe fren’ | 
aad e- A . . ‘ ’ . . iy sails ee 8 a esis lye) > oe, we 2 roe 4 a = ne eee Pe j a ‘ A Bet : | ; j 2 : : | | 
° = f 7. oa A a age Wa r?e Ye: . ~ * mee ae Si a mba.” veiotiae a ws ee an : Borsa’ ds. ews Gey er ae) a 8 © et 3 < oe ahs Cys. Y i ‘; F ‘y e | | | | ‘ 
° aa * v;* 9 no el. “rr ra ae *. “Fs * o ee en Se i, aS ae Se ey a Pai ee aoe aghex ‘ a om “VON es ‘ : we ex oa “ | 7 | fi 3 i 
: fe a = | of : ; e ’ es ‘ ey, eae, S Wee a a Saye j 5 eee ee i ec sole, ae we) c eae gi os ge Ne ut if ase eee ee? ee ‘geal ate : 
An” ce} be “oy “fe Soke use gsc ek “a oie _3 ye : ee er 5 . Pees I es x 5 Pet ae : ¢ ¢ te ; a ‘ nase 8 Soe bee ya hae ‘i? sie zy re eS ; “ i ie . i wal 
m 4 pon oA sh age be bee , Bree fe . ee es ee ae “Taf cr tie ae Pee ae er. ae pits ie att - * : Bare ety i eee | Ss re ata ey iat oF Oe 7 : , 5 . if : si 3 | _ 2 
i a ae see a . nea eae Cr aad : a: oF a eee a SS: AUT gt fata 4 snl : a ae : x wee 
oy okt ae atte, iis BY ae te fd % Sta ie! a Se Py a ae Chee Be eae as Cee at is I es ei he oe Se oe eta ie F Sas. re eae . a ve fs As , re | sll 
ecard i Sai a 2 ty Pater Seance te cg ks ‘ae ae ae Pog Bs Shee * Me 8 ie big kt Se ee ; tes bere, Pith ee: aS. eae oes cogs pi 
Ee e a x oat “ Sg ‘Adee ‘Wey hs Ae ams he eae 28 Gee i oe oe Te ei ee be ree Weees } uid : vot os Ber high * ong ote Py he ita Sa” mus 
<a os Bee ga a ae Sega Ye eo ge A ae artsy Sia’ vals Ds ce ee Lares gh tae” "Ge Var ey : Pegs. eg es bs oral. 2° H4:, = toe am oe a 
beage sot. ete. ee ay ee SRA Se ‘ ee vies ox Rete feat cae ee igh Schl ne Dae: Regn reek My ie ae ee bey: oe Pr” Nee et a oe ; eas f Z ‘ 
s x : % - a 3 ie: See a iy be ete oe : as ae eens ee ee ke Moe eek, Patty Ss atte a ate atte eo oh a os eet <a 
ie ene he era ee nes" “Saat noe ys bn a age ied ete Seite a A as ere ee 2 eee. Se te tte” siyten” Ms gh 5 a can meet <5 ie? oa 
f oe i a a “i we. fo oe a : ae ae Lert, « t: AES poe) gaan ee rte. See, nye tte Fe Tac Be 4 allege | eer NOS pp of Fee Re! ne * the: fhe ighs oe as ee aie 
ae F - Ayr: a LS ie re Poe eee ae os ON Cane ae. Pots 4 : ates ee a ae i ieee a Se a nore eee he eas oe, | re a ‘ee pene : ~ | 
” ae oe ae pe - red of ASH em, pet : ress " we iy io . a Se at 2 3B Am *, :% Banc fas i te. Me ees PZ cee we) ~~ , rf bi e : om a 2 Ln ei : é ‘ 3 : a | : : : . i 
pee. “ ae aL, ae _ ne _— ee ay ox pee Ca on a "> Wn een a Ss, ea aes 1S ig eg Pe ee, ere ee = ay bg : . 4 Grae we FS" Bt a ‘Sue ¥. iy : ae di. 
, - Pa ed neat : ae wot . 2% 2 a aes = ae, eae ee tf. g > Re eee ee ae S24 Pee ee A Seale eS s ee tes aa te eee yt ee a t ; rn at ; Ji : : 
. PR Re ods oS Fe Ty Sevtree "Hee i a! i aa er. Seb ad, ee mie Ma SD ct3 P eae. ee hie ‘eee: OP og ee meet ane res ios ete 3 ‘ % Bs ; : 3s y 3 Ai | : : 
; * ah i Sg rs vis a8 bee : mee Sad oe eet se' g(t? 2 .* te sh. ght a eee * + DOS 2. rs LE Pg, eet he Jy 23 4 FNS . *S¥ ae 
| mE nf xf eg igen! a ea Me re age ae ie... oe ae a: ae gee eee AE BRIE t Fig ce Da at. = 
te Bee, ioe : 27. ate? ae moi, a i cg Se es iin Lee cr, 2 en abt ee i eee ear ies AN Sey phe] Hy CPahie s+. bgt IS af. Re Pe ete nti Pe LOG Fea ee ee 
a ua . hee re ee <7 << pie tet : scot ea PS eet) meron mes cont i jst fa ea ee «* oy *. Does! sped a! a ee. +e fA, Fed ak i oor 
| t | pe . : : a Pea gh ae Ore ie. * “5 cg a Be ae. re ie eer Date a Pea sepa = » iat, — Os Fac Fe a e egies Hex et ge: fe a, nt te. ers i ps3 Rane Oe s cA ne or ie 
; cae sto. oS Ay der Pe ed , ae ae a 244 iE ay ia jake Maret Si Sy ee soe eee pe ee “ Si ie _ LB Sern te eae oe 2 laos p : : : : 
) : eee : ; eee | ek aie ore? % pas. pated be Gs hee ee tige Te ee eee rere ew : Bice rae pee a pan : aS ety ti 4 4 Nie: : a se fo . ~ 4" oo oe bed ~~: Pere hy : ¥ pe ate Bf are a Says 
tage oe eet iF ete ee! ign ig EARS ee et eRe Pvt sagt ag ee 2 ie ee alone | Svea bo Sees Sa Sal Pes 3: : 4 ee 3 a ae a e : 
ie a2: ‘ Raty he be YF, RE Sag Ch: iat SOR ae : Mins. Sate es a rend ve joes Lek ie ae za a a > 
‘s | ? 3 23 ts = 2 a : 7 , . ae ve j ' Ti .. ‘has Ae ‘ a Ke HY : aS ° AOS > ee Sp Sn Aaah Siete 3Y se tole? ~ OP Fas i r 
¥ ot ie Be at "s NE SL De ore is? re: ‘Tehwiiee Re oe co a ‘Bere ee oe rene : ; - ~ pay Sal ee Fae ee ».. ae, ion La vs ge Sy Soy a oats aay at HHT vray Rete, igh SNe ah Be yore a x ON = eta NEN . pee se & 
¢ oe MBE “a Spee eee is vad Fite iy ‘ag G a | * rate | ee: . Bee ii Ags * ath ab is PED. He: ; Bi SER s is ji eiek Rteeour ik AOR y er ee 
oe sad ob oe 3 oF, ie eat ESE ge Aa OF hart. oa a i Stas a <r - ‘Noe ee partes TS Ai AO ye > ithe aj! Sieh ST A Se ae Be Hid < Biba” 
igs en ee han bt ies Seihad Sif) a a Eee = eee ae % Per at $ AMEE. ’ tbe ntgre VPS aes he Reh ey 7 atieh te : s 
: 3 : = ve e eae: es -4 Le = eee Pe Fite a ey ec ee oe USER es ». BteAD fof ae Os gant S. Pte MOR makers Sees Qua at vt ie : . 
REA Gee, eS eae EGE Se et eT A eigen: se. ens oe Ah Sho as ne ein a eae: He :piligk ARATE LSAT ER ep eos 
um oe : a a She + ee A Be Fe ane pee Sirletc rks 1a eae Sea Se 2 ey ot SS. Ot Eee ae ei a EL oe Asia gece ke fi ae oe * 
: ‘ , | : : 7 : ee Rey a a a 38 ~ “SA em sire. 2 * ag aaiiee ee Th uh rat. See Ry Sees ay , vO eer : 
2: es a Pe | Bis Pe ees ® Ree 2 oe a a te 4 ras’ Tiss Yes 8D arb Rag kOe bp hs LAMP Se coh re Oo ered FERN Z jens 
1as bed Ros » ze r. OF: pea TY Boas aa ae", “aes 3 : eee ee EA’ es 5 eee ie ap t= ae. By Sa pee ae on 5 repay oe ee Ee ee a Sa Sa“ et SP a a TL ii Fe 4 NS y f ut ee ere 
ft 5 ee : 3 z. ei Be a ae A ae ae a : nePes ee vender Bee A eget arr Br ay feu a, |) Oy A 4 s See ek mae tae Sos ar SE be ae MS 25 i Y d . s ae age wot; war “get : PRs Wes coats 
: ee & | z Hane ae ae le pe” pe: oy syed aM aS enue oA eee of Sah aarae : coi “20S Fee 2 pies FES oP gh: Fe Rebs ie Tide a4 Be ees hg SY ae ‘ee ee 
3 ioe ie gare age pet? — ee ee ure spas! 2 oe eee fl LS OR |, Meek PE Ty, oe Rass 3 ? rae MA Pats teeehae ssf Fos Seheee Gta es H MU fe OL oak Rye ia qe aes 
na ee Be ee Bees gan ai. ae ag ES gy é aie PE ions ie pias Sy aie eat Rae Ales Sie & fate aed dit een, 44} ss rae veayy eae 
| if 2 * : fs i as pee cae ' e ca eer aS Fe a ral P ae eos tisaye + oeoe ” P + Mee Ta See nies *., “ _ . pay xX we ieee - - wepesy i fot Bis th Bee tae ag ; : ONO RE CORE Tr f, bist Se 
ind go, +E : oa 3. pe i bees ae ee gore 2 ikea no tS 5b pee, BREE oo ee pT KES) faire Des tga ightins i $4 Spear Pe ote Pp saa sit bs as ‘ is se ; ‘| 
TAR ae ere oe ah # aaogel es nae. ee 6 Oe er EM Be: 3," Pe, parte tee ee SESS seit BH hor SSE =! Ete SSE A | SRY A has BG Ric 2 on PES) : i) 
Sees ese ay PETS og. “0 85. ae uy ro” oO AEG se re ead BS > fe rags Birt rk es Fests Rt iT 2 ee tea.) aes As LuIes, Bee Aen iN i; Tistetashy fia} be By ASI Pi, 
“i é a Paes 2 rte aces base, =. ae oittite ae a Teese roi On Rgt : EE ES teteset es eae cee Bae cg ce S% ne SERRE. at eS es ew Se ae CaS ? De Sits ett IS a Piss (5% 4} Be . 
Bett an ed ae ea LIPS ae A EEE Ewes Pe A fe Te, Fis ay eee ah ete ties $2 2 Re aS Bs eae aie sat iat 4 te edie ee is Q 
3; cf SS “tf i: * See ~a te ye Bes eS I 550 = ee Arig Lh ore > >. Siac) Pd ~~ Soshssetag ss Series see. Fe. Ded sro st as Breer ter ETAL FOG nwa & hi a alee ity A ; : a © : | 
eal RSs tet. PAD, sian na maenipeee tgfty as oon ae, EY: * S25: eg? SP eee: a Bret LE Ge ApS ITN tn ts athe Bie ers Pathe: iaght Alan aU s) WE ae et Lae : é 
§ vi tt” + gS te re ES ne a PI FS a 27 esas ae ens et eS pare es 2 en so oe Ga Sa Ss ents = a eae Bs eo! Lee eek ONGM Rte th Cit ear ts <4 Rey! ‘th eh 1S 2 ff 
Re pices i Fen ae Bo ae ag TNs ip RE ites ore Rage PALS ok 9A PTR i USS SS RE ess pean Naa aie oe SSiath Tea sates, ate VAG et te eRe) *! 
ng Beasitey et cS ee. 3 Bam y tet Ps eee v epycps tine oo escen See STE edtie -Vyeeee ees ? ae ) . : Cone a 
) Be : : iB aero Soe ee err Freee Saat eee . EY Athy Tags ae Hi ERE Rs bere AN: Eee oe OY, 
lio Seas ects ih gee ae Baas Satan ae: ie bak nite _—— i seas Hab stot Bie a 14 its HASTE 
_ A Pe oe bi Mis te : f : Z ee ees ae Neos BO: See Bi Ppt? dyer Maat He Fire fy Peis te pete on ea eS gee . a a 
BS if ie eee , e Be t¢ ase cosy iy at: see. 2 " iT Hs of ies hy 54233 a9 Siar 5) shes 63 HSS a shiz ayes He Bie os e 
Bs. 5 he Fre 4 3. ie Shr) aes Ries y Ot; * . 2aD Ril: 2 Art ve Bie > es pied pase S 2 Pee Ne ve bao Ste ee 
Fs vin Ny arte REG foe yar Spars eke see art) ea 87 | FRR: HVAT aR PE RA ersea ns eee 
BN Ee aoe gee tay te Bee Wil? Woe Res GIDE is Ny Sgt tae ce) he ee 3 
hat? Bebe py Frat bes ~ ° aes ra AG 1 ne eh Regatta a9 Ais} wae 5 Dosen hte S¥Ainyt Rea 2 * ? a ie ote ‘ , us 
e ae oR eas: us Le Nagy eet: bigs ast are eile Ki a Te SY Satie Bist dase Bier f i 
Bb Ter Pots ker AAR At oh brass Fae fo A BAC Hy tae parte 5 Pr ersshs te SABRI A te POA RE Be nee See 
Bi cen seat det ae iif fs) 13H Vines ares! { SAEs ee Zi: Cr AEM yeu: Byte: a Fae eS : seaiey asia: “ee 
reh BR es fo 5 Su iret Hi ede eee alt Sais Te ai ra A Re BaP es RON  R SARE Ua: mee 
ne Ree, : S SONORAIS Ne useas pte? Sits Ate 4 AY Ay sata: Brest Bie Bt ee Wine RN Pata iat To aa aes 
son, Pts oe SEE AY SMES Ye eve I}, , SSSR ME oA ; eta) By Wee ath: OH PRR ORES oat on an oe - 
23 aieo ‘ Cu, } th Yee 3 bs i<o?.y Prise > ie ih Rtey ti th itt oR . TRAE e AY spate Sig bee ae j | 
ver- Nate a ‘ WA yy Ney Wy }H So AN tf : RAN “ 44 tees SGiGy: ides ri iA tty Aish: hy Sas IES A 38s rhe RAR a 
RRP ne eit d, Ff s Wee pred Meh sey yi hs Pat CE SS ‘ Ws ine: Yan's fat “it NG Wadia tbe SUA Mes Seta! Bie HENS Pec cote ey 
um- ys Bh Oia ee Sth ait. shea tts UE ONS ft roads rh Soup Wales: noe sia : GHG af a’ aN 4 Sane arth Hypo ay ua tae stetza: $2 oe oe 
Seatal , AL Px oa H peste Yeo rv PR =) t n Steet = PLEA) * Wf GY SPL SS RES ns ath HY maa ni) SU a 
en NYDN NS) ESET OSE Seakas ts nates mses Bat Basar aad ca HR 64S Sienna 117 fae cs 2 BERET iia oon 
irse fi De en Bee ? Mavedy SERNESS ete adi feb Rea Ae eS IE s Hs fen tenho? iy fet NH, FOE NY a eh PRR os 
Bi, Wait Sr Bey. Ona SICA ste one NA tet Bi egttauet st AUN AEE Ui ave sete iar Bas ites the ene: ty 
rob- BS SBE FP Ca Ah "i ; a} aR Feces hag ae ga} Pa eA Att acest AR pel en Hit: His eth ea aan Re ’ i 
Be eat DS }ssarkhs pee «3 hy 3) SA Scop Rihesear: itd Phe sf) Hie? : adit Bit er rts, Wyeast: Fe she gh EROS = = — 
am- ae He Bort tL NR, By Bigut BE Hing HAL ete gut ARATE Ye SRG Re Bias eae one CELE Ty aa i 
: BUMS Orit 2 on PNA 8 Hy od ty agit bats! stetart hy, pi i ¢ BHT sages tease Pech 37 FEES te fe Tika er pate ses Sipe Ree Phe. 
ver- ue i ke pies C568) eg eh) Ath SERS As SEAN, Hy ssastiis stil faats iets pat aatei ia: Fiqh cl igh 7S 3: ESR aks: Sb a 
. ; ( 7 oy AA GAT ARN p Moeeichs Rr ak tea Feces er We Pa ae tee hE bs ae 
he WAC Si ais vf Bp aio a" Rae a th Pe ht Sh Bi Bib Nehiebisiesin: i SENG HiT vhs: SERRE SES pestered eas Rs oe 
t a ae TAY medite, Di Mga) oo 8 GaN cet 1 3 we Res Mes SS a) Saati eH fear fe Hens PR ee 
in- i Bie a3 at yar M, P ARAN ; “ RU pes oe Hise BY A Hay etait Bee adhe a te) a See Poe 
i vi : : : A HPA ie tp Ay oe REA Bigs; sites fats fie irs Se Ae ste heer San Pieces pag 
tude ' “a Ae PU ith ‘ Thews 7 se tt 7 4s ifs Utes pe Beit b Avon Hf ay} et sath hese=e tacvect fetch riieice: 
b} a YS BPRS EE tA 2 £'G)} at $i) es fe haces eee Rw bE ic Beet n ate ee Stic at eee, Hgts = 
re- Bit order See 4 ie {eriee ty a4, vw tie Ae PY Att sean eet 335° Hiv te re ac ON SR Sas acc tte 3 Be es r - 
Bsa iS EY ay EY ARS Aa SONS Vad it ai Pipe): i Hee Si ae tlt eR a gi dt eet os AN me <n 
ning an et PPR bae by Ceaged ats uit fi i , Gist CPaNeg tate SG ovals: PE Leni ee os *; ite: tee Gate imtan di oe ™ 
Bak ores ey stilfis sete PAN Sy NAN 7 Oh os a BY PR eH ese bo epttts ts 74 bea te sake ae aR ae 
a : : : oe Si) a Bhi: AN Aapaibe, dy atscbst its Serisitse BRS he eo i 
Ps ieee ea Lats 7 0 i Hila baiay ATE fs S2HU)) vy fe ian Nebge ised Uses Shee asaya: if i Mene eat BRR oe 
BR NUTR SOR SEN CK ESTES RES BE AS Heke beer Ny fth7;- By ey Ciel Sats Pag RS Hittin teed septs: seiitssticekseieits foe tet Sc 
Baya ge ¥, ae a Nf {:% iy ; Eorshs a eee if 3 Ass tase: tint 4 Lippeatie HAS oats) sbgezeghisstegategtrty v= sac aitistiner: pay Hie cna 
Ra Bassi Tat inet, ak Asta eet Bie Bask hee da Ce Gea s Bape an HG RH Oe om 
t he HRS i a a BUNS ee wee 
Pye eS nf vay: Seaas Per sstsctstHe: £53 HAT Re; Poy ANE: <4 2; fF 86955 SRST Re tee eat SRT By Btn Paks : a seh ats} Saute 3s 33 Boia Se 
4 5 : | : | . : aa : aid Sheen ASN itt ne a Hips sbeaged $332 s Chee seasons: tee Piast Ree : 
a “Ai PRESALE Le i> tA SMT TeRe fave aati nse sr a Rhy Hitiaite wth a nti ee Lanes 
cutest fara Ue att Pie ty nats TAR TSE E Hit tscreres3 A ‘y en rH ibehsiien ve Rh pe Resi pan ae eee ae | 
Hy- Ba ix a Wt EEL BOM Sa) 33 MEAS sade A SETHE Rr A. Bi A Re ae 4 TTC Haat ks se pide tteie oak ae ties a RS | 
. Peet coat oth Raa SURE rc {33° 4 t7 FESS st panera: Sao} seit ‘33 if? bette tty s bist oti oF) ee HEnittat BA aie RR ee amma | 
: } BY Aes See PB OES) Se eae SE apt: Werehae ba 7 if pieutee 3} bese epee ae HE Negi gt hitee sss Tt Re args ag cas oo 
sher Bai De META Lit PCr Se Bist $3383 Fiee8! THE Tees iia keparata ieee tia syyese itat Yaad vat tebe ER ee 4 asia 
| : Bay AN ee SURE L Fath Hisihh Gao ke fis): wy ee RE a oa Res Tet if i gaia 
gest. ae ayiaviehs oes the rave ee PUN ear sane se Hi Bs PAU EAS San ds penn IRE aR Bees oe 
aa Sane RE Umi canto LE RU Sat tay Rit ie 2 upg Eatis ERR OF FF 3 RUST kt ee Beau a aii ag : ' 
oofs, | Bray A afiggeststs Been aL Day tp a SARS rahe peeadte a ME Ta SUA a Eee Pac a | 
RR Roan bree Batons BE sf Bite teat Ritts pe ysstyyties” yi s SU era amie ade ie ee ea rhe 
pub on tee fee eee aii phat Res te > feesthhs aunintegsststes LCE SS Seasithces Shp iiuc i aiasna tet, Mais Neots : 
Day ets ner eats pais Hf ARSE ela see ay TER ty 420 awh te i boy aS ¥ tip a eae rae Oe ee 
pub- Bn Ran te ty Tih, RENAL Big hay BBS iY AE NR LAS ou hie BANE SP SU aaa as ca att Sea a 
“Sa AR rece a Sit 2 PESOS Cah FF HR Pedi es PE MRID isch ie a pant sinh eats 
stern . ORCA RRSE TS ag 43 LG tena wen a RUS ihe sreet Bei ie aanagt i heute Si tn Bit heme i 
Boe HY Minin ated RaEAU Feta esa Tet}; eet) St CS Ge Te ia aa gn Sethey | 
stant SENG BRR AGA Spuih itseagere yeett CHRONO TH PERS eite oh fly en HS epider abeehitvcberseddagt gee sy todas eee sista Spe ME at os 2) , 
) RAR BO EAA By gantityes: ati iity GR ties: ye oy ey Iie BSE BS Soak Se ett RersHstesteceitis Tet Than i 
wnes, Rete Sea Ca a eine Nhe: e Kates ee Ne Hage Sig iii. 
> SAA SARES Sty deters serssa ee oe perl Uie eg acetate: wa aR Pa Es TE ANC Path aCenc te tee ce dete eee gs Re ; i 
t- 1 [AMS MRS ety Tipieiseeetaicda sete! Pate e dae Nass tftseesekt sttheacticteses: ee fe SS 's spe sgtidifeurittee! eager uannigite teint pane He i oe 
= i ea egies | Man a i ff. Bs eee 4 ROR LDDs Rta ant fsirty He ii sis 
a is ae eae ga Hee Biter fables Node ys raieee ses: MATA: piisiete phe ts tape abes Ea ay gee ee 
an woe part seats be Bay i SE RES Sreitrin sheets tersiasee indi sstcist PASAEGRE SEH As PLLA a aS Satrateat BCH sah ieaitents «cf that ain | 
. CUR ST EE Sayeseicet: REG JAMS Beaeet gen Avie erate FN Mahe | 
soe east Baar begs fesctisessaty 33 pita atest geeteaeee isc RESET Pe Nt SA ea: ae aig liga ash oa ey tae | 
pub | 2 UAB eR Le area raafhstinnesnee aihprt Be ec M HTT str OE Hs Visa tihitte Ba ee Ta Ese a 
a pesetea Daa Pee Pane tas tases i stpedisebsuescerey ths TH aipasteps oot Ness geese SERS Srudd slag steps» HEE ee See its ; Sant aah ge ane ne — 
4 RAEN PEN A oH IR ai Rptysiesttarstethis 738% ihe este eed FHanisee peste ieee} aaa ere Riise ane eee _ 
— BBR i ctbitehssieateea TePsrTM Hie tet} ez} Ath BEES Ca Soogean tier ie ies eben so 5 fi teotty ast tts pititeweks Po i eerie pee its 
mn iitave EHS PARRY epee Sema Mae Bares RE SMIC R asian stig OE aR wee 
iiishaaccd WMA sete ee Sy ee Gas = - 
EAN Saintes Ghipht aE Ga ea a issiiittage 4 Beh BEER Re eee Te recent tyseese ie esee «SBS oar tied oe 7 
*% I ea ual 
BESET a RHE Sis ae He Casitas enh sits! irate encore outcasts: pM an ergs f sansa peeaNe tats: Pte tgea Feoercna Sea = 
MEARS SERRE eet neiME a eta Neate Pr Ate By Paap aaah eataeassta nea PT ae rag NEN So pea Ber 
Se Raa easy ca ase e rises Boy TEESE RES, reideesee! BRAN Ler eR ata st eateries tae Basie yy Shae Resestigheee (sf: ee, ki 
N. PAS oREE SA) b> Stan CaN Sateen deneas Sok: 341: WARTS Sy Ban A tran * HRCA Sagi asateas eae ht ons Soh eed Setastsimiaeeve tae ae pot Uh By 
ta Hanae i i Hi LN seed Peale fh! sere i) fink: i vil HRS Ree ati ass Parks phe 38 Biss eee festa SAADEE Hscdpischeeseter ses BEY a ec ae 
“nan . ea Spee tie is ‘ Seeds ei: Ra hig eter etna neetaa Beet ante See ee = 
. : RS aera MS Ae esiraeersyess Re Be se Gtr pz: So RE oe Res OE ee ee es te 
Ln" eet : oe CR SN eR ee ee ee 
BREET Pepi aha en Oy He veh a AS Hae te vertices} scstespstsite estes: Pare Skene detest ae saree A S2 ppsssed sr¥eeE 33° wie yre Ne OES REET MLE Megs Bee. 
: oe peer tie a a ferent age aia: eee oe oa a 
3 an Na Teg eet FR ait Binet Pits Bre iy Hanne uae Ee a RS Gs ie. 
ymote — peers See Rei gan Ua SoU VIR ed ee " i 
DSSS HERES Seats. ee sy2 SOT i SAR ies hie LETT sbiathctsessteis- Sythe ME Es ae Eee Rates ae nat apie ee 
ee ea aaa PAHS Ri ye oh See BAS Sstissust ho penso get res Bssapi dieses feist spritedeast tees, 3 Mor co: eas jdi= 
estau- ‘STUN E Sateen (Rs ait BANK Sasee eis Sitti isis. RtH eh ab acai ea a che Reyer ad PARRA Rapes Oe $33 cee 
oe fie bate tists Es ah RR ra IHRE ORT BANGS Seat Iisfas is ty PR ik a HOR it ieee ae 
mail : Rae HLS aC asa FERS BASS ry Re sséctagsee tees SB peices Oeil eek Poa RH ea ee eS ean aaiccan ike ete ks 
. Sd Mee ae tga tersy EOTAAS HR HS PSY BOR H Beat oh eee TES iba Sitar ane het ise ate oi Shuniae a 
hus fs Uae ERE EES ge: f SS Neen pce ama es pei gnaneme se : 
4 Rea Cr IES Ta eae Gane See ees an Br 
ee att agitnieus ESTED WAL That ett Siantuniitteanae iy Piifseewes ps sR ince TORN DES ie Soe. s: 
ab iegee's Sertece wei Satur aan Saran Messce iti sigss Seegdderscieigts: fi Pa Pe She DE ete tse Piuinaeuie oa | 
— | ees States PEAT Hi er aE : Sat ses E AMEE? Ey et nny! py oeg te presiepSRa333 577-3 Sesacei st 
aan a CL Oe Te 
8 Latin puamettn: crtagy euvemiag pian ote ieissetaneses: giitstiy BEE Upp aaets aa HEsinae pati iepieesis tyes Weeite peasstes jae 
SU a Cea ira itiasdetiiy eae ine Ca aS ee ce 
a es Spin ft 8 etencisens gta hea: iT Rettie? Hssetiiaatiie beds Beth tage ee Nema SHS 
Ro Paihsretesee RARE SH Huhiote natittenaieegs aa sitesi te fee Brie | 8 Hirata: ae PE ais ee 
an ee ae Silda mun atria Nene cee its eaNitessiens Tate Higbee eer ge Sirens CE BERR RE SS Reet) 
Racha ox jst FRE RaeAG eed Se Teaciscitene is “ete tenth NER fy eis) Eaat tne Corsi og Sb ifs: i og eee eee tes eS Be 
ES Satan STS Sant $3 reathy: Bae B thats ats is eee: Stedectentp ioe teste? icons Rapes siseeaireseesscdsy: BSE 33 £25 Beinaeart ines Se eas 
SB eee eet) EY Basa bees eae if sit ees Estes REA ns isaes HY seat: ae teeth ; Ha et at Tay Bat ‘aay iia pas eee 
3 NEARS eee We isresiyeeee PE alent Bee tS OC, et ryacdanteee ORS da teeds Beets seek Hpi ts ay Seas Bue See ee 
va ee ee are eee tis Beri a A iy gas: RRC re ae Hit sts saftey BB Breast sae: rp es 
Se RY 9 $3522 eat Sisigeeeiy Att both sree ene APE Pay Treas dee iM PEARY Det rer Sp iistonae teres ey PLN Mes ee sti3slegie: ae st ate 
RESTS Cys aethtd: Rize: A aaa Beet Hal He ti Mssh ests Gist eea ceca: te eee nen aoe : 
FY *. Baan tt Ra Ta ratte BSA Sane ty RO Re eo Pag oes Pants ear dias estates tiie Be Seer | 
eRe ANC Seated aessieessstaatete Hseee abi Geez: Apt ses Sed: sie: ELST sete feasts: Bie Mtiseesesser se Se Sidtcssisssiiits aU i Rea Te ae : 
a % J . 
) ee Sarah Re ELBE. se as FO eee ; 
Marge SV SRR AES Sear e aaa Sas Pits ae HAART Be by as 3 x Sih pei iesne nat rateea ts pitt santuspikses eee ee ae 
Sit Eee ithcae Bopaci Hints i an Ch ee Ray ce c 3 aH aee Sei aa tier tees Bis Sprite pba terettn Otte Si 
ee ss iota REA aH rey Bees: eA toot be pie Bi ve Sepa ee ber Pttty tates Be Tih Nore se FERRERS patsy ats tgebesstatt~s 
Rains Santee Nort Bisset ities AE Batty alee ttt st Pos Se a Cae Sasditety Tee RES BeAr ip Tabp i Ptesertes wes wets B= Se eeaswegy satssiss 
ae reine ateehe isiat' a é Pia ite aeons Figen ees oe ae 
Higa ae Sgn neeuatpeg RODD PH Eb A feiaetiaticsegten ss sagegee se gests etait ieee aeidsccsasec fe. She:tsee sastoricae RoE Se tae 
ae a Pai tets SEMEN IE: bes LN ped HART tar Rt aha bathe eS ie Hey Cera 
HUN a Seite Misi akegiioges A Boubesiaeriicict: pidia? RE atthe Pate ee Hiatcie ati ESA irik seers sieiie sep Se SES 
dat tet settee! Ba eat BUA eae weeesiacricne de REY fie Le BEE RO Sgt Hs Seat wee nae Sear 5 : 
is “EE Riistiyaaaes, stag aaE fit g Bas Saat regehtin's Woe iesette. cy Sos ro ER TOR Let ny AS é 
: eine eee Pgs SBOE RES AR MOT Fi td sees See Fa praastasehsysbieaes OSES write eer a te Ba > - 
- ee ee = (ie eer use, ie a ABA ees wit ZR: as 
a : Rene aa ante ii Riaeeene! BA) se str PARTS Po pee xe oy iis waits fpge Bread YAR Hise excieeeen tit 2 teas : 3 ESR 
she Pasi bteee ger gerese +43 SEL YR AS heaters Pa a RS hides ae: * ees Y REE Cas Py ee Bs iHeges Micitiaes: an eats sage | 
aes ae ane eh awit tase cae Chae Epes enue a ME Se Rage Ses Haass Ene as Be: 
Wt pes pastestie es: aes Seste ses Bat ert eer SU De a Btihed Sve ase stk! es ahs EPS SSS : Date et Srtiaeste Hsteaee - 
east Sea Se ea ASN aisha fh ea ue xan Sicath: Stags Se ae ere ae ce 
eee) s Re) tate ea NOt os teat cote SERRE Se 
———= Eats ee a SR Gegrenen eo) ati ian Amare Sea a Sy ee 
tote SARA SRE Res SP) a eae pL Hite ake bsacasissre str nst aneRe rye Epon einige Reo ie iR eS so ae oe oS 
Se eae Pick ate ene Tarts ttst Teas he rage sth SEAL AE  RE SPEEA EE TTT Ly pili titre saa ASE es FeSO Pega SS Eo ye OPH ap SHS Rast 
ft oF sa aariiyths MiCAGo Cee eo Ce SR PEt WN a 
Ease Dare TE erst ee es ee | ROPE y Sti Cea rst bathe ACB He Phe wets pestis itis tone En Dee Ne fs PENS PSER S ieoet: pels teeigat sees hi oes Bt At EA ; 
- a Cane. SEES neice si fag Re eee Feet th WA 2 Oe rhe Mei ied ages stant tithe ican tate aea as Fp tsk Ses uct SORE Be Fiio3 ree ta 
Bota terre tt rem rena SHEE oh Daa ES” Bt he ts ich i aes AHORA ER pea ae Sea maces suite na ctieh RO Ragen ee ae 7 | 
ee Poa eae aie ae ee ear ee LES an ETE RS D Vapi ter tert fh ek St) Sasi Ea seats rae eee pera atte PUN ae SARE AR RE ; 
tes Rrra g tes Svan atcaciteeeinieiac at Sshdetarres ati apie kee iso Fegan tiene ane waht s ae View, Ree xcs ici etetety ° 7 Faas Baa ¥ Oe eee Rabeasa seria se BEER A \ the ~ : 
-  . .. u id se ae = Ee He ene ayes nists ape Sica ake SER OPO het OTe Bit ; 
“i Cc Ry eS ? t-2.* WY tiie BHiisst saat Saag h eaves Artpe bh totus sitet: St as @ = wy DS 5 : 
ELS aa ase petsges eae ee Rive * —) aoe AES Se peas ES Ea aio Ga Seana, ee ae jew : 
ETA Sc eae EL jas untgee Se Ee oe yytiie-. k a are = ’ ooerestracsté a ies BOER iat ae br yg and shoe FER | 
Pa SINT shatilsssst:: ole Sietiepissstes tog fe. RRL EP kt VOE Seer ART ETS oS een Ft at ote REET ES , ae a Pee eet - NRO aS Eas BHR Ret ae Bas are es . ae c 
ae Rat Su ee stein : poate tie Lean focan Seto ee: sere? SRT HLH 8) wt ; = 2 43, betty TSS "= penne Seth TAS Cao ae eT S Sashes : > eA Cae Ook ok Tid betas 
2 r”C pl Pe get ds Boe as Se STEN Geta Mitts alae sey SEE A Ae oi PAS: ES my : are 
oe hye aE :q Agey ats ee ed ARE te Fast GR Se ok eee ea: EE Oe saa ARENAS YY eS SS : eon 
a is ay: See Sitaan i Resta st oliaeaesenits sss Fei got Beg na Ny a 5 bas 2 saan Sn 8 PaaS Sone SS cheer: = Spe SS RS Be , ey yy > es : ae oe 
matmatad see ijeteren ee atte ESOS Lei a Re ‘a Caf has St peta ea a Nee Poko Ee BS ae $e cent 5 aS eee PRA was NA a j Git 2g = Y u eee tai 2 
es Bi BAe IS ae ae “3 fivicen saber eitise geste coed WL ae QQ Gs rar Sm nse Aes vere fist nos * (Ota t mi Festa ee oe Rage =< ates i See oT, eens Seat een SiS ee “3 ioe aad i P r : eerie 
PATA Msnre ESS CERES SRE att ge Seay tsttte oa 2 Rais aes’ Stans ce) By Pe ENE Navin ttt Th ree Sits ating eeee SOs Ee Nera eartisin te ES Prat vs See ee Soe i. ee ee "i {ea | es 
alesis tesate Deri Reig Paetariine hin tn Sedaris este 2 RAE 3 ay “SI AER RATS pitt ee tee RSS BRIS Ts SURe eas Peay mong os ne SS SS TAR Se = SU eat: ees ee a Pad : epee 
Sak paieaee secon tie Reed Fp oe a ap RE es Ree tosis eticate res Ne aie pO COTE: 2s Ea pace Ee Se Woot, tte PE SONS Shs eat Sie RAL tr 3 ARS S75 NE Se SS es sus) OK na So SS, a feed et BF ee 
ee a Te wey ton SAIN oe Soa ae See eee: 2 : ae Se sh = oe ee i Ly. s 
sf Derren Cees ST sae a cgets= 2 ss SSE oe Cig tras OC es tA ST Bora Se Des oa apt re Pada Hasiahe aaa see es ent ae Se eS Roe ee sees — ee. ie { | = 
ee rae os = Bases Ss igs Bs Sewesunt ge Ree eho Pateaantages aac toed Ss reneATS HES RRS SOLA, EA Ae BM MNS FNRE ete SP racatet ‘ae aE aie Bi oe : 
ee Ce Ee Pee is mht ee re Hobo ERs er een er Fe aaa EATS) Shae tae Sores hee ee — bic 
ay BREE 4 On eariiuamiie ae Sito $e So isa i Bae I “$23 seats: esr te) Peeps ee ee cas e ee — oe : | | e 
N Y pias EEE n Nitae desis all rsgh ee Be FERS Siticitstrtott SS fst, Bisse ce Ce 3! POSSE SE hee eae RO oe es oS oS ee 
3 ; ae i ae cae Po coeeY, at eoetiitake “1 eae Si FOS DO RITE eters Wir po-"- zaseaho ee eo¥ 370 Sh teesesest Sebastes 2 eetie A aoe Sst SIT ota ns, e: pepe tt Ad Ret hes poh} 7 a a i 
gla ie ae Ee a Bie ec emtnah agentes Stet Se he ie pen cgeeayecseeagis ak SERRE Siteaen states Sm 
Hahisede 2 Y . Oi ye eee 2 Ae pa ER Be Renter) ea pea 3333 Se a Bats pace SOS ns See RES: ae: aa ati: REN } 
00 2 ip Sf SIS ee BIA Steurt: SMBS EARS tS Pt eS ti er Sean tet eats attire Seo ies aos eS - 
Soe no. A a ace SE a paEeS ib ft ones exe cas 22F-¥e Silige tenis ES iat RES Saeiel pi tt RET ET 537) 5 
mA, \ ee Beets Sabet SSen ee ear bn att neta tebstecee tet Sangsittoines Seo enti a aati arco aes bs 
é eee oe pete: Ree stogzacss te SUP a ES “ : i va peer ae Sete Ce eran e ah eer te = 
ro. Pee Biot aes es asesaaed mae hetecbe tein sate gee ea REE 3 ee 
SY ; ae 2 BS as oes Sees So 2 : ao ba Baas Re eee ee ae: i 5 ane | 
y s St A ee ee Diss emo Dh eee ne gus ee) ay es of : . : . 
ry Be % se os te : : ae ma ae i Geom iy war S 2 | . ; | 
Ae = BE -, ‘es : ; o 4 bo Ft ° : ‘ * 


40 


ADVERTISING AGE 


September 27, 1937 


Publisher of 
Singapore is 
Touring U. S. 


New York, Sept. 21.—Bringing re- 
ports of a modern Malaya possessing 
two assured and steady industries, 
tin and rubber, and one booming 
product, pineapples, W. Smith, gen- 
eral manager, Straits Times Group, 
Singapore, who arrived here last 
week from Montreal on his way 
around the world, declared that the 
Malay States offered increasing op- 
portunities for the marketing of 
American goods. 

Citing a number of American ad- 
vertisers whose copy is now appear- 
ing in one or more of his chain of 
newspapers published in Singapore, 
Ipoh, and Pinang—among them 
names such as Ford, Packard, Hud- 
son, Squibb and products such as 
Listerine, Quaker Oats, Postum, For- 
ham’s tooth paste, and Paris garters 
—this genial publisher, a north coun- 
try Englishman with a Yorkshire 
brogue, asserted that American prod- 
ucts are well received in the Malay 
States by the classes with spending 
power and added that the bulk of 
these persons are readers of news- 
papers published there in the English 
language. 

Question of Circulation 

In judging the advertising values 
of newspapers in dominion or colo- 
nial countries, Mr. Smith, who has 
been a publisher in Cape Town, South 
Africa, and in Calcutta, India, as well 
as in Singapore, maintained that it is 
necessary for Americans to view cir- 
culation as a far less important and 
decisive factor than it is in this coun- 
try. In British Malaya, for example, 
out of a population of approximately 


In Atlanta 
THEY LISTEN TO 


BABY SPEAKS 


Earnshaw Knitting Company puts words 
in the mouths of babes in a new Vanta 
Garments campaign. 


4,500,000, only some 20,000 are Euro- 
peans and Americans, and yet it is 
this small group, he asserted, plus a 
relatively small number of educated, 
English-speaking Chinese, Malays and 
Indians, which possesses the vital 
buying power of the country. 


Truval Shirts to Grey 


Grey Advertising Agency, Inc., New 
York, has been appointed to handle 
the advertising for Truval Manufac- 
turers, Inc., New York. National ad- 
vertising will begin in November 
with a color advertisement in Life 
and The Saturday Evening Post. This 
is said to be the first nationally ad- 
vertised line of men’s shirts under 
$1.65. 


NBC Promotes Higgins 


Keith Higgins has been appointed 
manager of the station relations de- 
partment of National Broadcasting 
Company. He was formerly assist- 
ant manager. 


MORE NEW MARKET 


instead of just some more circulation 


You know the old line, “Any- 
thing worth saying once, doesn’t 
need to go into an ad a dozen 
times.” Maybe then, any ad 
worth running at all, doesn’t 
need to hit the same prospects 
repeatedy .. . especially when a 
lot of other prospects aren’t 


even being touched. 


Loose-Wiles Biscuit Co., buy- 
ing a total magazine circulation 
above 10,000,000—mostly metro- 


politan—wasn’t strongly touch- 
ing Small Town America spe- 
cifically. That’s specifically 
where THE HOUSEHOLD 
MAGAZINE goes with all its 
1,750,000. So Newell-Emmett, 
the Loose-Wiles agency, put 
HOUSEHOLD on the list. In- 
stead of “putting on” a lot of 
the old prospects along with 
any new ones, they put on 
MOST - NEW - MARKET - 
PER-DOLLAR. 


Is YOUR list as Good as Your Distribution? 


THE 


HOUSEHOLD 


MAGAZINE arthur Capper, Publisher, Topeka, Kansas 


NEW YORK CHICAGO 


DETROIT SAN FRANCISCO 


Getting Personal 


Admen and publishers are getting behind Bruce Barton in his cam- 
paign for election to Congress this fall on the Republican ticket. 
Headed by Pedlar & Ryan’s “Tom” Ryan and John Sterling, of This 
Week, separate committees are being formed to back Barton. Need it 
be mentioned that advertising will be used? And the Grand street 
Boys’ Association has made Bruce a member... 

Celebrities crowded the New York Advertising Club when Harry W. 
Colmery, national commander of the American Legion, was guest of 
honor at a membership luncheon. Lowell Thomas presided, and the 
head table included Mayor La Guardia; General James G. Harbord, 
RCA’s chairman of the board; Charlie Green, executive secretary of the 


New York World’s Fair, 1939; James 
LEISURE MOMENT 


Demarest, commander of Advertising 
Men’s Post 209 of the Legion; 
Charles E. Murphy; H. B. LeQuatte; 
James A. Donan, a. m., Standard Oil 
of New Jersey; William Leslie, g. m., 
National Bureau of Casualty & 
Surety Underwriters, and Capt. W. J. 
Pedrick, president, Fifth Avenue 
Association. 


The Advertising Men’s Post float 
in the Legion parade Sept. 21 was 
one of the best. Salvation Army 
girls distributed countless dough- 
nuts, a 65-piece boy cadet band 
blared forth. . . Association of Ad- 
vertising Men also caught’ the 
Legion fever and had Jeremiah F. 
Cross, newly-elected State com- 
mander of the New York Post as 
its speaker Sept. 24... 


In the air: 


Howard E. Blood, Norge president, is 
Richard F. Roper, son an ardent ruralist as evidenced by this 
of the Secretary of Commerce, and recent bit of activity on his South 


president of Pleasantaire Corpora- 
tion, took personal charge Sept. 24 
of filling an order to Bermuda—by plane, which makes the first time, 


so it is said, that a complete air conditioning unit has been flown to 
Bermuda. . . 


Also in the air: H. W. Elverson, v. p.in charge of sales and mer- 
chandising for Park & Tilford Import Company, and Park & Tilford 
Distillers, Inc., left New York Sept. 20 on a four-week jaunt via plane, 
coast-to-coast, to get fall sales under way. Before jumping into his 
plane, he predicted a 25 per cent rise in fall liquor business. . . And 
Ralph Guinzburg, prexy of I. B. Kleinert Rubber Company, is on a 9,000 
mile flying trip throughout the country, looking over fashion and busi- 
ness trends. . 

New York Advertising Agency Bowling League’s sprightly little gos- 
sip sheet, Weekly News Flash, will come in for nation-wide attention 
next month when National Bowlers Journal publishes an article on the 
league’s activities written by Jules Boday, one of McCann-Erickson’s 
(NY) pin-toppling topnotchers. . . 

Joe Di Natale, KFOR, Lincoln, Neb., promotion man, is on a vaca- 
tion visit to New York. . 

O. J. Elder, supervising advertising director of Macfadden Publica- 
tions, is back from a motor trip through England, Scotland, Ireland, and 
Wales. With him were Mrs. Elder and Orr, Jr., age 12... 

This will be America’s biggest champagne year since repeal, says 
Raoul Beaumaine, managing director of Heidsieck Dry Monopole Cham- 
pagne Company, Reims, France, who arrived the other day to say hello 
to the company’s American agency, Park & _ Tilford Import 
Corporation. . . 

Paul McNamara, a. m. of Harper’s Bazaar, has given up his summer 
place in Smithtown, L. I., for the cold seasons, and has taken a new 
duplex apartment on East 52nd street. . . 

George Euwema, C. Wendel Muench Company exec., Chicago, has 
succumbed to the charms of Dorothy Van Der Molen, of Oak Park, Il. 
They are honeymooning through the West. . . Walter O. Holt, v. p., 
Livermore & Knight Company, Providence, was honored with a testi- 
monial dinner Sept. 14 at the Hope Club on the occasion of his 50th an- 
niversary with the company... 

Mr. and Mrs. Robert E. Dunville (assistant to KMOX manager, St. 
Louis) are receiving congratulations on the birth of a daughter. . . The 
New Haven Advertising Club presented its Award of Merit medal for 
recognition ,of civic enterprise to 
Arnold Guyot Dana, New Haven 
author, at its opening fall meet- 
i 

When Reuben Trane, head of 
the Trane Company, La Crosse, 
Wis., arrived at his office on his 
birthday last week, he found on 
his desk a large bouquet of flow- 
ers made up in an “Advertising 
Bulletin bokay,’” using colored 
covers for buds, pages for leaves, 


Lyons, Mich., farm. 


COPY BOUQUET 


and wired on regular florists’ 
reeds. . . 
More wedding notes: Joseph P. 


Wiegers, circulation publicity di- 
rector of Macfadden Publications, 
and Helen Macfadden, daughter 
of the publisher. John Marshall 
Chalfant Il, Wm. B. Remington, 
Inc., Springfield, Mass., and Mary Haight, Junior Leaguer, Sept. 18 in 
Blanford, Mass. Alan M, Ohde, n. a. m., Herald-Times, Manitowoc, Wis., 
and Jane Ann Sutter, Sept. 11... 

Emanuel Levi, Chicago Herald & Examiner publisher, formerly v. p. 
and g. m. Louisville Times and Courier-Journal, has disposed of the 
eountry estate of 63 acres and brick home, part of the estate of Zachary 
Taylor, twelfth president of the United States. The property, one of 
the show places of Louisville, was sold to Harry A. Volz, Louisville 
grain man... 

Philip E. Young, sales chief at Acushnet Process Company, Fair- 
haven, Mass., is proudly exhibiting the Acushnet golf ball that recently 
made a hole-in-one at 428 yards, the longest hole-in-one record on 
any official golf course anywhere in the world, with a regulation golf 
ball. .. Don Hawley, East Orange, N. J., representative of Charles Perry 
Weimer, commercial illustrator, won nine straight Eastern Lawn tennis 
association championships for a record for the season.. . 


The advertising department of Trane 

Company, La Crosse, Wis., felicitates 

President Reuben Trane with this elab- 
orate bouquet’ composed of copy. 


Broad Program 


Is Planned for 
Ad-Mix Meeting 


Providence, Sept. 23.—Reports on 
consumer reactions and review of 
recent legislation and other regula- 
tory measures on advertising will be 
dominant themes of the “Ad-Mix” 
convention here Oct. 3-5, according 
to program details disclosed today by 
New England advertising clubs co- 
operatively sponsoring the conclave. 

Mrs. Anna Steese Richardson, of 
Woman's Home Companion, known 
for her research on advertiser-con- 
sumer relationships, is scheduled to 
address the conclave on “Where Do 
We Go From Here With Consum 
ers?” Another notable in the re- 
search field is Charles Coolidge Par- 
lin, of Curtis Publishing Company, 
who will discuss “The Effect of Re- 
cent Legislation on Distribution.” 

“Advertising Regulation” is the 
subject chosen by H. J. Kenner, gen- 
eral manager, Better Business Bureau 
of New York, while a more localized 
theme will be offered by R. C. Mad- 
dux, in charge of New England 
Council’s advertising program, in 
“Selling New England.” Other speak- 
ers include Charles A. Breskin, pub- 
lisher of Modern Packaging; Frank 
Lovejoy, publicity director of Socony- 
Vacuum Oil Company, New York, 
and Congressman Ralph O. Brewster. 


Cook Appointed 


Franklin P. Cook, who for a num- 
ber of years has specialized in hotel, 
travel and resort advertising, has 
become associated with Albert Frank- 
Guenther Law, Inc., New York, as 
account executive. He has conducted 
his own advertising agency and was 
formerly a hotel owner and man- 
ager. 


Page Names Landfield 


Landfield Associates, inc., New 
York, has been appointed advertis- 
ing agency for Page Displays, Inc., 
New York. 


Get Your Copy Now 


WLTH 


NEW YORK 
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‘ey, 4 Colors 
on Newsprint 


-.»-. Send for 
° FREE Samples! 


Electra Press is the choice 
of many leading national 
advertisers for color print- 


- ing on newsprint. 
S0oKaE%, Samples of fete recently 
/ completed for RCA, Norge 
FF, 


American Radiator and 
others will tell you w 


Precision COLOR | work 
on newsprint... exe- 


ed by Elect packs 
ous o SALES “PUNCH that 


WINS dealer co-operation 
\ and consumer ACCEPT- 
a. ANCE... We yg 


. . it’s fast . . . it’s eco 
n 1! 


“Largest Noweprint Printere in the East” 


Electra Press Inc 


281 STATE STREET. 
BROOKLYN. ALY 
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N Akron recently a survey was made by Kenyon & Eck- 

hardt of 285 homes where LIFE is secured by subscription 
or through newsstands. Not only the LIFE-reading habits 
of the purchaser of LIFE were ascertained, but of every 
member of each family,—because the most effective adver- 
tising medium sells everyone in the home. 

Of the 461 adult males in the 285 families interviewed, 
seven admitted that they were not regular LIFE readers. 

Of course, since the remaining 454 classed as consistent 
followers of LIFE’s pages the ratio of readers-to-buyers 
still stands at 98.0%. 

We are pleased about the 454. But a little sad about the 
seven. Because they are missing something which millions 


of Americans enjoy. . . 


HE liking for LIFE is, indeed, rapidly approaching the 
universal. The complete Akron survey — including even 
occasional newsstand buyers — reached 475 families and 
counted 1889 noses. Of those noses, 1777 —92% belonged to 
regular readers of LIFE. 
By sex—and age-grouping the figures stood: 
Men 96.0% . 
: Women 93.7% 
Children (12-18) 96.6% 
Children (6-12) 81.3% 
Like a previous survey in White Plains, N. Y. and Stamford, 
Conn., the Akron survey showed that LIFE is read by 92% 
of the people it reaches and by 95% of all such people who 
are more than 12 years old. And the women’s vote for LIFE 
is very nearly as unanimous as the men’s. LIFE is bought 
by one member of the family, but it is read by every mem- 
ber. When it enters a house, everybody in that house reads 
it. And, as you know, LIFE goes into more than 1,200,000 
houses a week. 
So perhaps we shouldn’t worry about the seven Akronians. 
Except that, since LIFE each week gets bigger and better, 
each week they are missing more and more. 
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CITES NEED FOR 
SHOWMANSHIP IN 
SALES CONTESTS 


Life Advertisers Hear Experts 
at Three-Day Conclave 


Old Point Comfort, Va., Sept. 23. 
—Advocating sales contests as an 
effective competitive method of 
stimulating insurance sales and as 
a part of a well rounded merchan- 
dising program, W. L. Jessup, man- 
ager of sales promotion and adver- 
tising, Pilot Life Insurance Company, 
today told the Life Advertisers As- 
sociation that showmanship on the 
company’s part must be a definite 
feature of such contests if they are 
to achieve their purpose. 

Mr. Jessup’s address was a fea- 
ture of the open forum sessions of 
the three-day conclave staged here 
by the insurance men. Others on 
the program which included all 


® Among the more prosperous 
Pacific West farmers are Grang- 
ers—83,000 families of them. 
With rising prices and good 
crops this year, the average 
Granger is ''Knee-deep in Clo- 
ver.’ The Grange Farm Group, 
composed of Grange papers 
in Oregon, Washington, Idaho, 
and California, is an easy, ef- 
fective means of selling them. 


Reaches More Than 83,000 Farm Homes 


Grange Farm Group 


MILLS BUILDING - SAN FRANCISCO 
California Grange News 
Idaho Granger 


Washington Grange 


News 
DUNCAN A. SCOTTS&CO., 


Francisco - 


epresentatives 
Los Angeles - New York - Chicego 


phases of insurance advertising were 
Nelson A. White, advertising man- 
ager of the Provident Mutual Life 
Insurance Company, Philadelphia; 
and Bert N. Mills, secretary of the 
Bankers Life Company, Des Moihes. 
Guest speakers were Walter D. 
Fuller, president of Curtis Publish- 


ing Company; John Royal, vice- 
president in charge of programs, 
National Broadcasting Company, 


and John Karol, director of market 
research, Columbia Broadcasting 
System. 


Contests Offer “Good Show” 


Titling his address “Contests and 
Campaigns,” Mr. Jessup declared 
that salesmen like coniests for the 
same reason that they enjoy a good 
show, “because it has color, compe- 
tition, interest, action, frustration 
and suspense; because it is a break 
in the monotony of his every-day 
routine.” 

In supplying showmanship to con- 
tests, Mr. Jessup pointed out, “We 
should think of them as plays we 
are directing. We should give them 
lighting effects, the necessary props, 
color and personality.” 

Mr. Jessup emphasized the need 
for proper vernacular in bulletins 
concerning contests, asserting “that 
is especially important in creating 
interest—as important as it is for 
Ted Husing to use the vernacular 
of football when 
game.” 

He reminded the association that 
the purpose of a contest was to get 
business, not to determine who the 
best salesmen are. In creating 
wholesome competition, he said, it 
is necessary to have rules that will 
give almost everyone a chance to 
win. Furthermore, he added, the 
men must be given “the score” at 
frequent intervals during the con- 
test if interest is to be maintained. 


Competitive Appeal Greatest 


"mphasizing that the competitive 
appeal is greater than that of the 
prizes, Mr. Jessup said that a sur- 
vey of field men in his company re- 
vealed that 71 per cent worked in 
contests for the glory of winning, 
11 per cent for prizes and 18 per 
cent for both. 

Mr. Jessup also stressed the fact 
that contest winners, entering the 
competition in a natural, human de- 
sire to assert their superiority, 
should be properly rewarded with 
adequate publicity for their efforts 
in addition to the actual prizes. 


Describes Calendar Promotion 


Mr. White’s address highlighted 


ithe discussion group meeting on di- 


rect mail. The problem outlined by 
Mr. White was that met by his com. 
pany in adapting a calendar to di- 
rect mail in a manner which would 
avoid an oOver-proportion of non- 
productive leads. 

In this case the company sent a 
third-class mailing which included a 
specimen folder of the calendar and 
a reply postal card upon which the 
prospect would indicate not only his 
desire to obtain the calendar but 
also a request for information on 
Provident’s family income plan. This, 
Mr. White said, resulted in a 24 per 
cent return. Of this 24 per cent, 
he added, reports from the field in- 
dicated that 70 per cent of the leads 
were considered good prospects. 

Other discussion groups and chair- 
men at the conclave included ‘The 
Inside Story of National Advertis- 
ing,’ Laurence J. Evans, assistant 
director of agencies, Northwestern 
Mutual Life Insurance Company, 
Milwaukee; “Telling the Story on 
the Air,’ E. M. Kirby, manager, 
sales promotion department, Na- 
tional Life & Accident Insurance 
Company, Nashville, and “How Can 
We Stimulate Recruiting,” John H. 
McCarroll, advertising manager, 
Bankers Life Company, Des Moines. 


Buys Franklin Patents 


The Franklin name and trade-mark 
have been acquired by the newly or- 
ganized Air Cooled Motors Corpora- 
tion, which has taken over the plant 
and business of the Foman-Marks 
Company, Inc., Syracuse. The new 
corporation has also acquired patents 
of the old H. H. Franklin Mfg. Com. 
pany. 


announcing a 


PREMIUMS DRAW 
PLACE IN IDEAL 
DOG FOOD DRIVE 


Labels and Gash Offer 
Opens New Wilson Effort 


Chicago, Sept. 22.—A premium of- 
fer of nationally advertised mer- 
chandise to both dealers and pur- 
chasers headlines a new drive 
launched by Wilson & Co., on be- 
half of Ideal dog food. 

The premium offer, which will 
probably be continued for a full year, 
according to Don Smith, advertising 
manager, was inaugurated with full- 
page, color copy in the Chicago Sun- 
day Tribune. Subsequent copy in 
black and white is scheduled for 
newspapers here and in several other 
metropolitan centers, Mr. Smith 
said. 

Ideal Dog Food labels, according 
to the offer, will be redeemable for 
a variety of items, ranging from an 
Eastman Brownie camera to a Gen- 
eral Electric Kitchen Mixer outfit. 


Two-Way Offer Listed 


“Many of these premiums are 
somewhat expensive,” Mr. Smith 
added, “and if redeemed by labels 
alone, would require a ccnsiderable 
number of the latter. Realizing this, 
we have made it possible for the 
purchaser to procure the premiums 
by sending in a lesser number of 
labels and some cash. 

“Even if the purchaser chooses 
this means, he will pay less than a 
wholesale price for the premium. 
Our intention, naturally, is to in- 
crease the regularity of product 
purchases. The dealer as well as 
the retail purchaser is included in 
the offer. 

“With each case of Ideal dog food 
a certificate is enclosed for the 
dealer. This certificate equals the 
value of 10 labels.” 

It is the company's initial experi- 
ence in this type of dog food ad- 
vertising, Mr. Smith explained, and 
for the present will comprise al- 
most the complete program on the 
product. 


Stress Product’s Quality 


Major emphasis in the copy, how- 
ever, is placed upon the value of 
Ideal dog food as “good, plain 
wholesome food, scientifically pre 
pared.” A unique touch was em:- 
ployed in the first insertion in the 
photograph of a canine aristocrat 
at his dinner table. 

A cocktail before him held cod. 
liver oil; meat was the entree; side 
dishes were bone, cereals, salmon 
and carrots, with the complete pic: 
ture visually stressing the fact that 
Ideal contained all those products. 

Some of the premiums offered and 
the number of labels required are a 
Hotpoint iron, 1,450 labels or 18 and 


$2.95; a 22 piece set of Caliente 
Dinnerware, 1,400 or 24 and $2.85; 


Cannon towel, 275 or 6 and 55 cents; 
Health-O-Meter bathroom scale, 1,450 
or 18 and $2.95. 

United States Advertising Cor- 
poration, Chicago, is the agency on 
the Ideal dog food account. 


Other Companies Active 


Other manufacturers of dog food 
are likewise active in planning fall 
and winter campaigns. John Morrell 
& Co., Ottumwa, lIa., manufacturer 
of Red Heart dog food, will heavily 
increase its magazine copy, begin- 
ning with October issues. 

Red Heart copy will appear in 12 
national magazines until the first of 
the year, as compared with the one 
formerly used. Successful use of 
premiums in the past was reported 
for this company although premium 
offers will not be made in the cur. 
rent drive. 

Instead, Red Heart advertising 
will strongly emphasize the balanced 
diet for dogs obtainable through 
rotation of the product’s three va- 


rieties, beef, fish and cheese. Henri, 


GENEALOGY 


Stressing the “canine-tested" slogan for 
Pard dog food, Swift & Co. brings four 
generations of this dog family to the 
front as mute testimonial in newspaper 
copy. ° 


FEEDING FORMULA 


Hurst & McDonald, Inc., Chicago, is 
the advertising agency for this ac- 
count. 

Rival Packing Company, Chicago, 
maker of Rival dog food, will con- 
tinue to build its merchandising pro- 
gram around radio advertising, ac- 
cording to M. Katz, president. It 
will utilize ‘“‘The Whistler and His 
Dog,” a 15-minute show which has 
won a_ steady following for the 
product. 


O’Rourke Appointed 


Charles C. O’Rourke, former sales 
manager, mechanical displays divi- 
sion of Architects Samples Corpora- 
tion, has joined Anthracite Indus- 
tries, Inc., New York, as special rep- 
resentative. 


Reid to Serve 


John F. Reid, national advertising 
manager of the Boston Globe, has 
been appointed to the board of di- 
rectors of the Advertising Club of 
Boston, to serve the unexpired term 
of the late Henry G. Chambers. 


pectations. 


audience. 


Will Award Prizes 


One thousand dollars in cash and 
gold, silver and bronze medals wil] 
be awarded to the winning entries 
in the forthcoming exhibition of 
spiral-bound brochures, catalogs, 
books, publications and miscellany, 
according to Jack Sloves, vice-presi. 
dent and sales manager, Spiral Bind. 
ing Company, Inc., New York. The 
exhibition will be held Oct. 18-23 in 
Commerce Hall, Port of New York 
Authority bldg., New York. 


Cousens Appointed 


House Beautiful has announced the 
appointment of Clayton W. Cousens 
as a member of its advertising sales 
staff, with headquarters in the New 
York office. He was formerly con. 
nected with Butterick Company, Inc., 
New York, and more recently was a 
sales representative of the Conde 
Nast publications. 


WLEU, WHBL to Weed 


WLEU, Erie, Pa., and WHBL, She- 
boygan, Wis., have named Weed & 


Co., New York, as national repre- 
sentative, effective immediately. 
WLEU is affiliated with the NBC 


Blue network, and WHBL is owned 
by the Sheboygan Press, with no net: 
work affiliation. 


Organizes Own Agency 


Stanley Ehrlich, formerly promo. 
tion and advertising director of 
Gertz Department Store, Jamaica, 
Long Island, N. Y., has organized his 
own agency at 250 Park avenue, to 
be associated with J. G. Proctor Com- 
pany. 


Ban Auto Signs 
Political and business advertising 
signs manufactured for attachment 
to automobile hoods have been out- 
lawed in Massachusetts by Frank A. 


Goodwin, registrar of motor vehicles, ' 
on the ground that they are menaces | { 


to highway safety. 


MARKET RESEARCH 


When you have a difficult merchandising 
problem, involving a possible change in 
policy, let us submit our plans for its 
solution before you reach a decision. 


ARTHUR C. WEICK COMPANY 


20 W. Jackson Blvd. 
Wabash 5379 


“The results from our offer over 
WSAI were indeed gratifying.” 


O'BRIEN VARNISH CO., South Bend, Ind. 
J. J. Crowley, Advertising Manager. 


The response to this offer exceeded all ex- 
This 


reaches a live, enthusiastic, ready-to-buy 


indicates that WSAI 


There's @ reason. 


@ ROBERT G. JENNINGS, in charge of Sales and Programs + 
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CO-ORDINATION 


EMPHASIZED AT 
NIAA MEETING 


Baum Describes Operations 
of Fairbanks, Morse 


Chicago, Sept. 22.—A definite un- 
derstanding of the mutuality of in- 
rerest of sales and advertising de- 
nartments is a prerequisite to co-or- 
dination of these factors, Harry Neal 
Baum, advertising manager, Fair 
panks, Morse & Co., Chicago, told 
the 15th annual convention of Na- 
tional Industrial Advertisers Asso- 
eiation in an important address at 
‘he opening session here today. 

When this agreement has been 
reached and both departments co-op- 
erate in analysis of sales and other 
figures, difficulties are readily over- 
come. 

Mr. Baum said that co-ordination 
represents the most important task 
of the advertising manager, and he 
must continue to stress its benefits 
after the system has been instituted. 
While both sales and advertising 
have some individual functions, they 
are alike in that both are charged 
with development of new prospects 
and markets. 

Mr. Baum emphasized the neces- 
sity of a new business paper circu- 
lation breakdown which will enable 


the advertising manager to show dis- 


trict sales offices just how much cir- 
culation is’ being directed into their 
respective territories. According to 
an announcement made immediately 
after his address, such a form will be 


> presented during the NIAA conven- 


tion, 
Weekly sales figures based on a 
market classification of some 20 in- 


Get 


Yours 


NOW 


Contracts are already rolling 
in for 1938 advertising schedules, 
for which we thank you, gentle- 
men. 


But why wait? RIGHT NOW 
we are picking and ginning the 
biggest cotton crop in many 
years. And COTTON’ means 
CASH—huge sums of money 
dumped into a market already 
prosperous without parallel be- 
cause of the MILLIONS OF 
DOLLARS that flow steadily from 
our more than fifty active oil 
fields. 


Why not begin NOW to get 
yours?) You can do it with ONE 


paper at ONE cost, for we reach 
50,524 homes. 


¢ 
Shreveport 


Times 


Xepresentatives : 
‘te Branham Company 


PEERS INTO FUTURE 


William H. Neal (left), following his 

election as president of the Financial 

Advertisers Association, takes a look 

ahead at the FAA 1937-38 course in 

company with George O. Everett, 
Utica, N. Y. 


dustries play a vital part in the co- 
ordinated system of Fairbanks, 
Morse & Co. These figures are allo- 
cated to their respective industries, 
the company thus obtaining a quick 
comparison of sales in each field 
with those for other periods, such as 
six months ago, a vear ago, ete. 
When a product is seen to be 
slumping, or certain industries buy- 
ing less than usual without apparent 
reason, the advertising department 
directs special promotion to the de- 
linquent fields without delay, Mr. 
Baum said. 

Another source of helpful data de- | 
veloped by the company was through | 
salesmen, 10 of whom at each of 15 
branches were asked to provide all 
available information about their last 
10 sales—nature of the buyer and 
of the product and names and titles | 
of all of the men who seemed to be | 
a factor in the sale. 

Analysis of these figures indicated | 
more intensive cultivation of pur- | 
chasing agents and high executives. 
Of 1,300 of the latter added to the | 
company’s mailing list, 382 respond- 
ed to inquiries as to their favorite 
paper. 


Checks on 


Inquiries 


Analysis of inquiries also is a fer- 
tile source of valuable information, 
Mr. Baum said. It indicates whether 
or not advertising is reaching the 
right persons and the degree to 
which each is interested. The com- 
pany employed an outside organiza- 
tion to make this research, which 
revealed that more than 92 per cent 
of the inquiries received were au- 
thentic, only 7.2 per cent coming 
from those answering out of curi- 
osity. 

“All of these surveys.” Mr. Baum 
concluded, “proved to the _ satisfac- 
tion of both advertising and sales 
departments that our copy was giv- 
ing salesmen more time for profit- 
able effort by doing much of their 
leg-work. 

“They also assured us that we 
were taking care of our five-pointed 
task of arousing the interest of read- 
ers and creating new prospects; of 
selling our company as a good one 
to do business with; keeping previ- 
ous buyers sold; giving product in- 
formation which would facilitate 
buying, and bridging the gap between 
salesmen’s visits.” 

Publications ‘are used for most of 
these purposes, the company itself 
publishing an external house organ 


to maintain friendly contact with 
old customers. 
How Others Co-Ordinate 


Discussing Mr. Baum’s address, 
J. M. McKibbin, Jr., apparatus ad- 
vertising manager, Westinghouse 
Electric & Mfg. Company, East 
Pittsburgh, and R. P. Dodds. adver- 
tising manager, Truscon Steel Com- 
pany, Youngstown, O., told of meth- 
ods used by their companies. 

Mr. McKibbin presented a West- 
inghouse organization chart, and 
showed how advertising paralleled 
activities of the sales department, 
actually superimposing cards on the 
chart to emphasize this story. 

Westinghouse operates eight dis- 
trict promotion offices, which virtu- 
ally are adjuncts of the sales depart- 
ment and are charged with extending 
aid to salesmen, while translating 


the latter’s needs to headquarters. 

Mr. Dodds described the advertis- 
ing committee system in vogue at 
Truscon Steel Company. The adver- 
tising manager is secretary of this 
committee and thus is constantly in 
touch with all other department 
heads, including the purchasing 
agent and attorney. 


Form Tarr & Arany 


Archie Tarr and Armand R. Arany 
have organized Tarr & Arany, Gen- 
eral Motors bldg., New York, to rep- 
resent food manufacturers in the 
New York market. Mr. Tarr was 
formerly advertising manager of 
Brillo Mfg. Company, Brooklyn, N. 
Y., and Mr. Arany was Southern 
sales manager. 


Gets Life Insurance 

Silver & Douce, Inc., Birmingham, 
has been named to handle the ad- 
vertising of Protective Life Insur- 
ance Company, Birmingham. News- 
papers and direct mail will be used. 
The agency will move to the Pro- 
tective Life bldg. Oct. 1. 


Bays Waller Display 


Robinson Outdoor Advertising 
Company, Lincoln, Neb., has pur- 
chased the new all-steel streamlined 
poster plant formerly operated by 
Waller Display, Inc., Lincoln. 


Sustain Drive 
Despite Small 
Brazil Nut Crop 


New York, Sept. 23.—Running in 
reverse proportions to most other 
foods being heavily promoted this 
fall, a shortage in this year’s crop of 
brazil nuts is expected materially to 
reduce its current importation into 
this country, it was revealed today 
by the Brazil Nut Advertising Fund, 
in announcing the inauguration of 
its fourth successive national adver- 
tising campaign. 

With no curtailment of advertising 
being made, however, it is expected 
that the estimated 5,000 tons of un- 
shelled nuts and 80,000 cases of 
shelled nuts which will be made 
available for this market will be 
quickly absorbed and the housewife 
kept brazil nut conscious for another 
year. 


Recipes Are Featured 


Starting in the October issues of 
Good Housekeeping, Ladies’ Home 
Journal and Woman’s Home Com- 
panion, quarter-page, black-and-white 
advertisements will call the atten- 
tion of housewives to brazil-nut tur- 


key stuffing, chocolate souffie, apricot 
bread, butterscotch cookies, and 
brazil-nut spritz cookies as being the 
ideal recipes with which to surprise 
their families and friends. 

This copy will appear in the Oc- 
tober, November and December is- 
sues of these magazines and an addi 
tional full-page, four-color advertise- 
ment will be published in the No- 
vember issue of Good Housekeeping 
In addition, 10 grocery, confectionery 
and baking trade papers will be used. 
Recipe booklets, editorial mats, and 
display material will carry the cam- 
paign into local homes, newspapers 
and stores. 

N. W. Ayer & Son, Inc., New York, 
is the agency. 


Pa. Hotel in Campaign 

William Penn Hotel, Pittsburgh, 
will undertake a rehabilitation pro- 
gram, to be handled by Walter M. 
Ballard Company, New York and 
Washington, Gerald P. O’Neill, gen- 
eral manager, has announced. In 
conjunction with this, a national ad- 
vertising campaign will be inaugu- 
rated in October. 


Agency for Gibson 
W. W. Garrison & Co., Chicago, has 
been appointed to handle the adver- 
tising of Gibson Electric Refrigerator 
Company, Greenville, Mich. 


= 


BUYERS 


Grocery Retailers 
Drug Retailers 
Department Stores 


Furniture and Household Retailers 
Clothing and Shoe Retailers 


During the eight months ending August 31, 1937, The 
Chronicle published 4,295,710 lines of retail advertising. 
This was 1,391,852 more lines than published by the 
Houston Post, seven days against seven. 
1,919,616 more lines than published by The Houston 
Press, seven days against six. 
The Chronicle published 699,350 more lines of retail 
advertising than The Houston Press published. 


Houston Retailers Who Depend on Mass Buying-- 
_ Depend on Chronicle Advertising 


The Chronicle not only leads the other Houston newspapers in retail adver- 
tising, but in general advertising, automotive advertising, total display 
adverts: and total advertising. 


Leader i in Circulation and Advertising for A 
~ Quarter of A Century 


THE HOUSTON CHRONICL 


_. LEADS THE STATE IN NATIONAL ADVERTISING 
‘ . _. FIRST IN HOUSTON—IN EVERYTHING 


R. w. McCARTHY 
Manager National Advertising 


SELL HOUSTON’S RETAIL 


WwiThH 
THE 


HOUSTON RETAILERS 
eae ON to SELL THEM 


THE BRANHAM COMPANY 
National Representatives 


NEWSPAPER 


This was 


Six days against six, 
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PARLIN BRANDS 
LAZINESS WORST 
ECONOMIC CURSE 


Boston Conference Gets Multi- 
Phase View of Distribution 


Boston, Sept. 22.—Terming lazi- 
ness the economic curse of any Na- 
tion, C. C. Parlin, commercial re- 
search expert of the Curtis Publish- 
ing Company, yesterday told the an- 
nual Conference on Distribution that 
advertising, as opposed to this desire 
to consume without earning, had 
produced enthusiastic endeavor on 
the part of millions from which has 
come our national wealth. Mr. Par- 


— — 


14% 


Federal Reserve bank 
rate cut to 114% in 6th 
district “monetary 
ease’’— “credit readily 
available’’—nation’s high 
banking reserves ‘‘pre- 
ponderantly in country 
banks rather than great 
money centers.’ Culti- 
vate prosperous, typical 
Southern rural market 
through 


MACON 


GEORGIA 
TELEGRAPH 
and NEWS 


Representatives: 
THE BRANHAM COMPANY 


lin’s address highlighted a _ broad 
program covering a multiphase view 
of the current distributive picture. 

Other headline speakers from 
business and academic fields in addi- 
tion to those whose addresses are re- 
ported elsewhere in this issue were 
Percy S. Straus, president,R. H. Macy 
& Co., Inc.; Robert Amory, treasurer 
of Nashua Mfg. Company, New York; 
Dr. Daniel Starch of the research 
organization bearing his name; Dr. 
Melvin T. Copeland, professor of 
marketing, Harvard University; Al- 
fred G. Buehler, professor of eco- 
nomics, University of Vermont, and 
Nathaniel H. Engle, assistant direc- 
tor, Bureau of Foreign and Domestic 
Commerce. 


Accusations Not New 


Mr. Parlin brought to light the 
fact that accusations of “economic 
waste” made against advertising are 
not new, reminding his audience that 
he had _ heard 
them 26 years 
ago. Citing the 
automobile com- 
panies of today 
which have em- 
erged from the 
far greater num- 
ber in years 
gone by as ex- 
amples of organ- 
izations who 
discovered that 
advertising did 
pay, Mr. Parlin 
went on to offer 
much supplementary proof. 

Answering the question of who 
pays for advertising which he said 
had been first asked him 25 years 
ago, Mr. Parlin repeated the reply 
he had given then. “The consumer 
pays for advertising,” he admitted. 
“The consumer also pays your salary 
and every other sales and manufac. 
turing cost. But if you mean to ask 
does an article cost a consumer more 
because it is advertised, my answel 
is that it does not. Advertising is 
the least expensive method of sell. 
ing a good product.” 

Discussing “Man Power and Dis- 
tribution,” Mr. Amory asserted that 
“all of history shows the fallacy of 


C. C. Parlin 


Pullmatch —a 


“Find” in Premiums 


@ The Pullmatch, a combination match holder and ash tray, is not 


only a new idea in gadgets, but a “find” in premiums, with an estab- 


lished retail value. Imagine a model of your product molded of Beetle* 


on top of the regular Beetle top shown here. As a premium it will 


serve a useful purpose and be a constant reminder of your company. 


For full information on how this idea may be worked out to fit your 


product or sales plan, get in touch with Beetle Products Division of 


American Cyanamid Company, 38 Rockefeller Plaza, New York, N.Y. 


Member of P. A. A. A. 


Visit our exhibit at the Premium Show, Booth No 


*Trade-mark of American Cyanamid 


Company a 


. 2, Hotel Astor, September 27th — October Ist. 


pplied to urea products manufactured by it. 


artificial prices which have never 
worked. Neither do I believe em- 
ployment can be forced, and cer- 
tainly not by government through 
higher and higher taxes. 

“Every artificial attempt has been 
made by this and other governments 
to bolster prices and wages and to 
create steady employment by force 
of law or by agreements under 
duress. All of the effort has raised 
the cost of living nearly as fast as 
wages, and at some not far distant 
future date the cost of living must 
surely outstrip wages.” 

Mr. Amory advocated those meas- 
ures which would prevent uneven 
buying seasons and which would 
work toward steady rather than sea- 
sonal employment. 

Dr. Starch said that today there is 
a greater desire for facts in all 
fields of business and concurrently a 
desire to obtain those facts more 
quickly than in past years. 

“Instead of waiting a year or two 
to see how a project will work 
out, they want 
to get the facts 
about their pro- 
grams much 
earlier, if pos- 
sible, by apply- 
ing a research 
technique to 
achieve this.” 


Among the 
factors in re- 
search receiv- 


ing new empha- 
sis Dr. Starch 
named the wide- 
spread interest in measuring the im- 
pressions of advertising upon the 
public, a better measure of market 
potentials and a better knowledge 
of the media through which specific 
markets may be reached. 

That distribution costs are not toc 
high in view of the magnitude of the 
distribution load was asserted by 
Mr. Engle, the commerce expert. 
When compared with total costs of 
production, he said that there was 
little evidence to support the claim 
that distribution costs were exces- 
sive. 

“Critics of merchandise distribu- 
tion point to the complexity of dis- 
tribution as evidence that marketing 
has become inefficient and costly,” 
he said. “They base their belief on 
the conception that production is all 
important and distribution very in- 
significant. The fact is that society 
has unconsciously placed a heavier 
and heavier burden upon the market- 
ing structure resulting from such 
changes as the growth of urban cen- 
ters, the widespread advances in 
communication and _ transportation, 
and the expansion of the national 
income, all culminating in greater 
demands for marketing services. All 
of these changes have had the net 
effect of magnifying the task of dis- 
tributing the goods which we have 
learned to produce with growing 
ease and efficiency.” 


N. H. Engle 


IPI Launches 2nd 
Annual Essay Contest 


International Printing Ink Corpo- 
ration, New York, has announced the 
second annual essay contest on color 


sponsored in co-operation with the 
National Graphic Arts Education 
Guild. 

Prizes will be awarded Jan. 16, 


1938, to high school students of print- 
ing who write the best essays on 
“The Future of Color in Printing.” 


Two Name F. B. & M. 


Aurex Corporation, Chicago, manu- 
facturer of hearing aids, and Ora- 
dental Laboratories, Gary, Ind., den- 
tal supplies, have appointed Ford, 
Browne & Mathews, Chicago, as ad- 
vertising agency. Magazines, busi- 
ness papers and direct mail will be 
used. 


Seeds Places Show 


Russel M. Seeds Company, Chicago, 
is placing a half-hour barn dance 
show on the WLW line for Keystone 
Steel & Wire Company. Peoria, IIl., 
beginning Oct. 9. 


Burgdorf Returns 


George Burgdorf, Jr., has been ap- 
pointed general manager of the 
News Journal, Murfreesboro, Tenn., 
effective Oct. 1. He was manager of 


RAPS BABSON’S 
ADVICE 10 CUT 
APPROPRIATIONS 


Cincinnati, Sept. 22.—‘‘For every 
dollar that industry saves in cutting 
its advertising and sales promotion 
appropriations, labor will lose a 
thousand,” George W. Slocum, presi- 
dent of the Advertising Federation 
of America and publisher of the Au- 
tomotive Daily News told the Ad- 
vertisers Club of Cincinnati at its 
opening meeting here last week. Mr. 
Slocum’s comment was occasioned 
by a statement from Roger W. 
Babson, economist, before’ the 
Boston Chamber of Commerce, in 
which he advised reductions in ad- 
vertising for the coming year. 

“It is costing too much to move 
goods,” said Mr. Babson, among 
other comments. “It would be bet- 
ter for all concerned if some of the 
money now spent on advertising and 
selling were used to increase wages 
and dividends. Mass production must 
be met by mass consumption. This 
requires lower sales costs.” 


Get Mutual Stimulus 


Mr. Babson also predicted that 
1938 would see a boom in either the 
building or automobile business but 
not in both because “people have not 
money to buy both.” 

“If building is good,’ Mr. Slocum 
countered before the Cincinnati ad- 
vertisers, automobiles will take care 
of themselves. We are not afraid 
of that. Every contractor depends 
upon trucks and business cars for 
his transportation. He would not 
stay in business long if he didn’t 
have them. 

“Tf the construction industry 
comes back, like Mr. Babson pre- 
dicts, then the motor industry will 
join the procession. With building 
on a boom there will be no lack of 
sales of automobiles and trucks.” 
Commenting editorially in The 
Automotive Daily News, the AFA 
president took further sharp raps at 
the Babson prognostication. 


Meat for Radicals 


“It is just this sort of information 
which the radical element is hungry 
to get and, believe me, they will take 
full advantage of the fact that they 
quote the words. of a man who ap- 
pears before so smug a group of 
‘Economic Royalists’ as they will 


— 


NEW MANAGERS 


Corporation has 


Nash-Kelvinator 
moted H. M. McGaughey (left), to the 
post of sales manager of the commerciaj 


Pro. 


air conditioning department. L. T. Mw. 
Ralston is manager of the company's new 
Eastern division commercial department. 


consider members of the Bostop 
Chamber of Commerce to be. 

“At a time when an entire nation 
is struggling to rid itself of unem. 
ployment and radicalism, a more 
serious menace to our democrac; 
than any threat of foreign war we 
have had in 100 years, just how do 
you list such advice and such ad. 
visors? Sometimes I wish we had! 


a dictator with a sharp toe on his)! 


é 


boot.” 


Can Paint pr 


Signs on Fences 


Advertisers in Alabama may nov) 
paint liquor signs on fences, barn: 
and similar supports, Attorney-Gen. 
eral A. A. Carmichael has ruled. 

When liquor was recently legalize; 
in the state, only newspapers ani 
posters carried official approval as 
advertising mediums. P 


Peasback Adds Duties 


Raymond F. Peasback, director »! 
merchandising, advertising and sale" 
promotion of Vitex Laboratories, Inc! 
subsidiary of National Oil Products 
Company, Harrison, N. J., has bee 
named director of advertising ané 
sales promotion of the agricultura” 
division of National Oil Products i 
addition to his present duties. 


Cole Appointed 
Western Beverage, San Francis’, 
has appointed F. E. M. Cole & Ci” 
Chicago, as Midwest representativ 
Pacific Coast Golfer, Los Angeles, hé 
also named Cole as Midwest repr 
sentative. 


INDUSTRIAL ART 


Photo Retouching—Wash Draw 
ings from Blue Prints. 


Unique Art Studio, Inc. 
Chicago, Ill. Webster 75% 


York, WBNX is a household 
1000 watts cay AND NIGHT 


WBNX ree 


YORK 


4,000,000 NEW YORK HOUSEWIVES DO! 


In millions of foreign language homes in metropolitan New 


whether she be Jewish, German, Polish, Spanish or Italian, 
listens to programs in her native 
tongue and is profitably influ- 
enced by WBNX advertisers ! 


“It's the Four Million who Listen to WBNX 
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word. The foreign housewife, 
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PIONEER IDEA 
LABORATORY IS 
HEAVY YIELDER 


Dreyfus Tells How Pre-Test- 
ing Eliminates ‘Bugs’ 


(Picture on Page 51) 

Philadelphia, Sept. 23-—-How a 
merchandising experiment launched 
several years ago by Pioneer Sus- 
pender Company, Philadelphia, in an 
effort to eliminate advertising and 
selling “bugs” before campaigns are 
set in motion, has reached full frui- 
tion, was revealed today to ADVER- 
gisinc AGE by Moriz M. Dreyfus, 
advertising and sales promotion 
manager, who described the aims, 
development and achievements of 
his company’s pre-testing plan. 

Nucleus of the project, which has 
been gradually refined and expanded 
on the basis of practical experi- 
ence, is an “idea laboratory,” oper- 
ated at Pioneer headquarters and 
charged with the responsibility of 
turning out at least one new adver- 
tising, merchandising, product de- 
sign or selling idea each week. 
Each suggestion is presented for 
discussion and analysis before a 
weekly meeting of the company’s 
executives who scrutinize the idea 
from their respective viewpoints. An 
idea that passes muster is then 
turned over to “laboratory” execu- 
tives for testing. 

Buyers, Retailers Co-operate 

The proposal is submitted to a 
‘jury” of selected store buyers who 
are experts on men’s wear merchan- 
dising. This group has been culti- 
vated over a period of time, and 
co-operation on any Pioneer sugges- 
tion is given readily. All valid re- 


RRE 
OP C» 
DISTORTION 


in Curved ’Stats 


(Patent Applied For) 


UST furnish straight type 

proof or lettering and by 
this entirely new Rapid proc- 
ess CORRECT DISTORTION, 
correct spacing, correct fatter- 
at-the-base curved lettering, is 
achieved — no cutting apart, 
no retouching. Glossy ‘stat 
comes ready to reproduce. 


This is one of a dozen new 
Rapid tricks. Rapid also offers 
bas-relief ‘stat effects that 
save labor, and give new zip 
to anything that's 'stat-ed. 
Why buy ordinary ‘stats when 
Rapid's cost no more? 


RAPID 


COPY SERVICE CO. 


8 BRANCHES: NEW YORK, 415 Lexing- 

ton, 444 Madison, WAnderbiit 3-3680 

CLEVELAND, Ninth — Chester Bidg., 

MAin 9335 @ CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 360 No. Michigan 
Ave., STAte 5977 


capes 


Dog Party Makes 
Gala Market Bow 


St. Paul, Sept. 22.—Vieing 
with theater owners on com- 
parable occasions, Ernie Raess 
opened his new meat market 
here last week with a dog 
party celebration. All dogs 
calling at the store during the 
opening day with their “bone- 
a-fide’” owners under 12 years 
of age were given a wrapped 
bone. The canines’ owners 
were equally rewarded with 
free candy and were photo- 
graphed with their pets, and 
an overflow crowd resulted. 


finements offered by these experts 
are incorporated into the proposal) 
before the next pre-testing step is 
inaugurated. This consists of sub- 
mission of the new product or mer- 
chandising plan to a group of retail- 
ers who are likewise available for 
Pioneer testing, for actual sale of the 
merchandise over the counter to 
regular customers or utilization of 
advertising material. All retailer 
and consumer reactions are carefully 
noted and again the idea is turned 
back to the factory for further pol- 
ishing. 

By this time the proposal has been 
appraised as either a worthwhile 
merchandising endeavor or an im- 
practical undertaking that must be 
discarded for practical reasons. In 
either case, pre-testing establishes 
down-to-earth facts that make the 
comparatively small outlay involved 
an economical expenditure. All ad- 
vertising copy, layouts, point of pur- 
chase selling aids and other promo- 
tion literature are subjected to the 
same rigorous pre-testing require- 
ments as the new product ideas that 
come out of the laboratory. 


Interest Found Receding 


Typical of the promotion under- 
takings developed by the idea lab- 
oratory is the packaging plan to be 
followed in handling this year’s holi- 
day merchandise. During the depres- 
sion a practice grew up in the men’s 
accessory field, as well as in other 
business, of featuring “gadget pack- 
ages” as a dominant note in holiday 
selling. Such packages offered the 
inducement of permanent utility for 
the container after its contents were 
consumed. Thus, boxes for dresser 
use, containers that could be trans- 
formed into ash-trays, etc., found 
quick acceptance by consumers. 

During the past year, however, it 
was discovered that consumer in- 
terest in “gadget packages” had re- 
ceded and a quality consciousness 
in buying had replaced the desire 
to get a superficial “plus” for the 
same money. Consumers had begun 
to question the validity of “gadget 
package” offers, feeling that a utility 
present can be presented only at the 
expense of quality in the product 
itself. 

Thus, the Pioneer brace, garter 
and belt lines for this year empha- 
size attractively designed but simple 
gift packages instead of the elab- 
orate array of “gadget boxes” of- 
ferred in recent years. To handle 
calls for the latter type of packages 
that may be a hang-over from pre- 
vious holiday seasons, Pioneer has 
one “gadget package” in each of its 
product divisions. 


Permits Better Design 


Examination of the Pioneer holi- 
day line reveals still another find- 
ing developed through pre-testing. 
Regardless of the quantity of mer- 
chandise retailers buy for gift shop- 
pers, a certain amount must inev- 
itably remain to be carried into the 
post-holiday season. Merchants as- 
serted that the elaborate holiday 
packaging of merchandise made dis- 
position of such goods a problem 
after the gift rush died away. Tc 
eliminate this valid concern on the 
part of retailers, Pioneer has adopted 
the policy of terming holiday 
packages as “gift” merchandise with 
the conventional greens, reds, holly 
wreaths and Santa Claus conspicu- 
ous by their absence. Instead, all 
gift packages are conservative, but 
eye-appealing units that are as ap- 


plicable to the retailer’s needs at 
Easter or graduation-time as at 
Christmas. 

It was also pointed out by Mr. 
Dreyfus that adherence to conven- 
tional holiday symbols and colors 
necessarily limits the degign range 
of such packages. Such limitations 
are circumvented in the new Pio 
neer “gift” packages. 


Feature Humorous Displays 


In connection with both its holi- 
day and general! fall merchandising 
program, Pioneer has made available 
to dealers throughout the country 
a unique counter display that avoids 
the air of seriousness typifying prac- 
tically all men’s fashion promotions. 
An attractive colored window display 
features an old clothes collector vir- 
tually bowled over with glee as he 
discovers a pair of Pioneer braces on 
a pair of pants he has picked up. 
“Oh, boy! I'll keep these,” he ex- 
claims. An inset on the same dis- 
play strikes the selling keynote of 
all Pioneer brace literature with a 


ture with its “‘trouser line.” 

With sales of holiday merchandise 
last week 38 per cent above the 
same date of last year, Pioneer will 
shortly launch its special holiday ad- 
vertising campaign, using full pages 


and Esquire. 


The New Yorker and Time. 

Point of purchase material avail- 
able to dealers includes newly de- 
signed revolving displays for belts, 
braces and garters, as well as a 
series of window and counter post- 
ers covering all products in the Pio- 
neer lines. The Lavenson Bureau, 
Philadelphia, is the Pioneer agency, 
with Merchandising Arts, Inc., New 
York, in charge of all display units. 


Appoints Gussow, Kahn 
B. Blumenthal & Co., Inc., New 


national advertising. 


sketch showing the “Streamlox” fea- 


in Life and half pages in Collier’s 
The regular fall drive 
will continue with insertions in the 
three magazines named as well as 


York, has appointed Gussow, Kahn, 
New York, to handle its trade and 


Mrs. Floyd Promoted 


Mrs. Stella Floyd, formerly home 
economics representative in the Salt 
Lake district for Edison General 
Electric Appliance Company, Chi- 
cago, has been appointed to direct 
experimental and promotional work 
on Hotpoint home laundry equip 
ment. Her headquarters will be in 
Chicago. 


Plan Pineapple Campaign 

Pineapple Producers Co-operative 
Association, Ltd., San Francisco, will 
launch its winter advertising pro 
gram Oct. 15, with color pages in 
women’s magazines and Sunday 
newspaper magazine sections. Bots- 
ford-Constantine & Gardner, San 
Francisco, is in charge. 


Dierdorff Advanced 

John Dierdorff has been named ad- 
vertising supervisor of the North- 
western Electric Company, Portland 
Gas & Coke Company and Pacific 
Power & Light Company, Portland, 
Ore. He has been in the executive de- 
partments of the three companies for 
the past four years, 


Uy 
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TELLING your story to the 405,000 able-to-buy families 
which comprise the metropolitan Los Angeles market is 
only part of the service Down Town Shopping News 
offers you. 
Driving your story home to the managers of 3000 retail 
grocery stores, or to the managers of the major drug 
outlets in 76 shopping centers, the placing of market 
display material in live positions, house-to-house sam- 
pling. and the checking of sales results is the work of 97 
trained field men—that part of Down Town Shopping 
News Service which makes your merchandise MARCH 
from dealers’ shelves to the customers’ market baskets. 
Whatever you have to sell—beans, boots or buttons— 
if it can be used by the average household, Down Town 
Shopping News is the ideal medium for presenting your 
story to every worth-while home in the Los Angeles 
trade area. 
Full details of Down Town Shopping News’ plan of 
sales action are given in the booklet, “One Doorway 


to All Los Angeles,” and will be sent to you immediately 
upon request. 


TIONAL ADVERTISING DEPARTMENT 
Angeles Down Town Shopping News 


PSOUTH HOPE STREET, LOS ANGELES, CALIFORNIA 
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INDEPENDENTS 
IN WISCONSIN 
TO:BRAND OIL 


Form \Corporation to Band 
Jobber, Refiner 


Milwaukee, Sept. 23.—A plan of- 
fering wide potentialities in oil and 
auto accessory marketing through 
service stations is being framed to- 
day by the Wisconsin Petroleum 
Association with formation of the 
Auto Port Corporation as a group 
marketing vehicle. 

The plan, which will identify pres- 
ent stations under the Auto Port 
name, will band independent jobbers 
and station operators in the state 
with a group of independent refin- 
ers. The plan is expected to become 
effective shortly after Oct. 1. 

Under the plan the refiners’ names 
and brand identification will be sub- 
merged and the Auto Port brand will 
step into the picture as the unified 
station identification. 


Exclusive Jobber Districts 


Use of the name will be confined 
to one jobber in each market who 
will likewise be identified in the 
group promotion. 

Primary purpose of the Auto Port 
marketing arrangement is to return 


leadership to independent jobbers, 
and to change the aspect and 
purpose of the _ filling station. 


The “Auto Port” will present com. 


Mailing Service 
Multigraphed letters filled-in equal 
to individually typewritten ones. 

ADDRESSING-MIMEOGRAPHING 

THE LETTER SHOP, Inc. 


440 Go. Dearborn 6t., Wabash 8655 
CHICAGO 


STEPS UP SALES FOR FOOTGEAR 


(REGTED By HERGA FANS 


The Smintest Whaings Over Shoes. 


RAINBEAUS 


Kem 4 BORE . 


This new display for Beacon Falls Rubber Footwear Company, Beacon Falls, Conn., 
implies stepped up sales in its arrangements. Kay Displays, New York, was the 
designer and producer. 


plete reconditioning headquarters 
for the automobile and economy for 
operators is expected to be effected 
in the group buying of accessories, 
including tires and motor oil as well! 


as station equipment, pumps, air 
compressors and hoists. 
All Auto Port members will also 


benefit by the exchange of coupons 
with the Wisconsin Petroleum Asso- 
ciation offices serving as a clearing 
house for coupons redeemed = any- 
where in Wisconsin. 

Refineries for Auto Port embraced 
in the plan so far include the Ander- 


son-Prichard Oil Corporation, Okla- 
homa City; Danciger Oil & Refin- 
eries, Inc., Tulsa; Derby Oil Com- 


FREE this way: 


Woe will send you this 
book of over 1200 
inspiring, exciting 
and wholly charming 
photos; bill you 
$5.00; and then re- 
fund it on your first 
order for $10.00 or 
more. 


425 South Wabash Avenue - 


106 West 43rd Street + NEW york 5 


Set Heart Strings throbbing! 


Sentiment is everywhere—warming the heart and 
inspiring to action. Photographs instinct with reality 
and chosen with care will cause it to endow your 
product with greater charm—and this is the time to 
plan for the Holidays. We have innumerable stock 
photographs in the K. & F. Illustrative Library, 


KAUFMANN & FABRY CO. 


Commercial Jllustrative Photographers 


CHICAGO + Harrison 3135 


Phone Bryant 9-6682 


MOST THOROUGHLY EQUIPPED PHOTOGRAPHIC PLANT IN AMERICA 


pany, Wichita; Eason Oil Company; 
Enid; El Dorado Refining Company. 
El Dorado, Kan.; Kanotex Refining 
Company, Arkansas City; Omar Re- 
fining Company, Tulsa; Rock Island 
Refining Company, Duncan, Okla., 
and Vickers Petroleum Company, 
Wichita. 
Auto 
sist 


Port identification will con- 
of a “windsock” sign for the 
roof, driveway sign painted locally 
on concrete highway entrances to 
each station, and A-Type_ double- 
faced signs fastened in the ground 
with steel stakes or semaphore signs 
where poles are erected. The job- 
ber’s or dealer’s name is permitted 
to appear on Auto Port signs. 


Supply Promotion Material 


Mats, cuts and complete advertis- 
ing services for dealers’ local adver. 
tising will be available through the 
association in addition to the Auto 
Port advertising placed for jobbers 
by the association. Direct mail copy 
will also be furnished. 

Meetings and training schools will 
be sponsored at intervals for job- 
bers by the Association to explain 
the merchandising advantages of the 
Auto Port to station attendants. Bul- 
letins are to be mailed regularly 
to Auto Port jobbers to keep them 


in close touch with every develop- 
ment that may be converted into 
sales. 

The name Auto Port is assigned 
to the Association and is not con- 
trolled by any refiner or manufac: 
turer. In selecting the name Auto 
Port, a survey was made to find 
what, in minds of transportation- 
minded people, constituted the ul- 
timate in present day travel facili- 
ties. It was agreed that the air- 
plane symbolized greatest progress 


to the association’s brochure printed 
in red, white and blue, entitled 
“Jobber’s Auto Port Answer Book,’ 
which presents the complete mar- 
keting plan. 


New Agency Formed 


Joseph Brainin and Maurice Berg- 


man have announced ‘the formation 
of Brainin & Bergman Associates, 


publicity and advertising counselors, 
with offices in the Paramount bldg.. 
New York. 


Durand in New Field 


Nelson 


C. Durand, formerly vice- 
president, Thomas A. Edison, Inc., 
Orange, N. J., has entered a new 


field as an associate of Ramsdell and 
Haase, business counselor, New York. 


Fair Printing to Russo 

R. A. Russo, Ine., New York, has 
been appointed official photoprinter 
and blue printer for the New York 


World’s Fair, 1989. A fully equipped 
| plant has been installed in Flushing 
1 ree a 


“Help Wanted,” 


cash with order. 


$4.75 per inch. 
insertions. 


“Positions Wanted,” 
“Representatives Available,” 30 cents a line, minimum charge $1. 


——— 


The rates for this department are as follows: 


“Representatives Wanted,” and 


Terms 


All other classifications (single insertion rates): % in., $2.75; 1 to 3 in, 
Write for descrintive folder describing discounts for term 


HELP WANTED 


POSITIONS WANTED 


COMMERCIAL ARTIST 


Permanent position for an expert 
in layout, lettering and design. 


For art staff of advertising depart- 
ment of large industry. 


Scientific and style products. Cen- 
tral Massachusetts. Man with at 
least five years experience. 

Write experience, education, age, 


compensation desired. 


Box 1230, ADVERTISING AGE, N. Y. 


Space salesman open for change Chi- 
cago territory. 19 years background 
these fields: Automotive, electrical, 
machinery, heating-building, ete, 
Agency and direct plant following, 
Very best of references. ; 

Box 1238, ADVERTISING AGE, Chgo, 


A Watch Dog for Your Treasury 
seeks opportunity. Can assume full 
control accounting and office. Treas- 
urer and general manager two adver- 
tising agencies. Outdoor expert. Have 
proof of value. 

Box 1236, ADVERTISING AGE, N. Y, 


EXPERIENCE WANTED 
College graduate, edited college pub- 
lication, wants agency position as as- 
sistant to copy or layout director, 
Will go anywhere. 

Box 1237, ADVERTISING AGE, N. Y. 


ADVERTISING SIGN SALESMAN for 
metropolitan New York by organiza- 
tion with A.A.A.1 rating and which 
enjoys international business; line 
comprises smart modern and exclu- 
sive indoor electric signs and displays, 
many of which are protected by basic 
patents, complete sales office and 
show room at prominent 5th Ave. lo- 
cation, aggressive man with funda- 
mental knowledge of advertising and 
willingness to work, can build very 
substantial income on a strictly com- 
mission basis; for prompt interview 
in New York, write fully of your 
ability. 

Box 1239, ADVERTISING AGE, N. Y. 


POSITIONS WANTED 


IDEA AND SALES PROMOTION MAN 


Have done national campaigns in 
newspaper, magazine, direct mailand 
window displays. 

Finest reference from presidents of 
New York’s three largest agencies: 
1—Newspaper. 2—Display. 3—Direct 
Mail. 

Words proving nothing. Let me 
show you samples and proof of cam- 
paigns, from direct mail to the Sat- 
urday Evening Post. Ideal man for 
publication promotion, or advertising 
manager for a manufacturer. 

Married, a father, 29 years old, and 
healthy. 
30x 1232, ADVERTISING AGE, z. 


N. 


PROMOTION MAN 
Sound slide film editor with excellent 
advertising and merchandising back- 
ground; acquainted with marketing 
methods of leading manufacturers; 
accustomed to handling complete pro- 
grams, planning, contacting and 
creating; experienced in all phases 
of production; will consider change 
providing real opportunity. Minimum 
salary, $6,000.00. 
Box 1234, ADVERTISING 


AGE, Chgo. 


To an Agency with a 
LONDON BRANCH 
Copywriter just returned from Paris 
and London, enthusiastic about ad- 
vertising opportunities abroad, wants 
to contact agency that can use a 
nimble-minded, versatile writer with 
agency experience and a knowledge 
of English people. v 


Box 1233, ADVERTISING AGE, N. 


Artist wants free-lance’ proposition 
with live wire agency. 10 years ex- 
perience in agency and art studio. 
Can handle production if necessary. 


Box 1235, ADVERTISING AGE, Chgo. 


Secretary-Stenographer 
desires position with house located in 
or around Boston. Excellent experi- 
ence. General knowledge of commer- 
cial advertising. 

Box 1241, ADVERTISING AGE, N. Y. 


Young copy, layout, sales promotion 
man. Now on national accounts. Wide 
experience. Knows dealer relations, 
College graduate, Age 29. Start $45. 
Box 1242, ADVERTISING AGE, Chgo. 


“Live Wire” seeking a start in agency 
radio dept., anywhere; U. Wis. ’35 (27). 
Box 1240, ADVERTISING AGE, Chgo. 


Cartoons and Figure Illustration 
SKYLER VANTZ 
1 West Superior St., Chicago 


REPRESENTATIVES AVAILABLE 


Capable man, advertising and selling, 
offers manufacturer exclusive Pacific 
Northwest representation, 

Box 1231, ADVERTISING AGE, Chgo 


LETTERHEADS 


YOUR LETTERHEAD—Pencil sketch, 
artist’s idea, $1.00 up. 
particulars. Give your printer or en- 
graver’s draftsman something to 
shoot at! 


dicate, Columbus, Ohio. 


MISCELLANEOUS 


ILLUSTRATED ADVERTISING 
MATERIAL 
sales letters, house organs, price lists, 
booklets, etc., etc.; reproduced direct 


from your copy, by newest printing 
process. 
Expensive typesetting and costly 


cuts are not necessary!! Think of the 
savings! 

300 COPIES (size 8%x11") $2.50 
Additional hundred copies only 25c 
Even lower prices in quantities. 

Any size can be furnished. 
Send for samples. 


Laurel Process, 480 Canal St., N. Y: 


PHOTO POST CARDS 
SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARD. A new and 
novel idea in selling that brings re- 
sults. Don’t overlook this opportunity 
for additional profits. Write today. 
GRAPHIC ARTS PHOTO SERVICE 
3rd & Market Sts., Hamilton, Ohio 


FRANKLIN 3410 


4 Chicago Locations 


It's a cinch we can't tell you how to increase your business. 


larged copies of their ads. 
fight for business—AND GET IT. Yet the cost is 
surprisingly low. 


call ATLAS for JUMBOSTATS. 


ATLAS JUMBOSTATS MAKE SALES 


ATLAS PHOTO COPY CO., General Office, 225 No. Michigan Ave. 
e All Phones FRAnklin 3470 


THE BIGGER YOUR DISPLAY 
THE HARDER THEY FALL! 


ATLAS JUMBOSTATS stop ‘em 
and bring ‘em in to buy! 


But we 


happen to know that many Chicego merchants ARE getting sure-fire 
sales results with ATLAS JUMBOSTATS. 
JUMBOSTATS to tell their story BIG with en- 


By using these clean, clear-cut 
Yes sir, JUMBOSTATS 


When it's big ‘stats you want, 


Send data for | 


Harper Illustrating Syn- | — 
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URGES INDUSTRY 
10 TELL STORY 
WITH 5 MILLION 


(Continued from Page 1) 

figures of the ABC and CCA, as well 
as those of unaudited publications. 

They give the advertising man- 
ager all of the information he needs 
when making up schedules, including 
rates. The forms ask leading ques 
tions in regard to editorial content, 
as well as such queries as “What 
percentage of your advertisers have 
been with you for more than one 
year?” and “What percentage of 
your advertising volume does this 
represent?” 

William E. McFee, American Roll- 
ing Mill Company, Middletown, O., 
NIAA president, also appeared on 
Station WCFL, Chicago, yesterday, 
with a broadcast on “Advertising 
Makes Payrolls.”’ Mr. McFee empha- 


} sized that although the man on the 


street seldom sees industrial adver- 
tising, which appears back of the 
scenes, so to speak, nevertheless it 


' represents a valiant and important 


Pe gram 


4 
rs 


contribution to the satisfaction of 
human needs. Even more vital, he 
asserted, are the millions of dollars 
in payroll which industrial advertis 
ing helps to put into circulation at 
stated intervals, making it possible 
for its beneficiaries to satisfy their 
wants. 

Another feature of the convention 
was a session at which six industrial 
advertising managers gathered 
around a table and “thought out 
loud” as the audience listened in. 
A. W. Seiler, president, Cramer- 
Krasselt Company, Milwaukee, di- 
rected this informal panel, and was 
assisted by Roland G. E. Ullman, 
head of the Philadelphia agency of 
that name; H. H. Simmons, adver- 
tising manager, Crane Company, Chi- 
cago; A. E. Hohman, Blaw-Knox 
Company, Blawknox, Pa.; Robert A. 
Wheeler, International Nickel Com- 
pany, New York, and F. O. Wyse, 
Bucyrus-Erie Company, Milwaukee. 


Old System Imperiled 


In recommending a two-year pro- 
of paid advertising, Mr. Me. 
Donough said that he believes there 
is “little immediate danger” of an 
overthrow of the capitalistic system 
in this country. Even this mildly 
optimistic view, however, was chal- 
lenged by Mr. Selvage, who quoted 
at length from surveys to show in 
what lowly esteem business is held 
in this country. 

Mr. McDonough began his address 
by asserting that industry thus far 
has used a tack hammer for a job 
that can be done only with a sledge 
hammer. He urged that industry or 
ganize on a national scale immedi- 
ately, and that action be initiated 


RADIO EVENTS, INC. 


AN INDEPENDENT PRODUCING. GROUP 
Ss mMYING ADVERTISING AGENCIES 


535 Fifth Avenue, al 
New York, ¥. 


Pro-phy-lac-tic Brush Company, Florence, 


Mass., “scents” sales with this gift box 
to be introduced, featuring a bowl of 
pine shaving soaps. 


by the incoming president of the 
NIAA, who shall appoint a commit- 
tee to develop a program in co-opera- 
tion with other groups such as the 
NAM and Chamber of Commerce of 
the United States. 
He asserted that a warmer public 
approval of business activities is es- 
sential if business is to survive on 
its present basis. Such an advertis- 
ing budget as proposed, while large 
in its total, would represent only 1.5 
per cent of the appropriations of the 
400 leading advertisers in this coun- 
try, he said. 

Any proposed program, he con- 
tended, should not ignore the press- 
ing subject of taxes. 


Would Discuss Taxes 


“The average man,’ Mr. McDon- 
ough asserted, “fails to realize how 
much of his own income is diverted 
to the tax octopus. Certainly he 
doesn’t realize that the staggering 
burden of corporations must eventu- 
ally be borne by him. One way to 
increase public purchasing power is 
to fight the growing tax burden. In- 
dustry has been supine too long.” 

Every advertising man who enters 
the fight, Mr. McDonough asserted, 
will serve himself, his company, his 
industry and his country. 

“This,” he concluded, 
great cause.” 

Mr. Selvage was equally pessimis- 
tic. While advertisers are building 
pyramids of good will, he said, the 
base supporting these edifices is be- 
ing whittled away by insidious but 
effective propaganda. While business 
is not without malefactors, he as- 
serted, industry is far from being 
as many would have the public be- 
lieve, a parasite on the growth of 
the country, but is the growth itself. 

He admitted that the NAM plan of 
local activity has been effective only 
on a small seale, and said larger sup- 
port is vitally needed. Quoting from 
surveys, made for NAM by Chering- 
ton & Roper, he said that the lower 
classes believe that politicians have 
done most for the United States in 
the last ten years, the manufacturer 
coming second and the labor leader 
third on this tablet. 

Even school children no longer be- 
lieve that the capitalistic system is 
an essential part of the national 
economy and many school teachers 
no longer think that the Constitu- 
tion should be taught in public in- 
stitutions. 


‘is a truly 


| GIBBONS KNOWS CANADA || 


3 J. J. GIBBONS LIMITED - 


ADVERTISING AGENTS & 


How Is Air Conditioned? 
For winter conditioning, air must be heated, circulated and 


humidified. It should also be cleansed. For summer condition- 
* air should be cooled, circulated, dehumidified and cleansed. 
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Two Name Kupsick 


J. R. Kupsick Advertising Agency, 
New York, has been appointed ad- 
vertising counsel for the Brooklyn 
Chamber of Commerce bldg. 
Newspapers and direct mail will be 
used. The agency has also been 
named by The Whaler Bar which 
opened Sept. 23 at Madison avenue 
and 38th street. 


Seeks First Customer 


Saks-34th Street Store, New York, 
has advertised for the first person 
who made a purchase at the opening 
of the store on Oct. 2, 1902. The 
store, which is making the search in 
connection with its 35th celebration, 
Oct. 2-9, will present a complete fall 
outfit to its first shopper. 


One for Reach 


The Portable Light Company, New 
York, designer and manufacturer or 
marine search lights and emergency 
lights for public utilities, has ap- 
pointed Chas. Dallas Reach Company, 
Newark, to handle its advertising. 
Bryant Griffin is account executive. 


Cohn with Briggs 
Bernard L. Cohn, publisher of the 
Memphis News-Scimitar at the time 
of its consolidation with the Press, 
Star Eagle, has been named general 


pany, Memphis. 


and former publisher of the Newark 


manager of Thomas W. Briggs Com- 


New Textbook 
Medium Offered 


to Advertisers 


Chicago, Sept. 24.—A new educa- 
tional advertising medium for manu- 
facturers of food and home eco- 
nomics products has been announced 
by the Institute of National Educa- 
tional Service, 2210 South Parkway 
of which Charles H. Rhodes is man- 
aging director. 

The new service will consist of the 
publication of a supplementary text- 
book for students of home economics 
in high schools and other secondary 
schools. The textbook will be called 
“Foods and Home Economics,” and 
will deal largely with industrial pro- 
cesses. Manufacturers of foods, 
kitchen equipment, etc., will sponso1 
sections devoted to their own fields, 
and will receive credit, including 
mention of their brands, but all ma- 
terial will be presented in textbook 
form and will be supervised and 
edited by the Institute so as to make 
the volume a useful supplementary 
text for schoolroom and home use. 

The books will be distributed free, 
distribution of the first volume, 
planned for the fall of 1938, being 


set at 400,000 copies. Manufactur- 
ers taking space to tell the salient 
features of their products, and tc 
present recipes for their use, wili 
pay for the space they occupy at the 
rate of one-half cent per copy per 
page. A unique feature is that “ad- 
vertisers” will not be asked to pay 
for their space until books are actu- 
ally distributed, and then on a 
monthly basis, after they have re 
ceived a report giving the actual 
number of books distributed during 
the preceding month. 


Contains Practical Information 


According to Mr. Rhodes, the book 
will be eagerly welcomed as a sup- 
plemental text by teachers of home 
economics because it will present 
factual and practical information not 
included in basal textbooks, and at 
the same time will avoid the pitfalls 
of existing literature distributed by 
manufacturers, which he asserts do 
not fit into the course of study, are 
not written on the level for the grade 
intended, are not properly organized 
for pedagogical use, or are too blat- 
ant in their advertising content. 

The Institute of National Educa- 
tional Service is affiliated with 
Mentzer, Bush & Co., Chicago text- 
book publisher, whose facilities will 
be used in producing the volume. 


W:-G:A:-R GOES 


Clothes make the man, they say. 
And likewise, programs certainly 
make the radio station. 

Ever since our first venture in- 
to the ether, we’ve been as fussy 
about our programs as a prep 
school lad getting into his first tux. 

And now, we are prouder than 
ever as we further improve our 
array by having the swell pro- 
grams of the Columbia Network 
to put before our listeners. 

Just in case you haven’t heard, 
we strut our stuff through the 
state’s richest market, the Northern 
Ohio counties in which live more 
than two million folks (better than 
'g Ohio’s population). We reach 


WERE 


SPORTING 


NEW T0GS 


COLUMBIA 


the homes that spend one of every 
three of the state’s retail dollars. 
We are rated tops in number of 
accounts and total dollar volume 
in this fertile sales area. 

And we haven’t gone high hat 
in our new togs. The old rate card 
is still in effect. 


left 


CLEVELAND’S FRIENDLY STATION 


Member Columbia Basic Network 
John F. Patt, Vice-President and General Manager 
Edward Petry & Co., Inc., National Representatives 
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48 ADVERTISING AGE September 27, 1937 
= — Se 
— 
1936, the gain amounting to 824,873 I d f Re il A 2 . » 80 I _ 
mes. | ndex of Ketail Activity in mportant § 1. 
Actual lines of retail display for ie 
this week compares very favorably 
with some of the largest weks so far ar ets I: 
. this year, indicating increased fall 
buying by consumers. . Based on total retail advertising volume in all newspapers in each city. P 
For this year through the reported 
period, newspapers in the measured (Copyright, 1937, by Advertising Publications, Inc.) 
cities have carried a total of 734,- 
401,917 lines against 700,708,040 lines cai ‘ees abo 
for the comparable period of last % Gain % Gain gue 
Chicago, Sept. 24.—Reflecting an year, a gain of 33,693,877 lines or 38-Week 38-Week 38-Week or Loss or Loss k 
: : . . ’ Period Period Period 1937 1937 Week Wee % Gain 
improved retail trade condition, re-| 4.8 per cent. The gain for 1937 over Ended Ended Ended over over Ended Ended or 
tail display advertising for the week} 1935 is 10.6 per cent. City Sept. 21,1935 Sept. 19,1936 Sept. 18, 1937 1935 1936 Sept. 19, 1936 Sept. 18, 1937 Loss s 
ended Sept. 18 exceeded the corre- A study of the tabulations for each | Akron, O. ............ 10,987,707 11,566,788 12,175,601 +10.8 +5.3 367,945 361,284 —1.8 the 
di . k of . tar co city included in this In-| 4!toom@ Pa. .....---+. 4,314,933 4,597,922 5,009,214 +16.1 +8.9 120,134 152,873 +27. whe 
sponding week of last year by 3.6 ty n Atlanta, Ga. .......... 9,937,271 10,451,224 11,052,262 +11.2 +5.8 322,336 369,740 . +147 
per cent, according to the Adver-|dex, appearing elsewhere on this/ Baltimore, Md. ........ 14,520,811 15,415,281 16,264,694 +12.0 +5.5 457,612 464,382 8 8+15 to 
tising Age Index of Retail Activity. page will reveal larger than average| Birmingham, Ala...... 7,489,440 8,423,926 9,187,486 + 22.7 +9.1 260,540 320,698 +23.) stre 
. gains for cities generally classed as| Boston, Mass. ......... 14,091,761 14,320,217 14,164,331 +0.5 —1.1 522,767 462,224 —11.6 tho: 
ms the 5° major markets weed G0) ies Bridgeport, Conn...... 6,048,484 6,369,324 6,894,888 +140 +83 242,872 222,320 —85 I off 
the basis of this Index, newspapers Sele ; Ph we Mess eres000 11,560,906 11,743,728 13,181,368 +14.0 +12.2 395,318 462,028 +169 nus 
carried a total of 24,054,239 lines in| Gains have been registered in 30) Camden, N. J.......... 2,881,896 2,916,515 2,889,116 +03 —09 129,526 132,979 +27 
the reported week against 23,229,366 of the first 38 weeks this year, ac-| Cedar Rapids, Ia...... 3,331,132 3,590,034 3,745,756 +12.5 +4.3 108,332 98,742 —89 loné 
lines for the corresponding pane of cording to the following table show-| Chattanooga, Tenn..... 5,249,113 4,905,904 4,601,694 —12.3 —6.2 130,921 129,106 —1Lé4 gral 
ing gain or loss for each week this Chicago, Ill. errr ee ee 19,495,256 21,325,782 22,482,119 +15.3 +5.4 619,546 752,260 +214 ers 
ai coe anew 2008: Cincinnati, O. ......... 11,463,181 11,860,438 12,507,621 +9.1 +5.5 351,888 403,503 +147 ring 
yuas Over ; Cleveland, O. ......... 13,012,705 14,264,379 15,457,496 +188 +84 531,054 564,060 +62 : 
. RN Oe ccccscecaveveis — 5.§| Columbus, O. ......+++ seeeeees  —__neeeeeee teeeeees er sed 280,240 273,040 26 
SE Dia cvenetersnenceven + CEL DONAS, TOR. ...c.cee0e 13,377,874 14,130,276 15,306,070 +144 +8.3 398,436 473,285 +1828 teu! 
PE F6  kn ce ccatocrnondseve + 4.6] Dayton, O. ....sssceee. 9,769,074 8,540,500 11,134,496 +13.9 +30.4 289,002 339,752 +175 Squ 
ME” jcc o caw ehin daw aeneans “a> 4,97 DOnVGr, COM... 00000% 7,350,495 7,352,263 7,384,695 +0.5 +-0.4 229,710 218,870 A City 
err + 6.8] Des Moines, Ia........ 4,547,125 4,584,386 4,689,349 +3.1 +2.3 119,920 133,895 +117 — 
ST s. ccéehoaeeeeewes + 8.5] Detroit, Mich. ........ 14,544,706 15,181,364 16,059,008 +10.4 +5.8 521,028 556,126 +6.7 ily. 
| rs February 13 .....eeeeeeeeeeees V CPt Oe Mecciceccs S6kbekes 8  Sbhenens  saacbwven ake jae 197,106 214,480 +85 mm DY ' 
y February 20 .....++esseseeeees tee elt Se eee 5,003,348 5,090,410 6,623,490 +324 430.1 156,016 203,574 +305 [% sho 
+] February 27 ....-.seeesereeees + 8.3] Bvansville, Ind........ 8,533,308 9,227,610 9,009,700 +5.6 —2.4 240,940 276,122 +146 Athl 
- March 6 .eeeeeeeeeceeeneecens +11.5] Fall River, Mass...... 2,264,515 2,496,204 2,533,527 +11.9 +1.5 77,224 70,699 —8.5 es 
I ter & — heey: Flint, Mich, .......... 5,931,968 6,417,558 6,544,552 +103 +1.9 207,452 196,896 —51 f°" 
he “A ae EE oe See *eeteresbeenseses +179| Fort Wayne, Ind...... 7,540,057 8,204,769 8,527,834 F131 +39 214,340 254,891 +189 
de Sk ath ‘U-S" Poster Ser- See ee tere erer servos © a'g| Gary. Ind. .......++06. 3,755,266 4,367,550 5,308,520 +41.4 421.5 111,062 128,682 +15.9 
vice enables you to Sia el ae alae rt 0.9 Grand Rapids, Mich.... 6,280,406 6,586,048 7,570,338 + 20.5 +14.9 229,740 253,358 +103 Le 
reach a particular ME EE ce cashcaccenccen +115 | Greenville, 8. C........ 4,295,992 4,249,331 4,862,160 +13.2 +14.4 127,848 133,388 +4.3 - 
territory or to cover the nation— April 24 22 LLLITIL fo gig | Houston, Tex. .......- 9,291,016 10,509,227 11,746,938 +264 +11.8 397,348 490,064 +23. MR ety : 
quickly and economically—to flash Tre ere rere + 0.6] Indianapolis, Ind....... 11,763,737 12,598,424 13,320,067 +13.2 +5.7 420,666 393,106 —6.6 eR 
your messages to consumers on a + 8.9|Jacksonville, Fla....... 5,551,140 5,954,396 6,469,218 +16.5 +8.6 189,644 171,878 —94 & pron 
their way to the point of sale. ie” LS oii haere mae: + 4.7| Jersey City, N. J....... 1,589,004 1,703,097 1,672,331 +5.2 —1.8 51,556 47,835 = —1.2 BB iam, 
CT a ie Sia hla oe + 3.9| Kansas City, Kans..... 1,584,471 1,755,306 1,936,199 +22.2 +10.3 54,173 54,278 +0.2 | 
If you are not now using “U-S” ESS oss yg'g ged arkte oO bed eae +19.2| Knoxville, Tenn........ 6,293,872 6,944,595 7,242,972 +15.1 +4.3 211,512 229,264 +8.4 Altn 
Poster Panels, investigate this quick, JUNE 5 ceeeccceecereeeereeeees — 5.1| Tittle Rock, Ark...... 6,715,870 6,822,723 6,813,763 +15  —0.1 186,452 191,548 42.7 Mi 
economical way te increase sales. BEE Sci kivervsesevenete ces + 6.6] Los Angeles, Cal....... 0 ...eeeee 17,523,359 18,577,679 pee +6.0 555,656 531,597 —4.3 H York 
It will supplement and_ reinforce Tune 19 weeeeereceececseeceens w= 1.21] Lynn, Mass. .....00000¢ 7,225,106 7,319,970 7,182,758 —0.6 —1.9 206,920 222,530 +7.5 
avers Gee taunth @ wear adver FONG BS cccstcvascevessssceses + 1.2] Manchester, N. H...... 2,538,501 2,522,817 2,649,630 +4.4 +5.0 80,900 90,177 +115 == 
pata TWF 8 coccssccsvcccovcvencecss +18.1| Memphis, Tenn. ....... 7,907,648 7,980,004 8,641,544 +9.3 +8.3 209,272 259,238 +239 
EE eee ho teh exbaweneey rey Milwaukee, Wis. ...... 9,241,991 10,587,566 12,303,915 +331 +162 388,805 537,610 +383 
A nearby “U-S” Representative will Ae  unededithb ritehberteed ‘ 33 Minneapolis, Minn...... 10,089,224 10,698,147 10,616,714 + 5.2 —0.8 302,820 309,152 +21 
be glad to serve you. Sule | Sed ceceegetiehien — 02 Moline-Rock Island.... 5,402,450 6,027,904 6,559,464 +21.4 +8.8 175,098 195,566 +117 
ye «spain rede hclobehchenibih ietelsicha + o¢| Nashville, Tenn........ 5,823,230 5,659,646 5,818,542 —0.1 +2.8 170,016 178,972 +5.8 
The United States Printing and Be ee eee een evens | 1/4 |New Bedford, Mass.... 2,248,627 2,392,684 2,453,066 +91 $2.5 64,190 71,946 +121 
IN oa a nn oe ask acne waite + 2.4|]New Haven, Comn..... ....+-., 6,589,814 6,794,612 ois + 3.1 184,002 185,556 + 0.8 
Lithograph Company and Divisions {| Aue. 28 001 + 13| New Orleans, La....... 12,908,563 13,990,800 14,495,118 +123 +3.6 486,470 489,436  +0.6 
seske Mien i Galea papitata: ape aisp tee: — 09] *New York, N. Y...... 40,437,880 45,261,419 46,629,329 +15.3 +3.0 1,660,305 1,659,704 ool 
320 Beech St., * Cincinnati, 0. OE Seeman aia — 33] **Brooklyn, N. Y...... 4,939,461 4,844,228 4,757,912 —8.7 —1.8 166,160 151,127 —9.1 
ape arse a nee + 3.6| Norfolk, Va. .......... 6,727,336 6,945,932 6,952,064 +3.3 +0.1 192,640 224,672 +166 
Oakland, Cal. ......... 5,365,263 5,523,329 5,616,894 +4.7 +1.7 181,745 175,088 —37 
Oklahoma City, Okla.. 7,443,079 7,997,427 8,822,464 +18.5 +10.3 220,332 256,186 +163 
NS cela e us 7,841,787 7,758,303 8,349,839 +6.5 +7.6 221,121 261,516 +1838 
Philadelphia, Pa....... 19,684,175 20,202,629 21,211,020 +7.8 +5.0 669,510 633,834 —i3 
Phoenix, Ariz. ........ 5,209,191 5,328,302 5,209,568 re —2.3 147,574 131,376 —108 
Pittsburgh, Pa. ....... 16,627,730 16,515,816 18,008,432 +8.3 +9.0 547,582 549,808 +04 
Portland, Ore. ........ 7,502,856 8,619,581 9,328,720 +24.3 +8.2 274,036 277,578 +13 
Providence, R. I....... 91594,293 9,593,997 10,059,362 +4.8 +4.9 287,797 310,460 +18 
Reading, Pa. ......... 6,910,148 6,650,432 7,729,728 +11.9 +16.2 205,312 217,196 +5.8 
Richmond, Va. ........ 8,603,994 9,688,754 9,561,554 411.1 =wh.$ 401,532 289,226 —27.9 )uperb 
’ « Rochester, N. Y...... 12,750,340 13,167,862 12,792,981 +03 —2.8 452,137 373,157 —i78 fer. 
Sacramento, Cal. ...... 5,898,185 6,381,313 6,351,317 +7.7 —0.5 185,710 164,556 —11.4 thallen 
San Antonio, Tex...... 4,040,380 4,722,249 4,760,346 +17.8 +-0.8 129,528 132,428 +2.2 Bb ortiol 
San Diego, Cal........ 9,413,046 10,173,470 10,435,486 +10.9 +2.6 263,374 236,726 —10.1 Bie. for 
San Francisco, Cal..... 10,249,562 11,376,050 11,628,403 +13.5 +2.2 364,785 384,724 +5.5 Bike na: 
1 sk Seattle, Wash. ........ 7,110,022 7,244,282 7,478,804 +5.2 +3.2 214,270 239,008 -+11.5 Border f; 
: am: South Bend, Ind....... 5,925,912 6,294,815 6,810,422 +14.9 +8.2 212,982 200,317 #—5.9 Bach th 
ee coe The, Flint. Journal ea! Spokane, Wash. ....... 4,790,923 5,294,592 5,666,724 +18.3 +7.0 179,295 176,302  —1.7 [iterhead 
¢ St. Louis, Mo.......... 12,259,910 12,965,155 13,744,700 +12.1 +6.0 428,970 473,425 +104 [igo forw 
a é NG UNCHECKED W SHANGH Pe PO MARR... 5. s00.0 8,544,559 ___ 9,289,424 8,730,360 + 2.2 —6.0 269,680 275,536 +2,2 Bgation. 
- sas FLAMES f mal Syracuse, N. Y........ 7,970,484 8,386,761 8,432,436 +5.8 +0.5 295,477 280,847 —49 
3 “ tTacoma, Wash. ...... 3,744,335 4,529,973 4,431,235 +18.3 —2.2 143,780 165,452 +165.1 nive 
. ; Reva Tampa, Fla. .......... 4,390,778 4,193,863 4,445,214 +1.2 +6.0 111,244 121,772 +95 Bi, 
DCM... ceaeeees =o ee! pia sia 359,079 344,155 —4.2 7D 
ee Toronto, Ont., Can.... 15,029,671 14,346,568 13,982,627 —6.9 —2.5 419,664 334,361 —20.3 
pa  * 3 See 3,096,184 2,767,128 2,998,345 —8.2 +8.4 91,560 101,934 +113 & — 
oul) a?) )) ere 6,527,570 7,172,415 7,008,701 + 7.4 —2.3 236,838 233,086 —1.6 ae 
Washington, D .C...... 2% 23,843,033 26,530,922 26,660,951 +11.8 +0.5 959,710 937,691 —2.3 
Worcester, Mass....... 8,294,629 8,489,477 8,755,467 +5.6 +3.1 273,546 291,025 +6.4 
Youngstown, §) ....... 6,336,822 6,701,363 6,588,597 + 3.9 —1.7 165,736 176,956 +6.8 N 
ere 640,856,718 700,708,040 734,401,917 +10.6 + 4.8 23,229,366 24,054,239 +3.6 
: = *New York American discontinued June 24, 1937. 
= **Brooklyn Times-Union discontinued June 8, 1937. 
Bc et ‘Journal and Sunday American discontinued June 8, 1937. 
Pi oe The Flint Journal tDaily Ledger discontinued June 23, 1937. 
- August Lineage for 
: Covers a Big, Prosperous Pacific Farm Trio|| NOW WE WILL DELIVER | 
& Pacific Northwest Farm Trio, Spo- “ : , 
x kane, reports that the August line Samples, Booklets and Circulars anywhere in the United 
ar e age for the Washington Farmer is States—by uniformed carriers—to homes and to stores. 
16,403; zone edition, 1,417; the Jdahc 
YO Farmer, 14,329; zone, 112; Oregon 
— An Bas HER Parener, 36.108; oone, 1.308. fue to NOW WE WILL CONTACT 
Flint’s annual retail sales, according ieee ie ares vee? _ — one ee Drug, Grocery, Five and Ten, Hardware, Fumiture, Dry : 
to latest figures, are $58,302,659.00. M ; by Publishers Information Bureau. Goods, or other Dealers and arrange for display of mert- if 
rare or eee ees uskegon ——— chandise or advertising matter. | 
The Flint Journal covers this big, pros- Chronicle Hotel Retains Kupsick 
i setain. Stel Sen Sens Sue NOW WE WILL CREATE DEMAND 
ey | perous market at one-paper cost. ae va en Hotel Woodstock, New York, has (2 
ie atrio retained J. R. Kupsick Advertising . . 
pane / oar . J. Re House to House Delive Sam ircu- 
ane Write or call I. A. Klein, 50 East 42nd Kalamazoo Gazette | A48e¢y: New York, to handle its ad: ry of ples, Booklets and Ci 
© \ Vos Jol EI G d Rapids P vertising. Metropolitan newspapers lars, has advantage as advertising medium—confined 
Street, New ork, or John E. Lutz. ran apids PressS/;and newspapers in nine states in 
; pie d x Gude: Wiens ow Seated Gala Paunastennin areas and low cost plus contact of dealers. (3 
435 North Michigan Avenue, Chicago. and Canada, together with outdoor 
Ann Arbor News | advertising will be used. H. V. 
Bay City Times | Coughlin is account executive CHICAGO CIRCULAR|§ ., 
Gets Red Cedar ADVERTISING SERVICE 
i GREAT MARKETS Botsford-Constantine & Gardner, INCORPORATED 
| Seattle, has been appointed to direct icago A 
; ; the advertising of Red Cedar Shingle 417 So. Green St. Chicag 
COVERED COMPLETELY BY GREAT NEWSPAPERS Bureau, effective Jan. 1, 1938. Me- A MILLION HOMES TO DELIVER TO IN THE 
Cann-Erickson, Inc., Seattle, has had CHICAGO AREA. IN| 
the account for two years. — 
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Legionnaires 
Inspire Novel 
Promotion Bids 


(Continued from Page 1) 


about a dozen U. S. Senators. 
guests numbered about 850. 


The 


Periscopes Make Hit 


Seagram’s came forth with one of 
the hits of the big parade Tuesday 
when it distributed 5,000 periscopes 
to Legionnaires at 42nd and 59th 
streets. The periscopes, used by 
those unfortunate enough to be shut 
off from a view of the parade by the 
huge crowd, were about two feet 
jong, and made of pasteboard. Sea- 
gram's also distributed 85,000 post- 
ers and gave away 50,000 chain key 
rings to Legionnaires. 

Calvert, with its mammoth ama- 
teur boxing show in the Madison 
Square Garden Bowl in Long Island 
City, also played the conclave heav- 
ily. Use of the arena was donated 
py the distilling company, with the 
show being run by the Amateur 
Athletic Union. Calvert took credit 
only in a single line on tickets. 


Pajama Pays Homage 


Local advertisers featured a vari- 
ety of tie-ins with the Legion theme 
—ranging from simple greetings to 
promotion of a special women’s pa- 
jama called the Legionnaire by B. 
Altman & Co., of Fifth Avenue. 

Macy’s used full pages in New 
York morning papers both Monday 


Compare... Price 
On Lithographed Letterheads! 


“Jn today’s rapidly changing business world 
‘first impressions are becoming more and 


ore important. That is one reason why a 


| Well designed Lithographed Letterhead is a 


Superb investment. Yet, there is no need to 


wd a high price for a modern, well designed 


tterhead, in fact we offer you prices that 
thallenge comparison! Send for our newest 
Portfolio of samples and our price-list and 
see for yourself why alert buyers all over 
the nation have learned that it pays to 
rder from Universal. Write today! Or at- 
tach this advertisement to your business let- 
terhead and mail it to us—the Portfolio will 
30 forward to you FREE and without obli- 


ation, 


Universal Litho & Stationery Co. 


317 Diversey Ave. Chicago, IIl. 


REVERSE ENGLISH 


I. tables laste better cooked the 


a ~ “eg “waterless electric wap / 
a | NS abd: 
a =~ . ‘ 


Wee 87 aPrrons Draeee xX f 

—-< : 
NEW YORK AND QUEENS CLecTaic LicwT | 
AND POWER COMPANY : 


New York & Queens Electric Light & 

Power Company converts the child's 

traditional antipathy to spinach into an 

effective sales story in its current news- 
paper copy. 


and Tuesday to publish special edi- 
tions of The Stars and Stripes, once 
the official A. E. F. newspaper. Car- 
toons by Wallgren featured the pro- 
motion, which contained no direct 
advertising, merely having above it 
a welcome from the store. Content 
was of course humorous, featuring 
real personalities, and fictitious mes- 
sages from notables. 

The State of Mississippi also used 
large newspaper space to advertise 
itself and its virtues, tying in with 
the fact that its delegation led the 
state delegations by right of having 


«| achieved the greatest percentage of 


gain in membership. 

Highlighting other legion bids, 
Wanamaker’s used large space to 
publicize a complete program of en- 
tertainment possible at the store— 
with events ranging from a wedding 
fashion show to a band concert. 
Betty Lee dance studios asked 
Legionnaires to take home a few 
new dance steps. Webster cigars tied 
Dan’l Webster in with the festivi- 
ties. U. S. Lines invited Legion- 
naires to visit the ship Washington, 
free, and Franklin Simon department 
store was advertised as the only Fifth 
avenue store with a post in the 
Legion. 


Specialty Text Bows 


Publication of James Maratta’s 
text, “How to Find, Train and Super- 
vise Specialty Salesmen,” has been 
announced by the Council for the 
Improvement of Specialty Selling, 
Inc., New York. This text is in- 
tended as a guide in the modern 
technique of managing today’s direct 
selling organizations. 


NIAA’ers and Advertisers to Industry 


INDUSTRIAL EQUIPMENT NEWS 


Started Ea woe tl evans] 
May 1933 | 2a ==-——| Seeeees | 


field of its own .. 
publishing style. 


(2) IEN now reaches more than 52,000 


current buying needs. 


(3) 


(4 


circulation. 


... Here are Four Space Buying Facts 


(!) IEN was started in May 1933... 
. originator and forerunner of a modern, more effective 


have REQUESTED its regular receipt as evidence of their use of it for 


the always essential job of keeping posted on What's New in industrial 
products being brought out for their use 


EN ptoves its value and pays its way by newspaper make-up assurance 
of all of the usual benefits of space advertising PLUS directly traceable 
inquiry evidence of consistently active sales promotion effectiveness. 

RESULT? IEN has hence been able to attain and hold outstanding leader- 
ship in the field of publications to reach industry as a whole . . 
more circulation and more advertisers than any other paper of similar 


4 FACTUAL RECORD THAT SPEAK 
PLAN” AVAILABLE ON REQUEST. 


INDUSTRIAL EQUIPMENT NEWS - 461 Eighth Avenue, New York, N. Y. 


—T 


. continues exclusive and unique in a 


active plant operating men all of whom 


. .. they read and use it for 


. with 


S FOR ITSELF AND FOR THE “IEN 


SIX NON-HEARST 
PAPERS 10 CARRY 
AMERICAN WEERLY 


(Continued from Page 1) 


with the Minneapolis Tribune “and 
therefore This Week will be dis- 
tributed in all its present markets.” 

Mr. Schmick’s statement followed 
the third annual meeting of the com- 
mittee in New York in which the 
competitive situation was stressed. 
Significant was his declaration: “At- 
tention was directed to certain com- 
petitive activities in the newspaper 
magazine field. A resolution was 
unanimously adopted that, in the fu- 
ture, no newspaper carrying This 
Week, would take on for distribution 
any type of publication without first 
presenting the situation to the con- 
ference board of newspaper publish- 
ers, to determine whether it would 
compete with This Week in either 
an advertising or circulation way.” 

The American Weekly statement, 
pointing out sharp increases in line- 
age since the publication was thrown 
open to advertising 21 years ago, 
gives interesting background on its 
rapid development. 

In 1916, 20 years after its found- 
ing and with a circulation of 2,000,- 
000, advertising was first accepted. 
In the next 10 years lineage passed 
half a million annually and circula- 
tion rose to about 5,000,000. 

From 522,055 lines in 1927 adver- 
tising increased to 784,736 in 1928, 
added 134,346 lines to this figure the 
following year and in 1930, as the 
depression set in, reached 923,822 
lines. Gains also were continued in 
1931 with lineage of 978,380 and af- 
ter slight recessions in 1932 and 
1933, increases were back in order 
again for 1934 and 1935 with 1,041,- 
068 lines reached in 1936. 

Commenting on copy standards. 
the statement points out that “when 
the new pace was set in 1927 new 
standards were set, copy formerly 
accepted was rejected and orders run- 
ning into the hundreds of thousands 
of dollars were refused the first few 
years.” 

While drug store products lineage 
was the most important classification 
in 1926 and 1927, in 1936 the most 
important classification in The 
American Weekly was food and food 
beverages, with automotive and au- 
tomotive accessories second and drug 
store lineage, consisting largely of 
cosmetics and dentifrices, third. 

“Many offers for the rights to dis- 
tribute The American Weekly 
through newspapers other than Mr. 
Hearst’s have been received and re- 
fused in the past 10 years,” the 
statement concluded. “It was felt 
previously that the time was not 
ripe for such a venture. However, 
the management has decided that to- 
day the trend to The American 
Weekly is sufficiently definite to ex- 
tend its operations and make avail- 
able a still greater national market 
for its growing list of important 
magazine advertisers.” 

New rates in connection with the 
expansion will be: back page, $22,- 
500; inside color page, $20,000; black 
and white page, $19,500 and black 
and white agate line, $10.50. 


“Post”? Goes to College 


The Saturday Evening Post has 
announced a weekly campaign in a 
list of college newspapers from coast 
to coast. Insertions of 672 lines each 
are scheduled, and National Adver- 
tising Service, Inc., college news- 
paper representative, is handling the 
account. 


Cram to “Dispatch” 
Ramon S. Cram has been named 
promotion director of The Columbus 
Dispatch, succeeding Sid R. Phillips. 
who has joined Ohio State Journal 
as advertising manager. 


Taylor Expands 


G. R. Taylor & Co., industrial mo- 
tion picture advertising service, has 
taken additional office space in the 


Center bldg., Irvington, N. J. 


ANTHRACITE OPENER 


HEAT GOES MODERN 


MOST MOOERR MEAT 
BET DOVaLE SAVINGS 


MEW AUTORIATIC ANTHRACITE MEAT PROWIOES 
_ COMVEMIENCES AND COMFORTS im ADOIT 


Ng. ASE 
SS | Alome ANTURACITE heal” 


Modernization, with strong dealer em- 
phasis, highlights the new copy in news- 
papers of Anthracite Industries, Inc. 


Harry H. Bliss, 


of Janesville 
Gazette, Dead 


Janesville, Wis., Sept. 22.—Harry 
Hayner Bliss, publisher of the Janes- 
ville Gazette and active for many 
years in press association work and 
advertising, died here today. He was 
67 years old. 

A founder of the Wisconsin Daily 
Newspaper League and a former 
president of the Inland Daily Press 
Association, Mr. Bliss was one of the 
first to recognize equalization of lo- 
cal and national advertising rates. 


Established Station WCLO 


Succeeding his father as publisher 
of the Gazette in 1919, he likewise 
established radio station WCLO in 
1930. His philanthropic bent and his 
interest in swimming inspired him 
to establish the Howard F. Bliss 
memorial fund for awards to res- 
cuers of drowning persons. 

Surviving are his widow, two sons, 
two brothers and a daughter. 


Mennen Adds to Radio 


Mennen Company, Newark, N. J., 
has announced an increase in its 
radio advertising. Famous Jury 
Trials radio program has been re- 
newed, beginning Sept. 27, and a 
three-times-weekly news program 
will be started on the Pacific Coast 
and in Ohio and Pennsylvania. H. M. 
Kiesewetter, New York, is handling 
the account. 


“Bazaar” Adds to Staff 


Harper's Bazaar has appointed 
Kathleen Connor and Alice Wootton 
as assistants to Helen Cornelius, as- 
sociate editor and director of the 
fashion service department. Miss 
Connor was formerly connected with 
Vogue, and Miss Wootton was with 
Tobe Fashion Service, New York. 


Name Charles Agency 


Gunning & Gunning, New York, 
producer of cod liver oil, has placed 
its account for medical and poultry 
products with Charles Advertising 
Service, Inc., New York. State farm 
and poultry publications will be used. 


SAVE #3RDS 
ON YOUR 
NEXT SOUND 
COM MERCIAL 
PICTURE 


COMMERCIAL SOUND PIC- 
TURES ARE NOW BEING 
PHOTOGRAPHED AND RE- 
CORDED DIRECT ON 16MM. 
FILM. Production costs are 
slashed as much as 2/3rds. by 
using this new method, rather 
than producing on 35mm., and 
then making reduction 16mm. 
prints—investigate nowl 111 


For Full Particulars 
WIRE—WRITE—PHONE 
EMBASSY TALKING PICTURE 


PRODUCTIONS, INC. 
206 BASSO BLDG. DETROIT, MICH. 
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Advertiser 


fide enquiries, 


---- still more sponsors 
demanding script shows --- ” 


Radio Daily. 7/9/37 


these past 3 months have proven an 


INCREASING DEMAND 
for radio Drama and Comedy-Drama 


a script series embodying 


A NEW IDEA 


that will appeal to 99 out of a 100 listeners 


A form of entertainment which will sustain in. 
terest over a long period of time, and afford a 
‘natural’ tie-in with product or service of 


MASS APPEAL 
e 
For either 
15 OR 20 MINUTE SHOW 
* 


This series with complete broadcast-merchandising 
plan which backs the product through to ‘Point 
of Sale’ is ready for delivery to Agency or 


Distinguished cast—Superb production 
6 


Full disclosure and all details to bona- 
upon application to: 


BRITISH AMERICAN PRODUCTIONS 


INC. 
Radio Advertising Specialists 
509 Madison Avenue, New York 
B. Charles-Dean, President 
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I Labeling that is done by an independent authoritative 
® source for the protection of the public. 


Labeling that is accepted by the public as an identifi- 
y & cation of specified standards of quality. 


Good Housekeeping Has 
Done Public Labeling 


for Over 25 Years 


Good Housekeeping does public 
labeling—has done it for over 25 
years. It maintains extensive lab- 
oratories for testing . . . it sets def- 
inite standards of quality that all 
tests must meet—for the protection 
of the public. And finally so the 
public can identify and buy Good 
Housekeeping approved merchan- 
dise, it provides a label for such 
merchandise as passes its tests, 
meets its standards. This is public 
labeling by an independent author- 
itative source—-a definite unpar- 
alleled service to “the consumer 
who wants to know”’. 


Good Housekeeping 


Public Acceptance of 
Good Housekeeping 
Public Labeling 


Good Housekeeping public label- 
ing is accepted by the American 
public as a guarantee of quality... 
Merchandise marked with its 
Bureau and Institute Seals and 
Guaranteed As Advertised emblems 
is bought because it is so marked— 
in every city, town and hamlet in 
the United States. Good House- 
keeping identifications arein reality 
famous American trade marks 
known to millions of women. Mer- 
chandise marked with them is 
branded merchandise. Probably 
the best known, most widely 
accepted branded merchandise in 


Everywoman’s Ma azine 


It is not our desire to debate here the question of private versus 
public labels. We merely wish to emphasize that there is a place— [—_———— 
an important place—in every store’s sales plan for Public Labels. 


WHAT WE MEAN BY PUBLIC LABELING 


this country is that merchandise 
advertised in Good Housekeeping. 


Not for Private Gain 


Good Housekeeping research and 
testing facilities cannot be bought. 
Basically their purpose is to pro- 
tect the readers of Good House- 
keeping. However they actually 
represent buying - guides for not 
only the millions of Good House- 
keeping readers but for many more 
millions of women who know of 
Good Housekeeping approved 
products by reputation and by use. 
Good Housekeeping public labels 
enjoy their reputation because they 
were not conceived as a means of 
increasing private profit but as 
rendering a public service. 


No question about it: the con- 
sumer made up her mind long ago 
about public labels—-she buys 
Good Housekeeping branded mer- 
chandise. 


— 


FOR OVER 25 YEARS WE’VE DONE 


§ PUBLIC LABEL 


[NOTE 
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PHOTOGRAPHIC guages see 
E} -REVIEW OF © 
THE WEEK 


CANNON DEB SCORES FOR GIFT 


ui 


~~, 


Satisfaction all around is registered as 
Lloyd Pantages (left) radio commenta- 
tor, Harry W. Witt, Columbia Broad- 
casting System Southern California sales 
manager and Bernard Weinberg, of 
Milton Weinberg Advertising Company, 
sign the contract for a coast-to-coast 
weekly radio show to start Oct. 16 for 
Raymond, Inc., St. Paul cosmetic manu- This novel display in a Broadway liquor store featuring war memories was one of 

facturer. the numerous promotional tie-ups to the mammoth American Legion convention. 


ACTIVITY AT NIAA CONVENTION EXTENDS TO CORRIDORS 


La 2 Ps ae os ; fo 


A consumer campaign to back the first Golf score record book is enclosed in 

hosiery line under its own brand by the new A. G. Spalding & Bros. holiday 

Cannon Mills will feature this new pack- golf ball gift package to be introduced 
age. (Story on Page 4.) shortly. 


REVERSE ON INSURANCE MESSAGE 


Salient points brought out by speakers carried over into animated discussions between sessions at the annual NIAA con- 
clave last week in Chicago. 


= 


BETWEEN SESSIONS CHAT AT NIAA HUMOR EMPHASIS 


Convention topics occupy E. J. Heimer, Barrett-Cravens Company, Chicago; 


as This illustration, with the youngster reversing the usual role and re-assuring his J. R. Kearney, Jr., J. R. Kearney Corporation, St. Louis; E. B. Bossart, Bailey : paaen Fas ~j 
injured father, highlights an effective Lumberman's Mutual Casualty Company Meter Company, Cleveland; D. A. Wolff, Edwin L. Wiegand Company, Pittsburgh, r 
poster. The photograph is by Shigeta-Wright, Inc., Chicago. and K. E. Kellenberger, Union Switch & Signal Company, Swissvale, Pa. Pio Streamlox window display, to tie 


in with a new campaign, takes the old 


CONCENTRATION IS KEY AT PACKED NIAA CONVENTION SESSION i eee 


n- 
T-Z0) 


Lys 
er- 


CONVENIENCE FOCUS 


S Play 


CRANBERRY SAUCE 


Convenience, with renewed emphasis on 
the “ready-to-serve” features, will high- 


- © ; Re i ee aes 4 ; a i. ' aes, light the new magazine and newspaper 
—s — eae ae ae campaign next month of Cranberry Can- 


ners, Inc., for Ocean Spray canned 
cranberries. 
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increasing the lead in 


DEPARI 


M... money can be made riding with the trend in 
business than by resisting it. What has happened to 


media values in Chicago in the past five years which you 
should know about in order to get greatest returns from 
your advertising? 

To get customers in the volume their large-scale operations 
require, department stores depend chiefly on newspaper ad- 
vertising. The swing of department store advertising to the 


Chicago Tribune is a development too important to overlook. 


Five years ago in the first eight months of 1933, the Tribune 
printed 2,604,139 lines of total department store advertising. 
This was 114,686 lines more—4.6% more—than any other 


Chicago newspaper printed. 


During the first eight months of this year, these stores 
placed 3,108,237 lines of advertising in the Tribune. This 
was 878,976 lines more—39.4% more—than any other 


Chicago newspaper printed. 


Department stores have increased the Tribune’s lead 
sevenfold for the simple reason that the Tribune sells more. 
It brings the department store offers to the favorable atten- 
tion of people in every level of family life. It has the volume 
of circulation and the close reader-interest which these 
retailers find most productive in bringing in customers from 
all neighborhoods and suburbs of Chicago. 

To sell more of your product in Chicago, place more of 


your advertising in the Chicago Tribune. 


Chicago GUribune 


THE WORLD'S GREATEST NEWSPAPER 


TOTAL DAILY CIRCULATION IN EXCESS OF 800,000 


TOTAL SUNDAY CIRCULATION IN EXCESS OF 1,000,000 


ENT STORE 


— 


DEPARTMENT STORE ADVERTISING LINAGE IN CHICAGO NEWSPAPERS 
Volume in lines—1st 8 mos., 1933 to 1937 


TRIBUNE 
1933 2,604,139 
1934 2,514,136 
1935 2,423,071 
1936 2,924,905 
1937 3,108,237 


1933 


2nd 
. NEWSPAPER 


2,489,453 
2,488,622 
2,284,059 
2,045,793 
2,229,261 


4 WEWNSPAPER 


1934 


NEWSPAPER 

964,396 
1,109,512 
1,009,977 
1,421,099 
1,429,483 


NEWSPAPER 
355,451 
421,666 
710,686 
854,930 

1,364,554 


1935 


3,200,000 


Sth 
NEWSPAPER 


621,695 
634,840 
599,917 
605,137 
580,794 


2,880,000 
2,560,000)m 
2,240,000)8 
1,920,000/8 
600,000 
1,280,000 


| 
960, 000} ; 


640,000 


5th NEWSPAPER 


320,000 


1936 1937 | 


ot! 
C4 ad 
The Tribune is the 
most widely read 
newspaper in the 

cago market becaus 

it offers people mo al 
reasons for reading t& 
First of all a news 
paper, it prints the 
news, completely @ an’ 
without compromis : 
Its feature depat! 
ments cover the rang 
of human interesta™ 
needs. Its cartoo” 
and comics attraé 
full-family reading 
The excellence of ! 
printing and com 
venient form® 
please the eyé os 
encourage attenti? 
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